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Bolles  case 
lingers,  haunts 
Ariz.  papers 
(See  page  7) 


Can  bIz-funded 
J-schoel  panel 
be  objective? 
(See  page  8) 

Mobil  won’t  talk 
to  tinancial  daily 
(See  page  10) 


‘Quality  bidder' 
sought  in 
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i^e  Detroit  1%#^  kthenatior^ 
"most  coIor-fuH  newspaper,  s® 

Over  5.5  million  lines  of  ROP  color  advertising  and 
more  thanri,491  pages  of  editorial  color  in  1983 . . .  more^^ 

""  than  any  newspaper  in  the  USA.  One  more  reason  why  ^ 
^The  Detroit  News  is  Michigan’s  largest  newspaj^r. 
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'Die  Detroit  Neivs 

Michigan’s  Largest  Newspaper^— 
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"Our  new  UNIMAN  4/2 
has  run  beautifully  from 
day  oner 

•  Jack  Mann,  Production  Manager 

The  Telegraph 

For  its  size  (circulation  30,000),  The 
Telegraph  in  the  Nashua  area  of  New 
Hampshire  may  be  one  of  the  most  pro¬ 
gressive  papers  in  the  country.  Almost 
every  department  is  thoroughly  compu¬ 
terized  to  achieve  maximum  productivity. 
When  the  paper  recently  converted  from 
letterpress  to  offset,  it  chose  M.A.N.- 
Roland  s  UNI  MAN  4/2  with  production 
performance  in  mind. 


Says  production  manager  Jack  Mann, 
The  folder  and  the  remote  inking  system 
with  its  automatic  preset  and  direct  damp¬ 
ening  were  deciding  factors.  Usually,  we 
get  saleable  papers  within  fifty  copies 
after  the  ink  is  turned  on.” 

And  Mr.  Mann  is  very  pleased  with  the 
installation  crew.  “Support  from  M.A.N. 


UP 

AND 


has  been  excellent,”  he  declared.  “They 
installed  the  units  with  shims  as  thin  as 
a  thousandth  of  an  inch  to  make  sure  the 
press  was  absolutely  level.  Where  else 
are  you  going  to  find  that?” 
M.A.N.-Roland,  a  world  leader  in  the 
manufacturing  of  printing  presses,  serves 
newspapers  that  demand  productivity 
and  quality.  For  more  information  on  the 
affordable  UN  I  MAN  4/2  double  width  or 
UN  I  MAN  2/2  single  width  press,  call  us 
at  201-469-66CX),  or  write  to  M.A.N.- 
Roland  Newspaper  Press  Division, 

333  Cedar  Avenue,  Middlesex,  N  J  08846. 


RUNNING 


at  the 
Nashua  Telegraph 

4/2 
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PhilUp  Russell's 


SELLING 

NEWSPAPER 

ADVERTISING 


Now,  you  can  own  a  unique  video 
sales  training  program  designed 
for  newspapers. 

When  Harte-Hanks  Newspapers  sought  a 
method  to  improve  the  skills  of  their  news¬ 
paper  advertising  personnel,  they  turned  to 
Phil  Russell — one  of  the  top  sales  trainers  in 
the  nation.  Russell  had  personally  worked  with 
thousands  of  sales  people  in  the  past  and  had 
also  developed  video  training  programs  for  the 
banking,  savings  and  loan,  and  security  indus¬ 
tries.  Together,  Harte-Hanks  and  Russell’s  com¬ 
pany  (Professional  Development  Resources, 

Inc.  of  Dallas,  Texas)  developed  and  produced 
a  comprehensive,  unique,  12  part  video 
training  program  that’s  now  available  for  , 
your  own  personal  use!  ^ 

This  unique,  exciting,  new  course  con¬ 
sists  of  12  videotaped  sessions  conducted 
live  with  a  group  of  newspaper  sales  repre¬ 
sentatives,  a  150  page  personal  work-  r  ^ 
book,  plus  implementation  and  trainer’s  [ 
guides  for  easy  use  of  the  program.  J 

It’s  a  sales  tool!  It’s  a  recruiting  aid!  ^  I 
It  can  help  you  retain  your  top  sales-  \  ^ 
people!  And,  because  the  program  is  ^ 

on  video,  you  can  use  it  to  train,  and  ‘ 

retrain  your  personnel  anywhere,  any-  iBL. « 
time,  in  a  group  or  individually!  '3m 
This  is  what’s  included: 

#1  The  professional  approach  U|SH 
to  selling. 

#2  Researching  and  qualifying. 

#3  How  to  gain  attention  and  interest. 

#4  Styles  of  questions. 

#5  How  to  gain  confidence — a 
professional  summary. 

#6  How  to  be  convincing  and  closing 
sequence. 

#7  How  to  handle  objections. 

#8  Closing. 

#9  Using  the  telephone. 

#10  Principles  of  communication. 

#1 1  How  to  stay  motivated,  confident, 
and  productive. 

#12  How  to  set  and  achieve  specific, 
realistic  goals. 

Available  in  all  video  formats. 

In  addition,  you  may  also  own  the  entire 
soundtrack  of  the  video  on  audio  cassettes. 
Included  is  the  comprehensive  personal  work¬ 
book.  It’s  an  excellent  way  for  your  sales  people 
to  review  the  program  in  their  car  or  at  home. 

"If  you  really  want  to  sell  more  news¬ 
paper  advertising,  this  is  the  program  you 
should  own.”  Thcker  Sutherland,  President, 
Newspaper  Operations,  Harte-Hanks 
Communications,  Inc. 

To  order,  call  or  write:  Professional 
Development  Resources,  Inc.,  14677 
Midway  Rd.,  Suite  210,  Dallas,  Texas 
75244,  (214)  991-9966. 


I 


Don’t  wait!  Call  or  write  today!  The  sooner  your  salespeople  see  the  program,  the  sooner  you’ll  see  results! 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  4th  Estate 

By  Doug  Borgstedt 


JANUARY 


4-5 — Virginia  Press  Association,  Mid-Winter  Meeting, 

Hyatt  Hotel,  Richmond. 

10-12 — Wisconsin  Newspaper  Association.  Paper  Valley 

Hotel,  Appleton. 

14-18— National  Association  of  Advertising  Publishers, 

Mid-Winter  Conference,  Cerromar  Beach  Hotel,  Puerto  Rico. 

17-18 — Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chicago. 

17-19 — Kentucky  Press  Association,  Winter  Convention, 

Radisson  Plaza.  Lexington. 

17-19— Idaho  Newspaper  Association  Winter  Convention, 

Red  Lion  Riverside,  Boise. 

17-19— Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Holiday  Inn  Downtown,  Jackson. 

24-26— North  Carolina  Press  Association,  Annual  Press  Institute, 
Carolina  Inn,  Chapel  Hill. 

24-26— Tennessee  Press  Association.  Winter  Convention  and 

Press  Institute,  Marriot  Hotel.  Nashville. 

24-26 — Texas  Press  Association,  Mid-Winter  Convention  and  Trade 
Show.  Americana  Hotel,  Fort  Worth. 

24-26 — Wyoming  Press  Association,  Annual  Winter  Meeting 

Little  America,  Cheyenne. 

24- 27— New  England  Press  Association.  Annual  Meeting, 

Sheraton-Boston  Hotel. 

25- 26 — Michigan  Press  Association,  Winter  Convention, 

Amway  Grand  Plaza.  Grand  Rapids. 

27-30— International  Newspaper  Advertising  and  Marketing 

Executives.  Fontainebleau  Hilton,  Miami  Beach. 

29-31 — Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 


FEBRUARY 


7-9 — Oklahoma  Press  Association,  Mid-Winter  Convention  & 

Trade  Show,  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 

13-15 — California  Newspaper  Publishers  Association,  Convention  and 
Presstech,  Fairmont  Hotel.  San  Francisco. 

23- 25 — Great  Lakes  Newspaper  Production  Conference, 

Conference,  Hyatt  Regency  O'Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

26-28 — Washington  Journalism  Center,  Conference  for  Journalists, 
Big  Business  of  Sports,  Watergate  Hotel,  Washington.  D  C. 


Seminars/  Workshops/C  linics 


JANUARY 


6-9— SNPA.'SNPA  Foundation,  Seminar,  Copy  Editing  and 

Headline  Writing,  University  of  South  Carolina,  Columbia. 

6- 11— American  Press  Institute,  Circulation  Sales  and 

Marketing  Strategies.  Reston.  Va. 

7- 11— ANPA  Hands-On  Seminar,  Newspaper  Quality  Control, 

Offset,  The  Newspaper  Center.  Reston,  Va. 

13-23 — American  Press  Institute,  City  Editors  (over  75,000  circulation), 
Reston,  Va. 

21-25 — ANPA  Hands-On  Seminar,  Management  Introduction  to  Newspaper 
Technology,  The  Newspaper  Center,  Reston,  Va. 

24-26— The  Poynter  Institute  for  Media  Studies.  Newspaper 
and  TV  Credibility:  What  Are  Readers  and  Viewers 

Saying  to  Us?,  St.  Petersburg. 

26- 2/2— Pennsylvania  Newspaper  Publishers  Association,  Mid-Winter 

Management  Seminar,  Palmas  Del  Mar,  Puerto  Rico. 

27- 30— SNPA/SNPA  Foundation.  Seminar,  Managing  the  Circulation 

Department,  Tampa  Tribune,  Tampa.  Fla. 

27-2/1 — American  Press  Institute,  Newsroom  Administration, 

Reston,  Va. 

27-2/1— American  Press  Institute.  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-2/3— The  Poynter  Institute  for  Media  Studies.  Newspaper 
Design  Graphics  for  Lifestyle  Editors,  St.  Petersburg. 


TWINQS  AWNT  THE  SAME  5|NCf 
THE  PUBUSHER  STARTEP  OOMIN<i 
TO  EDITORIAL  MEETIMGS-* 


JANUARY 
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“THET  CAMTEVEN  AfiREE  ON  WHAT  STYLE  TO  USE 
TO  WRITE  THE  NEW  5TYLEB00K  IN  -  /  " 


''5URF  LOOKS  LIKE  THIS 
^<,.TDWN  1$  IN  FOR  ANOTHER 
[\  CIRCULATION  WAR'  " 
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...after  we  heard  the  results  of  the  1984 
Florida  Press  Club  competition,  with  four 
first  place  awards,  including  public 
service,  best  special  section  and  two  in 
photography. 

The  Florida  Times-Union/ Jacksonville 
Journal  tied  for  first  place  in  the  number 
of  first  place  awards  won.  It  was  a 
memorable  competitive  experience  to 
finish  ahead  of  Miami,  St.  Petersburg 
and  Orlando. 

CONGRATULATIONS  TO: 

1st.  Place  Deborah  Bruner  Public  Service 
1st.  Place  David  Bailey  Special  Section 
Bob  Donaldson 
John  Gold 
John  Pemberton 
Ron  Littlepage 

1st.  Place  Dennis  Hamilton  Feature  Photo 
1st.  Place  John  Pemberton  Feature  Photo 
2nd.  Place  Chris  Armstrong  Best  Illustation 
2nd.  Place  Jim  Bryant  Sp)Ot  Photo 

2nd.  Place  Dennis  Hamilton  Feature  Photo 
3rd.  Place  Dennis  Hamilton  Sports  Photo 
3rd.  Place  Phil  Kloer  Criticism 


Best  Illustation 
Sp)ot  Photo 


3rd.  Place 
Honorable 
Mention 


Criticism 


Frank  Smith  Spot  News  Photo 


It  was  a  tough  competition  that 
attracted  1,056  entries.  We  know  it’ll  be 
tough  again  next  year.  No  time  for 
resting  on  laurels.  We’re  back  to  work. 
The  party’s  over! 
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That  “chilling  effect” 

Newspaper  people,  and  newspaper  lawyers  in  particular,  like  to 
talk  about  the  “chilling  effect”  on  news  reporting  of  this  or  that  legal 
decision,  libel  suit,  or  government  maneuver.  They  don’t  have  any 
idea  of  how  chilly  it  can  become  for  newspaper  people  in  pursuit  of 
news  until  they  examine  the  impact  of  several  unrelated 
developments. 

In  the  trial  of  Gen.  William  C.  Westmoreland’s  libel  suit  against 
CBS  being  heard  in  New  York,  defendants  are  being  asked  to  give 
their  reasons  why  certain  persons  who  might  have  had  a  different 
perspective  on  the  story  were  not  interviewed  for  the  documentary. 

In  the  libel  action  of  Ariel  Sharon  against  Time  magazine,  in 
another  New  York  court,  writers  are  being  asked  to  describe  the 
“editorial  process”  of  writing  the  story. 

In  Washington,  the  CIA  has  asked  the  FCC  to  make  a  judgment  as 
to  the  truth  or  falsity  of  statements  made  on  the  air  by  ABC  suggest¬ 
ing  the  network  be  punished  under  the  “fairness  doctrine.” 

In  Washington,  also^  the  House  ethics  committee  has  subpoenaed  a 
newspaper  reporter  ih  an  attempt  to  learn  his  sources  for  articles 
about  the  committee’s  investigation  of  Rep.  Geraldine  Ferraro’s 
financial  disclosures. 

The  combined  effect  of  all  this  amounts  to  an  inquisition  not  only  to 
explore  the  mental  processes  of  reporters  and  editors  who  have 
prepared  an  article  or  broadcast  that  might  be  called  contentious  but 
to  punish  them  for  making  a  mistake  or  being  wrong  according  to 
some  other  person’s  scale  of  values. 

The  twists  and  turns  of  the  laws  of  libel  may  make  writing  and 
editing  news  of  a  controversial  nature  a  very  hazardous  occupation. 
But,  when  government  agencies  call  upon  each  other  to  punish  errors 
in  print  or  on  the  air  and  congressional  committees  try  to  pressure 
news  people  to  reveal  sources,  the  foundation  stones  of  the  right  to 
speak,  write,  and  publish  are  being  eroded. 

UNESCO  deadline 
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Ohio  Street  6061 1 ;  (3i2)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
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Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Correspon¬ 
dent. 


Parts  of  the  international  community  are  waiting  expectantly  for 
the  United  States  to  drop  the  other  shoe.  It  announced  a  year  ago  it 
would  withdraw  from  UNESCO  at  the  end  of  1984  and  the  deadline  is 
approaching  when  we  will  learn  whether  our  government  really 
meant  it.  In  the  meantime.  Great  Britain  has  lined  up  with  the  U.S. 
and  says  it  will  also  withdraw. 

The  two  countries  contribute  32%  of  UNESCO’s  budget.  Their 
withdrawal  will  severely  cripple  that  organization,  if  not  kill  it. 

We  have  said  before,  and  still  believe,  that  the  U.S.  will  accomplish 
more  reform  and  bring  about  more  changes  in  UNESCO  by  staying 
in  and  being  a  part  of  it  than  by  withdrawing  and  leaving  the  decision 
making  to  others  uncontested. 

The  U.S.  message  to  UNESCO  has  been  heard.  Broad  reforms 
have  been  instituted.  Let’s  give  them  a  chance  to  work.  In  the  area  of 
communications,  there  is  no  doubt  in  our  mind  that  future  meetings 
of  UNESCO  will  make  recommendations  restricting  press  freedom, 
that  could  become  engraved  in  proposed  international  covenants, 
unless  the  press  of  the  free  world — especially  the  U.S.  and  Britain — 
continue  to  attack  and  counter-attack  from  within. 


Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
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San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Richard 
Sands— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  K.ng,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 
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Letters  to  the  Editor 


One  thing  missing  from  Third  Worid  report 


The  piece  by  Brennon  Jones  head¬ 
lined  “Understanding  the  Third 
World"  is  the  best  I've  seen  in  print 
on  this  subject  in  a  long  time. 

We  appreciate  his  mentioning  that 
the  LAT-WP  News  Service  is  one  of 
the  supplemental  news  services 
which  in  recent  years  has  made 
important  spot  news  and  in-depth 
stories  from  the  Third  World  avail¬ 
able  to  newspaper  clients  both  at 
home  and  abroad. 

The  most  important  thing  missing 
from  the  Jones  article  is  the  significant 
contribution  which  the  German  press 
agency,  Deutsche  Presse-Agentur, 
makes  globally  to  spot  news  and  fea¬ 
ture  coverage  from  and  to  the  Third 
World. 

We're  keenly  aware  of  it,  because 
LAT-WP  distributes  the  cream  of 
DPA's  international  English  language 
wire,  as  well  as  the  cream  of  AFP's 
international  English  language  wire, 
in  our  own  North  American  Wire. 

The  Third  World  "track  record"  of 
DPA,  owned  by  media  of  the  German 
Federal  Republic,  is  so  important  that 
any  roundup  on  Third  World  cover¬ 
age  activities  is  incomplete  without 
mention  of  the  Western  world's  fifth 
largest  wire  service. 

DPA,  to  cite  only  one  example  of 
many  achievements  in  recent  years, 
in  September  became  the  first  and 
only  press  agency  to  provide  modern 

Clarification 

October  ad  linage  figures  appearing 
in  a  recent  issue  of  E&P  which  were 
supplied  by  the  Detroit  News  were 
incorrect. 

The  correct  figures  should  read: 

1984  Full  Run  daily  linage:  126,026; 
Part  Run,  39,512;  1984  Full  Run  Sun¬ 
day  linage:  85,181;  Part  Run,  18,185. 

1983  Full  Run  daily  linage:  109,329; 
Part  Run,  31,498;  1983  Full  Run  Sun¬ 
day  linage:  73,939;  Part  Run,  17,369. 

Correction 

In  a  story  on  circulation  on  page  18 
of  the  Dec.  1  issue  of  Editor  &  Pub¬ 
lisher,  the  name  of  the  Boston  Globe 
was  incorrectly  substituted  for  that  of 
the  Boston  Herald. 

The  article  should  have  stated  that 
the  Boston  Herald,  not  the  Boston 
Globe,  has  a  daily  circulation  of 
343,581. 

The  Boston  Globe’s  daily  circula¬ 
tion  is  520,081. 


satellite  delivery  to  newspapers  in 
Colombo,  Sri  Lanka. 

The  LAT-WP  service  is  delivered 
to  Colombo  by  the  same  DPA  satellite 
channel  from  Hamburg,  and  this  in 
turn  means  that  DPA  has  access  to 
news  and  feature  stories  from  Sri 
Lanka  which  go  beyond  the  “Coups 
and  Earthquakes”  theme  of  Mort 
Rosenblum's  book. 

As  communications  worldwide 
become  better  and  cheaper — and  the 


Three  cheers  to  Boston  Globe  edi¬ 
tor  Thomas  Winship  for  his  attempts 
to  rid  the  newspaper  industry  of 
"color  blindness”  in  its  hiring  of 
minorities  (Shop  Talk  At  Thirty,  Oct. 
27.) 

I  am  a  white  male  who  does  seek 
out  various  perspectives  when 
exploring  an  issue.  Unfortunately, 
it's  difficult  to  believe  that  most  news¬ 
papers  in  America  provide  a  true 
minority  perspective  on  various 
issues. 


In  your  Nov.  17  issue,  you  listed  the 
ABC  Fas-Fax  circulation  totals  for 
the  Top  25  newspapers. 

The  Buffalo  News  (all  day),  accord¬ 
ing  to  the  Fas-Fax  report,  shows  a 
daily  circulation  of  315,111  and 
should  be  listed  25th. 

Our  daily  circulation  dropped  3,556 
from  last  year  and  was  our  first  real 
decline  since  the  Buffalo  Courier 
E.xpress  closed  in  Sept.  1982.  How¬ 
ever,  our  Sunday  circulation 
increased  1,326  over  the  previous 
year. 


explosion  is  continuing — more  news¬ 
papers,  and  all  news  services,  are  dis¬ 
patching  reporters  and  editors  to  the 
Third  World  who  are  producing 
coverage  of  such  high  quality  that 
U.S.  newspaper  editors  are,  indeed, 
finding  space  in  their  papers  and  read¬ 
er  response  as  never  before.  W'e  have 
the  tearsheets  to  prove  it. 

Douglas  a.  Gripp 

(Gripp  is  general  manager,  Los 
Angeles  Times  Washington  Post  News 
Service.) 


Mr.  Winship's  citing  of  the  statistic 
that  619^  of  the  U.S.  papers  are 
operating  without  a  single  minority  on 
their  payrolls  is  nothing  for  an 
industry  which  prides  itself  on  being 
the  eyes  and  ears  of  all  the  people  to 
be  proud  of. 

I  think  we  all  would  benefit  from  the 
perspective  that  qualified  minority 
Journalists  can  bring  to  newspapers. 


The  Buffalo  market  has  been  hard 
hit  economically  during  the  past  18 
months  and  has  suffered  a  heavy  loss 
in  population  and  households.  New 
York  state  has  the  largest  percentage 
of  population  decrease  in  the  United 
States.  Buffalo  was  the  worst  in  New 
York  State,  and  yet  the  News  still 
enjoys  an  809?  penetration  of  our  pri¬ 
mary  market. 

David  W.  Perona 

(Perona  is  vice  president,  circulation 
director  of  the  Buffalo  News.) 


A  Column  for  Life  by  Leo  F.  Buscaglia,  Ph.D. 


“Our  readers  love  him.  We’re  settins  lots  of  mail  and  lots  of 
phone  calls.  ,^^,1 

Transmitted  via  UPl  DataNews  or  AP  DataFeatures  or  by  mail. 

SreOAL  fMIlRES'Slin)^ 

To  order  call  Chuck  Weiss, Dan  Barber  212-972-1070/Paul  Finch  213-852-1579. 
200  Park  Avenue,  New  York,  N.Y  10166 


Three  cheers  to  Boston  Globe  editor 


David  Sandler 
Grand  Rapids,  Mich.  49501 


Buffalo  News  should  be  added  to  Top  25 
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GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


GPS  TRAY  SYSTEMS: 
HORIZONTAL  OR  VERTICAL  CHOia 
M  HIGH-SPEED  DISTRIBUTION. 


Vertical  or  horizontal  systems-GPS  offers  both. 
Choose  the  advanced  technology  and  flexibility 
of  either  Tray'Matic  '^”  vertical  orNewsTrac  II™ 
horizontal  systems,  whichever  best  suits  your 
plant  and  production  requirements. 

Both  systems  offer  fast,  fully  computerized 
distribution  of  proven  reliability  and  easy 
expandability.  Both  utilize  the  same  basic  soft¬ 
ware-refined  by  extensive  Goss  experience- 
continuously  tracking  bundles,  and  with  a  struc¬ 
ture  designed  to  allow  future  enhancements. 

Smoothly,  quietly  and  economically,  GPS  ver¬ 
tical  or  horizontal  tray  systems  maintain  discrete 


product  control.  And  with  GPS  tray  systems- 
quality  engineered  for  minimum  maintenance- 
you’re  assured  of  conscientious  Goss  service 
support  before,  during  and  after  installation. 

For  more  information,  contact  Goss  Processing 
Systems,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Ave.,  Chicago, 
IL  60650. 312-656-8600. 


4^ 


Rockwell  International 

...where  science  gets  down  to  business 


December  15, 1984 


E&P 

Every  Saturday  since  1 884 


Who  killed  Don  Bolles? 

Eight  years  after  the  reporter’s  murder,  unsolved  questions 
and  a  bitter  feud  between  Arizona  newspapers  still  remain 


By  Mark  Fitzgerald 

Eight  years  after  Arizona  Republic 
reporter  Don  Bolles  was  killed  in  a 
mob-style  bombing,  a  man  sits  in 
death  row  for  the  crime,  but  a  frustrat¬ 
ing  search  for  others  who  may  have 
helped  him  goes  on. 

One  outgrowth  of  that  search  has 
been  an  often  bitter  feud  that  has 
embroiled  the  Arizona  attorney 
general’s  office,  the  Republic  of 
Phoenix  and  the  Scottsdale  (Ariz.) 
Progress. 


One  outgrowth  of  that 
search  has  been  an  often 
bitter  feud  that  has 
embroiled  the  Arizona 
attorney  general’s  office, 
the  Republic  of  Phoenix 
and  the  Scottsdale  (Ariz.) 
Progress. 


The  two  dailies  most  recently  tang¬ 
led  in  October,  soon  after  the  Repub¬ 
lic  reported  that  a  former  associate  of 
Joseph  “Buddy”  Tocco,  whom  the 
newspaper  identified  as  “Phoenix 
mob  boss,”  claimed  that  Bolles  was 
killed  by  mistake. 

Roy  Romano  told  the  Republic  that 
Tocco  intended  only  to  scare  Bolles 
by  exploding  his  car  with  a  dynamite 
bomb.  The  plan  was  to  then  telephone 
Bolles  at  the  Republic  and  say,  “We 
can  get  you  any  time,”  Romano  told 
the  paper. 

Instead,  Bolles  was  killed  in  the 
June  1976  explosion. 

John  Harvey  Adamson,  who  admit¬ 
ted  placing  the  bomb  under  Bolle's 
car  in  a  hotel  parking  lot,  was  con¬ 
victed  and  sentenced  to  death  in  the 
murd.-.r 

The  murder  convictions  of  two 
other  men  —  plumber  James  Robison 


and  contractor  Max  Dunlap  —  were 
overturned  on  technicalities  in  1980 
by  the  Arizona  Supreme  Court. 

According  to  the  Republic  story, 
Tocco  hated  Bolles  because  the 
reporter  had  exposed  him  as  a  mem¬ 
ber  of  the  Arizona  branch  of  the  Chi¬ 
cago  syndicate. 

The  Romano  story  has  not  been 
confirmed  by  Arizona  law  enforce¬ 
ment  officials. 

It's  just  one  of  many  leads  in  the 
murder  that  has  not  panned  out,  Ari¬ 
zona  Attorney  General  Bob  Corbin 
said. 

“We’ve  talked  to  Romano,”  Cor¬ 
bin  said  in  a  telephone  interview.  But 
there  was  nothing  to  substantiate  the 
story,  he  said. 

The  Republic  story  did  enrage  the 
Scottsdale  Progress,  however. 

The  paper  has  long  contended  that 
Dunlap  was  an  innocent  man. 

While  the  Romano  story,  if  true, 
implies  the  same  thing,  the  paper  was 
angered  by  his  comments  that  implied 
mobster  Tocco  was  able  to  use  for  his 
own  purposes  a  frequent  freelancer 
for  the  Progress. 

In  an  “Open  letter  to  the  Arizona 
Republic”  Oct.  10,  Progress  pub¬ 
lisher  Jonathan  Marshall  criticized 


‘The  Progress  has  not 
volunteered  the  identities 
of  those  sources  to  the 
attorney  general’s  office,” 
Marshall  continued, 
“because  in  the  past  state 
investigators  have  leaked 
confidential 
information . . .” 


the  remarks  and  the  handling  of  the 
case  by  the  state  attorney  general’s 
office. 


‘‘We  .  .  .  take  issue  with  the 
implication  that  freelance  reporter 
Don  Devereux  and  the  Progress 
somehow  were  ‘duped’  by  Tocco  into 
making  public  Romano’s  possible 
involvement  in  the  case.”  Marshall 
wrote. 

Devereux  has  worked  to  cover  the 
Bolles  case,  not  to  aid  Tocco,  Mar¬ 
shall  said. 

“As  a  result  of  his  (Devereux’s) 
investigation,  the  Progess  now  has 
four  sources  who  claim  to  know  about 
Romano’s  complicity  in  the  Bolles 
murder. 


Attorney  General 
Corbin  angrily  denied 
that  his  office  either 
mishandled  evidence  and 
sources,  or  that  it  does 
not  want  to  get  to  the 
bottom  of  the  case. 


“The  Progress  has  not  volunteered 
the  identities  of  those  sources  to  the 
attorney  general’s  office,”  Marshall 
continued,  “because  in  the  past  state 
investigators  have  leaked  confidential 
information  and  frightened  away  con¬ 
fidential  sources  that  have  been  pro¬ 
vided  by  the  paper.” 

What  usually  happened  to  those 
sources.  Progress  managing  editor 
James  McElfresh  said  in  a  telephone 
interview,  is  they  would  be  told  they 
were  wanted  “on  an  old  shoplifting 
conviction”  or  some  other  offense 
and  “they  got  out  of  town.” 

Of  the  four  sources  the  Progress 
has,  he  added.  “At  least  one  would  be 
in  jeopardy  of  life  and  limb”  if  his 
name  was  revealed. 

“Granted,  we’re  not  dealing  with 
Boy  Scouts  here  —  but  neither  are  the 
police,”  McElfresh  said. 

The  attorney  general’s  office  has 
(Continued  on  page  24) 


A  funding  controversy 

Illinois  newspaper  questions  objectivity  of  a  U.  of  Missouri 
environmentai  workshop  funded  by  Dow  Chemicai  Co. 


By  Andrew  Radolf 

Dow  Chemical  Co.’s  funding  of  a 
workshop  on  covering  environmental 
issues  at  the  University  of  Missouri’s 
School  of  Journalism  has  resulted  in 
an  Illinois  newspaper  charging  the  j- 
school  with  conflict  of  interest. 

I'he  workshop  was  held  on  Nov.  16 
and  17  and  featured  several  jour¬ 
nalists  involved  in  environmental 
coverage,  academic  experts  in  the 
field,  and  a  representative  from  Dow 
Chemical. 

“We  object  on  general  principle,’’ 
said  Herb  Stevens,  publisher  of  the 
Paxton  Record.  “They’re  taking 
money  from  those  who  are  likely  to  be 
under  investigation.  Just  the  appear¬ 
ance  of  conflict  of  interest  is  enough. 
It  makes  it  a  conflict  of  interest.” 

One  of  the  Record’s  chief  objec¬ 
tions  was  that  the  workshop  panels 
did  not  include  any  representatives 
from  environmental  advocacy  groups 
such  as  the  Sierra  Club  or  Green¬ 
peace. 

The  omission,  the  Record  con¬ 
tended  in  an  Oct.  25  editorial,  resulted 
in  the  workshop  presenting  a  one¬ 
sided  view  of  environmental  issues 
and  giving  Dow  “the  opportunity  to 
mold  the  outlooks”  of  journalists 
“whose  educations  are  deficient”  in 
environmental  matters. 

The  newspaper  said  the 
issue  invoiving  Dow 
raised  the  iarger  question 
of  whether  journaiism 
schoois  shouid  accept 
any  funds  from  outside 
industries  because  of  the 
potentiai  confiict  of 
interest  probiems. 

“That’s  the  same  Dow  Chemical  of 
napalm  fame.  That’s  the  same  Dow 
Chemical  constantly  under  fire  for  the 
pollution  of  the  immediate 
environment  around  its  production 
facilities  in  Michigan.  That’s  the  same 
Dow  Chemical  attacked  for  endanger¬ 


ing  migrant  workers  with  chemical 
sprays  on  the  company's  own  fields  in 
California,”  the  editorial  stated. 

The  Record  also  expressed  alarm 
that  the  Missouri  journalism  school 
accepted  funds  from  Dow  to  hold  a 
planning  session  for  its  proposed  Sci¬ 
ence  Communication  Center. 

The  newspaper  said  the  issue 
involving  Dow  raised  the  larger  ques¬ 
tion  of  whether  journalism  schools 

The  Record’s  editoriai 
prompted  a  ietter  from 
James  D.  Atwater,  dean 
of  the  University’s 
journaiism  schooi,  saying 
the  intent  of  the 
workshop  is  “to  heip 
improve  the  coverage  of 
compiex  science  and 
environmentai  stories.” 


should  accept  any  funds  from  outside 
industries  because  of  the  potential 
conflict  of  interest  problems. 

The  Record’s  editorial  prompted  a 
letter  from  James  D.  Atwater,  dean  of 
the  University’s  journalism  school, 
saying  the  intent  of  the  workshop  is 
“to  help  improve  the  coverage  of 
complex  science  and  environmental 
stories.”  He  said  if  the  newspaper  felt 
it  couldn’t  attend  the  workshop  as  a 
participant,  then  it  should  at  least 
send  someone  as  an  observer. 

However,  the  Record  called  the 
dean’s  letter  “unsatisfactory”  and  in 
printing  a  reply,  accused  the  school  of 
being  in  the  “forefront  of  the  decline” 
in  journalism  standards.  “How  can 
journalists  ever  credibly  expose  con¬ 
flicts  of  interst  in  government  and 
elsewhere  if  such  a  standard-bearer  as 
a  prestigious  journalism  school  is  bla- 
tantly  (and  unapologetically) 
involved  in  such  a  conflict?” 

The  journalism  school 
acknowledged  the  potential  for  a  con¬ 
flict  of  interest  exists  with  such  work¬ 
shops,  but  maintained  its  experience 
in  putting  them  on  prevented  that 


from  happening. 

The  idea  for  the  workshop 
developed  out  of  discussions  about 
the  need  to  improve  environmental 
issues  coverage  that  began  a  couple  of 
years  ago  among  faculty  members, 
journalists  and  a  Dow  public 
information  officer  who  graduated 
from  the  journalism  school,  according 
to  George  Kennedy,  associate  dean  of 
the  journalism  school. 

Eventually,  an  agreement  was 
worked  out  between  the  school  and 
Dow  for  the  company  to  put  up 
$50,()(X)  for  planning  and  workshops. 

“There’s  no  question  that  any  time 
you  accept  funding  form  an  industry 
group  or  the  U.S.  government  there  is 
potential  for  conflict,”  said  George 
Kennedy.  “The  question  is  whether 
that  potential  is  realized.  We  think  we 
know  how  to  do  this  kind  of  thing  so 
that  it’s  effective.  The  whole  trick  is 
to  control  it  and  we  have  always 
insisted  on  controlling  it.” 

Dow  was  interested  in  funding  the 
workshop,  Kennedy  said,  because 
the  company  wanted  “to  do  some¬ 
thing  to  improve  the  quality  of  science 
writing.” 

Kennedy  said  the  school  was  com¬ 
pletely  in  charge  of  selecting  the 
workshop  panels  and  that  Dow 
Chemical  did  not  have  any  input. 
“We  wouldn’t  have  done  it  any  other 
way,”  he  stated. 

The  journaiism  schooi 
acknowiedged  the 
potentiai  for  a  confiict  of 
interest  exists  with  such 
workshops,  but 
maintained  its  experience 
in  putting  them  on 
prevented  that  from 
happening. 

He  also  said  the  school  felt  the 
make-up  of  the  panelists  was  such 
that  they  presented  both  sides  of  en¬ 
vironmental  issues. 

“We  were  looking  for  experts.  We 
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didn’t  feel  the  need  to  cover  any  par¬ 
ticular  political  or  ideological  bases," 
Kennedy  explaind  of  why  environ¬ 
mental  advocacy  groups  were  not 
included. 

He  said  that  Dr.  Peter  Sandman  of 
Rutgers  University  was  invited  to  be  a 
participant  because  he  is  "an  out¬ 
spoken  critic  of  industry’s  inattention 
to  the  public  welfare  in  a  whole  range 
of  scientific  and  environmental  ques¬ 
tions.” 

Another  panelist,  Philadelphia 
Inquirer  reporter  Jim  Detjen,  won 
several  prizes  for  his  environmental 
coverage,  Kennedy  added. 

The  panel  also  included  Rich  Long 
of  Dow  Chemical’s  public 
information  office  to  present 
industry’s  viewpoint. 

The  workshop  also  featured  pan¬ 
elists  from  Investigative  Reporters 
and  Editors,  the  Media  Resource 
Service  in  New  York  City,  the  jour¬ 
nalism  school's  instructor  in  the  use 
of  public  documents  and  a  professor 
from  the  Department  of  Pharmacolo¬ 
gy  of  Hahnemann  University. 

Kennedy  said  the  main  value  of  the 


workshop  was  that  it  gave  reporters  a 
chance  to  gain  contacts  and  "learn 
what  the  right  questions  are”  on  en¬ 
vironmental  stories.  "Journalism  suf¬ 
fers  every  day  from  its  own  damn 
ignorance,”  he  said.  "Reporters  who 
don’t  know  what  the  right  questions 
are  are  easily  manipulated.” 

Although  Dow  Chemical  also 

Eventually,  an 
agreement  was  worked  out 
between  the  school  and 
Dow  for  the  company  to 
put  up  $50,000  for 
planning  and  workshops. 


helped  fund  a  planning  sesssion  for 
the  school’s  proposed  Science  Com¬ 
munication  Center,  the  project  itself 
has  yet  to  find  a  sponsor. 

However,  the  school  does  intend  to 
ask  Dow  Chemical  for  funds  to  launch 
the  center,  Kennedy  added. 

"We  are  going  out  to  a  number  of 
organizations  including  industry. 


journalism  companies  and  founda¬ 
tions.  We’ve  had  some  expressions  of 
interest  but  no  commitments,”  he 
said. 

Kennedy  said  journalism  schools 
have  no  choice  but  to  solicit  funds 
from  industries  that  may  end  up  the 
target  of  investigations. 

"With  very  few  exceptions,  jour¬ 
nalism  as  an  industry  doesn’t  do  a 
very  good  job”  of  supporting  j- 
schools,  he  stated.’They  don’tchoose 
to  invest  very  much  of  their  really  vast 
resources  in  development  of  people 
on  whom  the  industry  is  dependent.” 

Despite  the  potential  for  conflicts, 
Kennedy  said  other  industries  have  a 
"long  and  honorable  history”  of  giv¬ 
ing  support  to  journalism  education 
without  "any  evidence”  of  problems. 

The  situation  journalism  schools 
face  with  stories  by  students  probing 
industry  donors  is  no  different  from 
that  faced  by  newspapers  doing  "crit¬ 
ical  stories”  involving  a  major  adver¬ 
tiser,  Kennedy  continued. 

"The  good  newspapers  do  the  stor¬ 
ies,”  he  said.  "The  good  journalism 
schools  run  honest  programs.” 


Metro  Sunday  Newspapers  back  in  the  black 


By  Andrew  Radolf 

Despite  a  drop  in  revenues  from  a 
year  ago.  Metropolitan  Sunday 
Newspapers  told  stockholders  it  will 
show  a  profit  this  year,  compared  to  a 
loss  in  1983. 

MSN’s  revenues  this  year  will  be 
about  $70  million,  including  $7.5  mil¬ 
lion  from  ad  sales  for  Metro  Sunday 
Comics  and  $62  million  from 
magazine  ad  sales. 

Last  year,  MSN’s  revenues  were 
about  $75  million. 

The  decline  in  revenues  was  the  re¬ 
sult  of  MSN  having  more  "network” 
sales,  which  carry  discounts,  than 
spot  sales,  said  president  Sterling 
Dimmitt.  He  noted  that  ad  pages  for 
the  35  magazines  making  up  MSN’s 
"primary  network”  were  up  2%  this 
year,  but  ad  pages  for  all  52  magazines 
belonging  to  MSN  were  down  1.5%. 

MSN  national  sales  accounted  for 
308  ad  pages,  or  43%,  of  the  total  721 
ad  pages  carried  by  Sunday  maga¬ 
zines  belonging  to  the  network.  Local 
sales  accounted  for  the  other  413  ad 
pages,  or  57%  of  the  total. 

Total  ad  pages  in  1983  came  to  715. 

Dimmitt  said  MSN  "aims”  to  make 
ad  sales  a  "fifty-fifty  proposition.” 

MSN’s  profit  this  year  will  amount 
to  about  $175,000,  said  Lenora  Re¬ 
nault,  secretary-treasurer.  "Selective 
belt  tightening”  and  the  fact  that 
MSN’s  own  staff  accounted  for  a 
greater  percentage  of  national  sales. 


which  meant  less  commissions  were 
paid  to  outside  sales  representatives, 
were  two  main  reasons  for  the  return 
to  the  black. 

In  1983,  MSN  posted  a  loss  of 
$678,000. 

Metro  Sunday  continues  to  be  hurt 
by  the  New  York  News'  decision  in 
1983  to  carry  Parade  on  Sundays  in 
addition  to  its  own  magazine,  Renault 
said.  She  put  the  impact  of  that  move 
on  MSN’s  revenues  at  $1  million  a 
year. 


Metro  Sunday 
continues  to  be  hurt  by 
the  New  York  News’ 
decision  in  1983  to  carry 
Parade  on  Sundays  in 
addition  to  its  own 
magazine,  Renauit  said. 


MSN  was  also  adversely  affected 
by  the  loss  of  the  Houston  Chronicle. 
Earlier  this  year  the  Chronicle  signed 
up  with  Parade  and  its  local  magazine 
is  now  carried  inside. 

MSN  has  also  taken  several  steps  to 
improve  its  competitive  position 
against  consumer  magazines. 

Renault  noted  that  the  board  voted 
to  create  "more  generous”  volume 
discounts  and  multiple  page  discounts 


in  order  to  compete  with  the  national 
magazines.  The  multiple  page  dis¬ 
counts  now  start  at  three  pages, 
instead  of  six  as  in  the  past,  she  said. 
Frequency  discounts  remain 
unchanged. 

Metro  Sunday  Comics  also 
changed  its  discount  structure  to 
make  the  cost  of  an  ad  "more  directly 
proportional  to  space”  and  will  still 
offer  dollar  and  frequency  discounts, 
Renault  said. 

The  "gentleness”  of  MSN’s  rate 
increases  for  its  Sunday  magazine 
network  will  "put  us  in  the  most 
favorable  competitive  position  in  a 
number  of  years,”  she  said. 

MSN’s  magazine  circulation  for  all 
52  members  now  stands  at  around  22 
million,  while  Metro  Sunday  Comics 
total  circulation  for  its  97  members  is 
around  25.2  million. 

MSN’s  magazine  network  consists 
of  35  making  up  the  basic,  or  primary 
buy,  another  1 1  "selective”  maga¬ 
zines  which  run  in  their  papers  "back 
to  back  with  Parade,”  and  six 
"optional”  magazines. 

Dimmitt  told  the  stockholders  that 
MSN  has  launched  a  campaign  with 
advertisers  and  agencies  "to  position 
ourselves  more  as  a  scheduled 
medium  instead  of  as  an  add-on.  We 
want  to  move  Sunday  magazines  to  a 
primary  buy  status.” 

He  added  that  Parade  and  Family 
Weekly  are  also  part  of  this  strategy 
(Continued  on  page  25) 


i 

1 


EDITOR  &  PUBLISHER  for  December  15,  1984 


9 


Boycott  by  big  business 

Mobil  Corporation  orders  employees  not  to  speak 
with  Wall  Street  Journal  reporters 


Mobil  Corporation  apparently  has 
had  it  up  to  its  corporate  keister  with 
the  Wall  Street  Journal. 

Citing  five  years  of  “problems” 
with  the  newspaper’s  coverage  of  the 
company,  Mobil  notified  the  publica¬ 
tion  that  its  employees  would  no  long¬ 
er  speak  with  Journal  reporters.  The 
company  also  stopped  sending  the 
Journal  any  press  releases  and  has 
canceled  its  advertisements. 

The  “problems,”  said  Mobil 
spokesman  John  Flint,  had  to  do  with 
the  “emphasis,  quality  and  char¬ 
acter”  of  the  Journal’s  news  stories 
about  the  company  “which  tended  to 
be  gossipy  and  filled  with  innuendo. 
Balance  and  fairness  were  lacking  in 
our  view.” 

The  stories  that  bothered  Mobil 
covered  a  whole  range  of  issues,  he 
said,  including  “performance  of  the 
company,  settlement  of  lawsuits,  the 
regulatory  environment.” 

Flint  said  Mobil  has  already  taken 
steps  to  “promulgate”  company¬ 
wide  its  new  policy  regarding  the 
Journal.  He  said  there  was  no  time 
limit  for  ending  the  ban  and  no  con¬ 
ditions  cited  to  the  Journal  for  lifting 
it. 

On  Nov.  23,  the  Journal  ran  a  story 
about  problems  at  Montgomery 
Ward,  a  Mobil  subsidiary,  which 
stated  that  company  officials  declined 
to  be  interviewed. 

Flint  was  reluctant  to  say  what 
prompted  Mobil  at  this  time,  but  he 
conceded  that  a  Nov.  16  story  in  the 


Citing  five  yeate  of 
“probiems”  with  the 
newspaper’s  coverage  of 
the  company,  Mob/7 
notified  the  pubiication 
that  its  employees  would 
no  longer  speak  with 
Journal  reporters. 


Journal  about  the  company’s 
involvement  in  a  $300  million  Chicago 
real  estate  venture  “contributed”  to 
the  decision  not  to  talk  to  the  news- 


j  I  Mobil  Set  to  Start  \ 

$300  Million  Tower 

In  Chicago  Venture 

*  *  * 

Heal  FiStale  Firm  in  I’roject 
Employs  a  Son-in-l.^w 
^  Of  Oil  (liant’s  Chairman 


By  .Iasux  B.  Stkw  akt 
And  Ri(  iiAKi)  B.  SeiiMiTT 
Sutff  Hvporffrs  of  Tm  Wai.i.  Si  hkkt  .loi  unai. 

NEW  YORK- Mobil  Corp.  said  it  soon 
will  bejfin  building  a  SltlK)  million.  70-story 
office  tower  in  Chicago  in  conjunction  with 
(Jalbr(‘ath-Ruffiii  Corp..  a  closely  held  real 
estate  company  that  employs  a  son-in-law  of 
Raw'leigh  Warner  .Ir..  Mobil’s  chairman. 

In  a  }>roxy  statement  earlier  this  year  for 
its  annual  meiding.  Mobil  said  it  granted  the 
real  estate  concern’s  request  to  transfer  to 
two  Cialbreath-Ruffin  employees  a  "small 
part  ”  of  the  retd  estate  company’s  share  in 
a  joint  venture  liolding  proirerty  for  an  un- 
specifittl  office  building. 

One  of  the  employees  is  Pen'y  R.  Pyne 
I  IV,  Mr.  Warner’s  son-in-law,  the  proxy 

This  story  got  Mobil  upset 

paper. 

The  Journal  story,  relying  on 
information  taken  from  Mobil’s  proxy 
statement,  pointed  out  that  Gal- 
breath-Ruffin  Corp.,  the  real  estate 
firm  joining  in  the  venture,  employed 
the  son-in-law  of  the  company’s 
chairman,  Rawleigh  Warner  Jr. 

The  proxy  said,  according  to  the 
Journal  story,  that  Mobil  “granted 
the  real  estate  firm’s  request  to  trans¬ 
fer  to  two  Galbreath-Ruffin  em¬ 
ployees  a  ‘small  part’  of  the  real  estate 
company’s  share  in  a  joint  venture 
holding  property  for  an  unspecified 
office  building. 

“One  of  the  employees  is  Percy  R. 
Pyne,  Warner’s  son-in-law,”  the 
Journal  stated. 

The  story  stated  that  Mobil  said  in 
its  proxy  statement  that  at  the  time  the 
company  wasn't  aware  of  the  terms  of 
the  transfer  to  the  two  employees. 
The  story  also  quoted  an  unidentified 
Mobil  spokesman  saying  that  Pyne’s 


employment  by  Galbreath-Ruffin 
“had  nothing  to  do  with  the  deal,  as 
far  as  I  know.” 

The  Journal  story  also  recalled  the 
events  involving  a  group  of  compan¬ 
ies  in  which  Mobil  holds  a  a  minority 
interest  paying  for  ship  management 
services  from  companies  controlled 
by  Peter  Tavoulareas,  the  son  of 
former  Mobil  president  William  P. 
Tavoulareas. 

The  proxy  statement  said  in  1983 
Peter  Tavoulareas’  companies 
received  $1.67  million  in  fees  from 
Mobil  affiliates. 

In  1979,  the  Washington  Post  pub¬ 
lished  a  story  alleging  that  William 
Tavoulareas  “set  up”  his  son  in  the 
shipping  business  and  then  later 
steered  Mobil  contracts  his  way. 

Both  Tavoulareases  filed  libel  suits 
against  the  Post.  The  son,  though 
declared  a  private  figure,  lost  at  the 
trial  level. 

The  father,  though  a  public  figure, 
won  his  case  in  the  trial  court  and  was 
awarded  over  $2  million  damages. 
However,  a  federal  judge,  employing 
de  novo  review,  later  threw  out  the 
award.  The  elder  Tavoulareas  is 
appealing  the  case. 

Almost  all  of  the  $2  million  awarded 
Tavoulareas  went  to  cover  his  legal 
fees  in  prosecuting  the  case.  The  high 
costs  led  to  Mobil  taking  out 
insurance  for  its  executives  to  cover 
their  legal  costs  in  prosecuting  any 
future  libel  actions  up  to  $5  million. 

Lawrence  Armour,  a  spokesman 
for  Dow  Jones  &  Co.,  publisher  of  the 


The  stories  that 
bothered  Mobil  covered  a 
whole  range  of  issues,  he 
said,  including 
“performance  of  the 
company,  settlement  of 
lawsuits,  the  regulatory 
environment” 


Journal,  said  the  newspaper  intends 
to  cover  Mobil  as  it  would  any  com¬ 
pany  that  has  not  been  cooperative  in 
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the  past. 

“Any  good  reporter  can  rely  on  a 
variety  of  sources — Wall  Street  com¬ 
petitors,  trade  magazines  and 
informed  sources,”  he  said. 

Armour  said  the  Journal’s  editorial 
department  was  “a  little  bit  upset” 
about  some  of  the  accusations  Mobil 
was  making  against  the  newspaper. 
“In  our  view,  they're  false  and  self- 
serving,”  he  said. 

Armour  added  that  Mobil  seems  to 
want  only  non-critical  coverage  of  its 
affairs.  “What  they’re  looking  for  is 
new  coverage  of  the  cheerleading 


variety,”  he  said. 

Mobil  is  not  the  first  company  to  try 
a  news  boycott  of  the  Journal. 

One  of  the  more  celebrated  cases 
involved  General  Motors  in  the  early 
1950s. 

A  Journal  reporter  in  June,  1955, 
got  ahold  of  sketches  and  models  for 
GM’s  new  cars  before  the  car  com¬ 
pany  was  ready  to  announce  them. 
The  Journal  published  the  sketches 
and  photos  along  with  its  story,  mark¬ 
ing  one  of  those  rare  times  the  normal¬ 
ly  photo-less  paper  ran  pictures. 

Armour  noted  that  because  of  the 


Korean  War,  U.S.  carmakers  had  not 
done  much  in  the  way  of  style  changes 
on  their  cars  in  a  number  of  years,  so 
the  1955  models  were  particularly 
newsworthy. 

GM  reacted  to  the  story  by  cancel¬ 
ing  its  ads  and  telling  its  people  not  to 
talk  to  the  Journal.  However,  after 
about  a  month,  the  car  maker“very 
quietly  and  without  any  quid  pro  quo 
on  the  part  of  the  Journal”  reestab¬ 
lished  its  contacts  with  both  the  news 
and  advertising  departments.  Armour 
said. 


Persistence  pays  off 


Detroit  News  reporter  piays  a  key  role  in  finding  a  woman 
whose  blood  type  can  be  a  boon  to  medical  research 


By  Mark  Fitzgerald 

A  Detroit  News  reporter  played  a 
key  role  in  the  dogged  quest  to  find  a 
woman  whose  blood  type  —  the 
world’s  rarest  —  challenges  long-held 
medical  assumptions  about  how 
blood  works. 

The  woman’s  blood  samples, 
obtained  after  16  frustrating  months, 
could  hold  a  clue  to  curing  genetic 
blood  disorders,  particularly  sickle¬ 
cell  anemia. 

To  help  find  the  woman  and  con¬ 
vince  her  to  donate  the  blood.  News 
medical  reporter  Sandra  Rubin  Tess- 
ler  followed  a  trail  that  began  with  a 
press  release,  wound  through  a  Chi¬ 
cago  public  housing  project,  a  tavern 
in  the  city’s  seedy  South  Side  neigh¬ 
borhood  —  and  finally  ended  at  the 
Black  Hebrew  sect’s  compound  in  the 
Israeli  desert. 

It  was  a  trail  with  numerous  stops 
and  starts,  blind  alleys  and  dead  ends, 
Tessler  recalled  in  an  interview  with 
E&P. 

“1  felt  Just  like  someone  who  was 
dropped  in  a  maze.”  she  said. 

The  search  began  with  a  press  re¬ 
lease  that  stood  out  from  the  dozens 
which  cross  Tessler’s  desk  daily. 

“1  get  so  many  press  releases,  and 
so  many  are  so  austere  and  serious, 
and  this  was  a  release  that  began,  ’A 
Temple  University  researcher  asks: 
“LaVerne  H.,  Where  are  you?”  1 
said,  ’Gee,  what’s  this?”’ 

The  plea  came  from  Temple  Uni¬ 
versity  biochemist  Dr.  William  S. 
Brinigar.  He  was  looking  for  a  woman 
who  in  1974  was  routinely  tested  for 
sickle-cell  anemia  at  a  Chicago  Veter¬ 
an’s  Administration  hospital. 

After  reading  about  the  woman’s 
rare  hemoglobin  properties  in  a 


Sandra  Rubin  Tessler 


scientific  journal  and  constructing 
some  experimental  models,  Brinigar 
became  convinced  that  those  proper¬ 
ties  could  radically  change  existing 
theories  on  exactly  how  hemoglobin 
—  a  component  of  red  blood  cells  — 
carries  oxygen  through  the  body  and 
releases  it  where  it  is  needed. 


It  was  a  trail  with 
numerous  stops  and 
starts,  blind  alleys  and 
dead  ends,  Tessler 
recalled  in  an  interview 
with  E&P. 


The  problem  was.  he  needed  some 
of  her  blood  to  test  his  models. 

After  a  year  of  fruitless  searching. 


he  issued  his  press  release,  which 
attracted  little  attention. 

When  reporter  Tessler  called  Brini¬ 
gar,  however,  the  biochemist  had 
found  the  woman’s  mother. 

Maxine  Unger  said  her  daughter, 
LaVerne  Henderson,  was  living  in 
Dimona,  Israel,  with  the  Black 
Hebrews,  a  sect  of  mostly  American 
blacks  who  do  not  practice  Judaism, 
but  proclaim  Israel  as  their  promised 
land. 

However,  Brinigar  inadvertantly 
offended  the  male-dominated  sect  by 
talking  to  the  woman  —  who  had 
changed  her  name  to  Mazal  Bahr 
Israel  —  without  first  contacting  her 
husband  or  the  sect’s  leadership. 

“The  husband  screamed  all  over  at 
(Brinigar)  for  exploiting  his  wife's 
body.”  Tessler  said. 

It  was  at  this  point  that  Tessler  was 
able  to  help. 

She  put  Brinigar  in  touch  with  Su¬ 
san  Jacobs,  a  sister-in-law  of  a  close 
friend,  who  was  working  at  the  Amer¬ 
ican  Embassy  in  Israel.  Jacobs 
offered  advice  on  how  to  approach  the 
community,  which  she  described  as 
“isolated,  inaccessible  and  hostile.” 

Tessler  also  contacted  Max  M. 
Fischer,  a  Detroit  financier  pro¬ 
minent  in  American-Israeli  relations. 
He  provided  the  names  of  doctors  and 
reporters  in  Israel  who  could  help. 

“Each  step  of  the  way,  it  was  like, 
well,  this  is  it,  this  will  work.”  she 
said. 

But  by  January,  1984  there  was  still 
no  progress. 

At  that  point,  the  News  offered  to 
fly  Mazal’s  mother  to  Israel,  a  plan 
which  also  fell  through  when  her  hus¬ 
band  objected. 

(Continued  on  page  21) 
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Existing  offers  rejected 

Directors  of  Des  Moines  Register  and  Tribune  Co.  reject  current 
bids,  but  win  consider  offer  from  “high-quaiity”  news  company 


By  Mark  Fitzgerald 

Directors  of  Des  Moines  Register 
and  Tribune  Co.  voted  (December  10) 
to  sell  the  media  firm,  publisher  of 
Iowa’s  biggest  daily. 

At  the  same  time,  the  directors 
voted  to  reject  the  three  current  bids 
for  the  company.  The  offers  were 
inadequate,  the  directors  said. 

Directors  specified  that  only  bids 
from  “high-quality  newspaper  com¬ 
panies”  would  be  considered.  All 
three  previous  bids  were  unsolicited. 

First  Boston,  the  company’s 
investment  banker,  was  instructed  to 
conduct  a  “controlled  auction”  of  the 
company,  which  may  be  sold  as  a 
whole  or  in  pieces. 

By  far  the  most  profitable  of  R&T’s 
media  properties  is  the  Des  Moines 
Register,  a  240,000-circulation  morn¬ 
ing  daily  that  circulates  to  all  of 
Iowa’s  99  counties. 

R&T  also  owns  a  syndicate;  a  daily 
newspaper  in  Tennessee;  two  week¬ 
lies;  and  broadcast  properties  in 
Madison,  Wise.;  Moline,  Ill.;  Port¬ 
land,  Ore.;  and  Honolulu. 

A  decision  on  a  sale  will  be  made  ai 
a  special  directors  meeting  Jan.  31. 

The  directors’  actions  came  despite 
several  weeks  of  intra-family  lobby¬ 
ing  against  the  sale  by  chairman  David 
Kruidenier. 

Nevertheless,  when  the  directors 
met  behind  closed  doors,  Kruidenier 
also  voted  to  have  the  company’s 
investment  banker.  First  Boston 
Corp.,  seek  new  offers,  he  said. 

“I  regret  it,  but  the  real  world  is 
saying  that  the  shareholders 
.  .  .  want  to  get  out.  I’m  sorry  about, 
that,”  Kruidenier  told  a  news  con¬ 
ference  after  the  board  meeting. 

Kruidenier  said  he  still  did  not  want 
to  sell. 

However,  he  added,  the  third-  and 
fourth-generation  descendents  of  the 
late  Gardner  Cowles,  who  own  the 
majority  of  Register  and  Tribune 
stock,  are  eager  to  sell. 

“Many  of  them  have  never  lived  in 
Iowa.  I  suspect  many  of  them  have 
never  been  to  Des  Moines.  I  expect 
many  of  them  want  to  cash  in,”  he 
said. 

Pressure  for  the  sale  has  grown 
steadily  in  the  weeks  since  a  $1 12  mil¬ 


lion,  $100-per-share  offer  was  made 
by  a  group  including  Dow  Jones  &  Co. 
and  two  R&T  executives,  president 
Michael  Gartner  and  Des  Moines 
Register  publisher  Gary  Gerlach. 

(Gartner  and  Gerlach  were  placed 
on  paid  leaves  of  absence  after  the 
bid.  Kruidenier  said  they  would  re¬ 
main  on  paid  leave  at  least  until  the 
Jan.  31  decision.) 

Their  bid  prompted  one  from 
Ingersoll  Publications,  a  Sharon, 
Conn. -based  newspaper  company. 
Though  terms  of  that  bid  were  not 
announced,  sources  put  it  at  $156  mil¬ 
lion,  or  $140  per  share. 


“What  David  has  done 
has  taken  courage  and 
creative  ieadership.  He 
deserves  aii  of  our 
support  at  this  time,” 
Kaikstein  said. 


The  third  bid  came  from  Ackerley 
Communications,  a  Seattle-based 
company  which  does  not  publish 
newspapers,  but  owns  three  TV  sta¬ 
tions,  a  radio  station,  and  about 
11,000  billboards  and  105  airport 
advertising  displays.  Ackerley  also 
owns  the  Seattle  Supersonics  pro¬ 
fessional  basketball  team. 

Kruidenier  implied  that  because  it 
does  not  own  any  newspapers,  Ack¬ 
erley  will  not  be  invited  to  bid  —  an 
exclusion  that  could  prompt  a  lawsuit 
from  owner  Barry  Ackerley. 

However,  Jeff  Bernstein  of  First 
Boston’s  special  media  group,  which 
is  handling  the  bidding,  told  E&P, 
“We’re  talking  to  Ackerley  as  well  as 
everyone  else.” 

Ackerley  did  not  return  E&P  phone 
messages  before  press  time,  but  he 
has  told  several  figures  in  the  Des 
Moines  situation  that  he  would  not 
hesitate  to  sue  if  his  bid  is  not  consid¬ 
ered. 

The  Dow  Jones/Gartner  and  Ger¬ 
lach  group,  condemned  as  a  hostile 
suitor  by  Kruidenier,  has  been  invited 
to  bid,  according  to  a  knowledgeable 


source. 

The  source  said  Dow  Jones  was 
awaiting  financial  information  from 
First  Boston  and  would  make  “an 
improved  offer”  for  R&T.  The  first 
Dow  Jones  offer  was  widely  criticized 
as  far  too  low. 

A  recent  report  by  media  analyst 
Paul  Kagan  said  the  company  could 
fetch  $226  million,  or  $202  per  share, 
if  sold  in  pieces. 

The  impending  sale  was  hailed  by 
Shawn  Kaikstein,  a  fourth-generation 
Cowles  in-law  who  has  been  critical  of 
R&T  management  in  letters  he  has 
been  circulating  to  stockholders  for 
several  years. 

“What  David  has  done  has  taken 
courage  and  creative  leadership.  He 
deserves  all  of  our  support  at  this 
time,”  Kaikstein  said. 

The  directors’  actions  are  almost 
precisely  those  recommended  in 
Kalkstein’s  latest  shareholder  letter, 
written  just  five  days  before  the  sale. 
However,  he  said  he  did  not  know 
what  influence  they  may  have  had  on 
the  directors,  who  in  the  past  rejected 
Kalkstein’s  proposals  for  a  sale. 

The  sale  had  one  immediate  effect: 
It  literally  halted  trading  in  the  R&T 
stock,  which  in  recent  weeks  has 
soared  from  about  $33  to  $105. 

“It’s  taken  volume  down  to  zero. 
The  sellers  have  now  fallen  madly  in 
love  with  their  stock,”  stockbroker 
Gordon  G.  Bowles  of  Piper,  Jaffray  & 
Hopwood,  Inc.  in  Des  Moines  told 
E&P.  Offers  of  $1 10  have  no  takers, 
he  said. 

In  addition  to  the  Register,  R&T 
owns  the  Des  Moines  Register  and 
Tribune  Syndicate  Co.,  which  syn¬ 
dicates  the  popular  “The  Amazing 
Spider-Man”  comic  strip.  It  owns 
three  newspapers,  the  daily  Jackson 
(Tenn.)  Sun,  and  the  weeklies  The 
Independence  (Iowa)  Conservative  & 
Bulletin-Journal,  and  the  Indianola 
(Iowa)  Record-Herald  &  Tribune.  It 
also  owns  14.3%  of  Cowles  Media, 
the  sister  company  in  Minnesota 
which  publishes  the  Minneapolis  Star 
and  Tribune. 

R&T  owns  radio  and  TV  stations  in 
Madison,  Wise,  and  Portland,  Ore., 
and  the  NBC-affiliated  TV  station  in 
Honolulu,  and  ABC-affiliated  tv  sta¬ 
tion  in  Moline,  III. 
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Correspondents  questionnaire  asks:  Does  Secret  Service 
prevent  reporters  from  questioning  President  Reagan? 


The  White  House  Correspondents 
Association  is  asking  its  600  members 
to  report  instances  of  the  Secret  Ser¬ 
vice  using  security  measures  to  pre¬ 
vent  newspeople  from  questioning 
President  Reagan. 

Association  President  Sara  Fritz,  a 
Washington  correspondent  for  the 
Los  Angeles  Times,  sent  a  question¬ 
naire  to  each  association  member. 

“Please  recount  from  your  own 
experience  —  citing  dates  and  places 
if  possible  —  instances  of  excessive 
use  of  force  against  reporters, 
inconsistences  in  security  measures 
as  applied  to  reporters,  or  efforts  to 
use  the  Secret  Service  to  shield  the 


President  or  the  candidate  trom 
questioning  by  the  press,”  the  ques¬ 
tionnaire  instructed. 

It  also  asked  members  to  detail 
what  impact  such  action  had  on  news 
reporting  and  what  solutions  they 
proposed. 

In  a  covering  letter,  Fritz  told 
members:  “The  association  officers 
have  in  the  past  tried  to  represent 
your  views  on  this  subject  in  meetings 
with  White  House  and  Secret  Service 
officials,  but  we  now  think  the  time 
has  come  to  call  public  attention  to 
our  problem. 

“The  enclosed  questionnaire  is  the 


first  stop  toward  that  goal.  It  is 
designed  to  solicit  your  views  on  the 
subject  —  to  collect  the  facts  as  you 
have  observed  them.  Using  these 
questionnaires,  we  hope  to  produce  a 
report  documenting  the  seriousness 
of  the  situation.  Our  report  will  be 
published  early  next  year. 

“Your  views  will  be  reflected  in  our 
reports  if  you  will  take  the  time  to  fill 
out  this  questionnaire  as  completely 
as  possible.  Your  answers  will  be  con¬ 
sidered  on  the  record  unless  you  spe¬ 
cifically  request  anonymity.” 

The  first  mail  after  the  letter 
brought  the  association  two  replies. 


Celebrity  plaintiffs  raise  cost  of  libel  insurance 


By  Bill  Kirtz 

Publishers  face  higher  libel 
insurance  rates  and  more  out-of- 
pocket  legal  costs  because  of  such 
celebrity  plaintiffs  as  Carol  Burnett, 
Col.  Anthony  Herbert  and  Gen.  Wil¬ 
liam  Westmoreland,  a  leading  insurer 
warns. 

Larry  Worrall,  president  of  Media/ 
Professional  Insurance,  told  a  recent 
Practising  Law  Institute  meeting  that 
long  and  heavily-  publicized  cases  are 
causing  insurers  to  boost  both  their 
charges  and  the  amount  of  lawyers’ 
fees  that  papers  must  pay  before  poli¬ 
cy  payments  start. 

Worrall’s  Kansas  City,  Kans.,  firm 
writes  libel  insurance  issued  to  many 
of  the  country’s  newspapers,  radio 
and  television  stations. 

The  great  amount  of  attention  now 
given  libel  cases  reduces  a  newspa¬ 
per’s  chances  of  getting  a  matter  dis¬ 
missed  on  a  summary  judgement, 
Worrall  told  the  New  York  City  ses¬ 
sion. 

He  suggested  that  judges  may  be 
getting  a  “Hollywood  complex’’ 
because  libel  cases  are  now  consid¬ 
ered  “exciting,”  and  they  may  be 
more  reluctant  to  grant  the  kind  of 
quick  dismissal  that  saves  news 
executives’  time  and  legal  fees. 

Worrall  stressed  that  although 
more  cases  are  going  to  trial,  “we 
don’t  expect  to  lose  them.” 

He  noted  that  appeals  courts  are 
giving  more  scrutiny  to  jury  decisions 
for,  and  awards  to,  plaintiffs.  But  with 
multi-million  legal  bills  hardly  a  rar¬ 
ity,  he  sees  insurers  as  worried  about 
paying  lawyers’  fees  as  they  are  about 
shelling  out  for  damages. 

Since  reporters’  and  editors’  notes, 
drafts,  internal  memoranda  and  out- 


takes  can  be  dragged  out  and  used 
against  them  in  libel  trial,  why  keep 
them  around? 

Because  they  do  more  good  than 
harm,  said  George  Vradenburg,  one 
of  the  lawyers  defending  CBS  in  the 
$120  million  Westmoreland  suit. 
“They  support  our  case.” 

And  Jonathan  W.  Lubell,  Col.  Her¬ 
bert’s  lawyer  in  his  ongoing  libel  suit 
against  CBS,  added  that  if  a  paper 
destroys  its  notes  and  memoranda,  a 
jury  may  well  conclude  that  it  did  so 
because  that  material  would  have  hurt 


He  suggested  that 
Judges  may  be  getting  a 
“Hollywood  complex” 
because  libel  cases  are 
now  considered 
“exciting” . . . 


its  case. 

“It  may  be  in  your  interest  to  main¬ 
tain  notes,”  he  said.  “Assume  that 
they’ll  help.  If  they  significantly 
undermine  the  story,  then  the  story 
shouldn’t  run.” 

Many  speakers  agreed  that  press 
interests  are  being  subtly  undercut  by 
the  U.S.  Supreme  Court. 

Lyle  W.  Denniston,  who  covers  the 
Court  for  the  Baltimore  San,  said  the 
“business  of  getting  the  news  on  a 
day-to-day  basis  is  beginning  to  suf¬ 
fer”  because  of  this. 

He  blasted  the  justices’  affirmation 
(in  the  Seattle  (Wash.)  Times  case) 
that  information  obtained  during  dis¬ 
covery  proceedings  in  a  libel  case 
can’t  be  published. 


“This  is  a  serious  and  a  critical 
loss,”  Denniston  maintained.  “With¬ 
out  discovery  (material),  we  wouldn’t 
know  what’s  going  on  in  the 
Westmoreland  case.” 

The  veteran  correspondent  called 
the  high  court  “as  dumb  as  a  post” 
about  the  news-gathering  process  and 
said  that  “its  supposed  sensitivity  to 
the  First  Amendment  just  isn’t 
there.” 

James  C.  Goodale,  who  has  repre¬ 
sented  the  media  in  many  important 
cases,  agreed  with  Denniston  that 
lower  courts  may  be  of  more  help  to 
the  press  than  the  Supreme  Court. 

Goodale  doesn’t  think  the  high 
court  would  affirm  reporters’  rights  to 
protect  confidential  sources,  but 
believes  that  shield  laws  across  the 
country  are  much  more  effective  than 
they  have  been.  The  press  has  won  23 
of  35  such  cases  so  far  this  year  in 
federal  and  state  courts,  according  to 
his  survey. 

Another  Supreme  Court-watcher, 
attorney  John  B.  McCrory,  said  a 
decision  expected  in  January  could 
make  new  libel  law.  The  case  is 
Greenmosss  Builders  v.  Dun  &  Brad- 
street. 

McCrory,  who  represents  Gannett, 
said  a  decision  for  the  plaintiff  would 
“sooner  or  later,  inch-by-inch,  cast 
the  media”  back  to  its  position  before 
the  1974  Gertz  v.  Welch  decision  that 
all  libel  plaintiffs  must  prove  actual 
malice  to  recover  punitive  damages. 

Before  Gertz,  there  was  a  “com¬ 
mon  law”  presumption  of  falsity, 
meaning  that  libel  defendants  had  to 
"prove”  the  truth  of  what  they 
printed. 

McCrory  predicts  a  5-4  decision  in 
favor  of  Dun  &  Bradstreet 
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Federal  court:  Columnists  cannot  be  sued  for  opinion 


The  U.S.  Court  of  Appeals  for  the 
District  of  Columbia  ruled  that  the 
syndicated  newspaper  column  of 
Roland  Evans  and  Robert  Novak 
about  a  University  of  Maryland  pro¬ 
fessor  could  not  be  sued  for  libel. 

In  a  6  to  5  decision,  the  court  re¬ 
versed  a  previous  ruling  by  its  chief 
judge,  Spottswood  W.  Robinson  III. 

The  disputed  column,  written  six 
years  ago,  criticized  the  professor. 
Bertell  Oilman,  as  a  Marxist  and 
quoted  an  unidentified  faculty  mem¬ 
ber  as  saying  that  “Oilman  has  no 
status  within  the  profession,  but  is  a 
pure  and  simple  activist.” 

Oilman  tried  to  sue  for  libel,  assert¬ 
ing  that  the  Evans  and  Novak  column 
prevented  his  becoming  head  of  the 
University  of  Maryland’s  political 
science  department. 


Chief  Judge  Robinson  would  have 
allowed  the  suit  to  go  forward,  but  the 
court  of  appeals  said  the  column  was 
political  opinion  protected  by  the 
First  Amendment. 

“The  reasonable  reader  who  pe¬ 
ruses  an  Evans  and  Novak  column  on 
the  editorial  or  Op-Ed  page  is  fully 
aware  that  the  statements  found  there 
are  not  ‘hard’  news  like  those  printed 
on  the  front  page  or  elsewhere  in  the 
news  sections  of  the  newpapers,” 
said  the  majority  opinion  written  by 
Judge  Kenneth  W.  Starr. 

“Readers  expect  that  columnists 
will  make  strong  statements,  some¬ 
times  phrased  in  a  polemical  manner 
that  would  hardly  be  considered  bal¬ 
anced  or  fair  elsewhere  in  the  news¬ 
paper.” 


A  dissenting  opinion  signed  by  five 
judges  contended:  “The  columnists’ 
statement  that  ‘Oilman  has  no  status 
within  the  profession,  but  is  a  pure 
and  simple  activist’  is  an  assertion  of 
fact  for  which  its  authors  can  be  made 
to  answer.” 

Generally,  the  Supreme  Court  has 
held  that  expressions  of  opinion  are 
exempt  from  libel  suits,  while  state¬ 
ments  of  fact  can  be  the  basis  of  libel. 

The  high  court,  however,  has  not 
precisely  defined  what  is  “fact”  and 
what  is  “opinion,”  notably  in  col¬ 
umns  which  frequently  mix  the 
authors’  opinions  with  selected  facts 
to  support  the  opinions. 

The  court  of  appeals  decision 
appears  to  be  a  step  toward  clarifying 
what  columnists  can  write  with 
impunity. 


Reporter  will  not  tell  Congress  his  sources 


A  Washington  (D.C.)  Times  report¬ 
er  said  he  does  not  intend  to  reveal  his 
sources  to  a  House  of  Representa¬ 
tives’  ethics  committee  that  has  sub¬ 
poenaed  him  to  testify  about  how  he 
obtained  information  for  his  articles 
about  the  committee’s  actions  on 
Democratic  vice  presidential  candi¬ 
date  Geraldine  Ferraro. 

The  reporter,  39-year-old  Thomas 
Brandt,  was  ordered  to  appear  before 
the  committee  December  21  along 
with  his  notes  or  other  documents  he 
used  in  writing  his  stories  of  Dec.  4-6. 

“I  will  adhere  to  the  First  Amend¬ 
ment  principles  that  1  believe  this 
newspaper  and  other  major  news 

Another  newsprint 
firm  to  hike  price 

The  nation’s  largest  newsprint  pro¬ 
ducer,  Bowater  Inc.,  following  the 
lead  of  the  world’s  largest,  Abitibi- 
Price  Inc.,  will  raise  its  prices  next 
year  by  6.5%. 

The  price  hike  will  boost  the  cost  of 
a  metric  ton  of  newsprint  from  $535  to 
$570. 

New  prices  for  both  companies 
take  effect  April  1 . 

Abitibi-Price  had  planned  the  price 
hike  for  Jan.  1,  but  delayed  it  six 
months  after  newspaper  publishers 
objected. 

Reed  'nc.,  another  newsprint  sup¬ 
plier,  ha ;  also  announced  plans  to 
raise  prices  by  the  same  amount. 

The  last  general  price  increase  on 
newsprint  raised  prices  7%  last  July. 


organizations  in  this  country  sup¬ 
port,”  Brandt  said. 

Smith  Hempstone,  editor-in-chief 
of  the  Times,  said  in  a  written  state¬ 
ment:  “1  can  understand  the  outrage 
that  certain  members  of  the  House 
ethics  committee  feel  at  the  full  dis¬ 
closure  of  what  they  have  been  up  to 
in  their  examination  of  Mrs.  Ferraro’s 
finances.  Certain  other  members  of 
the  committee,  who  learned  of  some 
of  what  their  leaders  were  up  to  by 


“I  will  adhere  to  the 
First  Amendment 
principles  that  I  believe 
this  newspaper  and  other 
major  news  organizations 
in  this  country  support,” 
Brandt  said. 


reading  about  it  in  the  Times,  have 
even  more  reason  to  be  outraged  .  .  . 

“The  Times,  naturally,  is  pleased 
to  vouch  for  both  Mr.  Brandt  and  for 
his  work.  He  has  done  his  job,  and 
done  it  well.” 

Brandt’s  stories  reported  that  the 
ethics  committee  staff,  on  the  basis  of 
the  committee's  investigation  of  Mrs. 
Ferraro’s  financial  reports,  had  pre¬ 
pared  two  proposed  conclusions  — 
one  accusing  her  of  violations 
“worthy  of  a  technical  reprimand” 
and  a  milder  one  blaming  her  for  only 
a  “technical  violation.” 

The  committee  eventually  issued 
the  version  accusing  Mrs.  Ferraro  of 


only  the  “technical  violation.” 

Ethics  committee  chairman  Louis 
Stokes  (D-Ohio)  has  declined  com¬ 
ment.  A  committee  spokesman 
explained  that  committee  members 
are  prohibited  by  House  rules  from 
discussing  publicly  the  committee’s 
work. 

The  last  newsman  to  be  sub¬ 
poenaed  by  a  congressional  com¬ 
mittee  to  testify  about  his  sources  was 
Daniel  Schorr,  who  was  questioned  in 
1976  about  disclosure  of  a  document 
of  the  Central  Intelligence  Agency. 
Schorr  refused  to  reveal  how  he  got 
the  document  and  Congress  took  no 
action  against  him.  At  the  time, 
Schorr  was  a  correespondent  for  CBS 
News;  now  he  is  chief  Washington 
correspondent  for  Cable  News  Net¬ 
work. 

Divestiture  pact 
approved  in  Conn. 

The  four-year  legal  battle  over 
Times  Mirror  Co.  cross-ownership  of 
the  Hartford  Courant  and  two  Con¬ 
necticut  cable  tv  systems  has  been 
settled  with  unanimous  approval  by 
the  state  Dept,  of  Public  Utility  Con¬ 
trol. 

To  be  divested  is  the  cable  tv  sys¬ 
tem  serving  the  Hartford  area,  with 
Times  Mirror  to  retain  ownership  of 
the  newspaper  and  the  cable  tv  sys¬ 
tem  serving  the  Meriden  area. 

Jackson  Newspapers  of  New 
Haven  and  newspapers  in  Meriden, 
Bristol,  New  Britain  and  Manchester 
had  asked  the  DPUC  to  end  the  cross¬ 
ownership. 
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Ownership  Changes 


Donald  C.  Rowley  announced  the 
sale  of  Rowley  Publications  to  Tri- 
County  Newspapers,  Inc.,  whose 
principals  are  William  Dean  Single- 

ton,  Woodbury,  N.J.;  Richard  B. 
Scudder,  Navesink,  N.J.;  and  John 
Buzzetta,  Sparta,  N.J. 

The  properties  sold  include  the 
Ashtabula  (Ohio)  Star-Beacon;  the 
Conneaut  (Ohio)  News-Herald;  the 
Lake  County  (Ohio)  Telegraph;  the 
Geauga  (Ohio)  Times-I>eader;  and  the 
Geneva-Madison  Printing  Co. 

The  sale  was  effective  Dec.  I  and 
was  handled  by  newspaper  broker 
Robert  Bolitho  of  Shawnee  Mission, 
Kansas. 

The  sale  does  not  affect  other  Row- 
ley  family  enterprises  which  include 
several  broadcast  properties. 

Buzzetta,  34,  will  serve  as  pub¬ 
lisher  of  the  four  newspapers.  He  was 
most  recently  vice  president  of 
Allbritton  Communications  News¬ 
paper  Division. 

Buzzetta  was  responsible  for  two 
newspapers  in  New  Jersey,  the  Pater¬ 
son  News  and  The  Dispatch  of  Union 
City. 

Singleton,  33,  is  publisher  of  the 
Gloucester  County  (N.J.)  Times.  He, 

too,  is  a  former  executive  with  Allbrit¬ 
ton  Communications. 

Singleton  served  as  president  of  the 
Allbritton  Newspaper  Division  and  as 
executive  vice  president  of  Allbritton 
Communications. 

Scudder,  72,  was  owner  of  the  now 
defunct  Newark  (N.J.)  News  and  is 
founder  of  Garden  State  Paper  Com¬ 
pany. 

*  *  !(« 

The  Evening  Call  Publishing  Co. 
has  sold  the  Woonsocket  (R.I.)  Call  to 
Blackstone  Valley  Newspapers,  Inc., 
a  subsidiary  of  Ingersoll  Newspapers, 
Inc. 

Paul  LaBreche,  publisher  of  the 
Pawtucket  (R.I.)  Evening  Times  since 
1981,  has  been  appointed  publisher  of 
the  Call  by  Ralph  Ingersoll  11. 

As  publisher,  LaBreche  will  be  the 
chief  executive  officer  of  the  com¬ 
pany  with  overall  responsibility  for 
advertising,  news,  production  and 
circulation  operations. 

♦  *  ♦ 

The  Hearst  Corporation  has  final¬ 
ized  its  acquisition  from  Jefferson- 
Pilot  Publications,  Inc.,  of  three  daily 
and  Sunday  newspapers,  the 
Beaumont  (Tex.)  Enterprise,  the 
Laredo  (Tex.)  Times  and  the  Clearwa¬ 
ter  (Fla.)  Sun. 

Additionally,  the  acquired  group 
includes  the  Jasper  (Tex.)  and  the 


Hillsborough  (Fla.)  Community  Pub¬ 
lications. 

The  three  dailies  have  total  circula¬ 
tions  of  approximately  130,000,  with 
the  Beaumont  Enterprise  being  the 
largest  with  a  circulation  of  72,000 
daily  and  78,000  Sunday. 

The  acquisition  of  the  two  dailies  in 
Texas  raises  the  number  of  Hearst 
newspapers  in  that  state  to  five.  In  all, 
Hearst  owns  16  daily  newspapers 
around  the  country. 

♦  *  ♦ 

The  weekly  Madison  County  Rec¬ 
ord  of  Madison,  Ala.  has  been  pur¬ 
chased  by  Richard  A.  Haston  of 
Clarksdale,  Miss. 

Haston,  who  served  most  recently 
as  circulation  director  of  the  daily 
Clarksdale  (Miss.)  Press  Register, 
bought  the  newspaper  from  James 
Brett  Miller. 

Serving  as  broker  in  the  sale  was 
Jim  Hall  Media  Services,  Inc.  of 
Troy,  Ala. 

♦  ♦  ♦ 

Park  Communications  Inc.  has  ac¬ 
quired  the  Evening  News  of  Jefferson¬ 
ville,  Ind.,  and  its  companion  weekly, 
the  Clark  County  Journal. 

The  Evening  News,  a  daily  news¬ 
paper  since  1872,  has  a  circulation  of 
over  18,000.  The  newspapers,  the 
plant,  land  and  building  were  ac¬ 
quired  for  56,675,000. 

The  acquisition  was  the  26th  daily 
newspaper  for  Park  Newspapers,  Inc. 
The  Ithaca-based  company  also  owns 
18  non-daily  newspapers.  31  con¬ 
trolled  distribution  weekly  shoppers, 
seven  television  stations,  and  14  radio 
stations  in  18  states. 

♦  ♦  ♦ 

Glenn  Schreiber,  former  editor  of 
the  Hudson  (Wise.)  Star  Observer, 
and  his  wife,  Wanda,  have  purchased 
the  Pocahontas  Record-Democrat  and 
the  Pocahontas  County  Shopper. 

The  2,500  circulation  Record- 
Democrat  and  Shopper  were  sold  by 
Mary  Irene  Swartz  who  had  pub¬ 
lished  both  since  the  death  of  her  hus¬ 
band,  Walter  Swartz,  in  1979. 

John  E.  van  der  Linden,  newspaper 
broker  at  Spirit  Lake,  Iowa,  handled 
the  sale. 

*  ♦  ♦ 

Worrell  Newspapers  Inc.,  of  Char¬ 
lottesville.  Va.,  has  signed  a  letter  of 
intent  to  purchase  the  Bluefield  (W. 
Va.)  Daily  Telegraph. 

The  acquisition,  expected  to  take 
place  around  January  1,  1985,  will 
bring  to  29  the  number  of  daily  and 


weekly  newspapers  owned  by  the 
Worrell  group  in  ten  states.  Worrell 
also  operates  three  television  stations 
and  17  total-market  publications. 

Announcement  of  the  agreement 
was  made  by  Hugh  Shott,  chairman  of 
the  board  of  the  Daily  Telegraph 
Printing  Co.,  and  J.D.  Swartz,  presi¬ 
dent  of  Worrell  Newspapers.  The 
Telegraph  has  a  circulation  of  about 
28,000  daily  and  34,000  Sundays. 

*  ♦  * 

The  Junction  City  (Ore.)  Times  has 
been  sold  by  Oren  Campbell  to  Robert 
N.  Sibley. 

The  new  publisher  of  the  93-year- 
old  weekly  is  a  veteran  editorial  and 
advertising  newspaperman  from  New 
Jersey. 

Campbell  will  continue  to  publish 
the  Valley  Farmer,  a  twice-monthly 
specialty  tabloid. 

James  A.  Martin  Associates,  news¬ 
paper  brokers,  of  Columbus,  Ohio, 
handled  the  transaction. 

♦  ♦  ♦ 

The  daily  Altus  (Okla.)  Times  has 
been  sold  to  Donrey  Media  Group. 
Also  included  in  the  sale  were  the 
Sayre  (Okla.)  Journal,  a  semi-weekly, 
and  the  Hollis  (Okla.)  News  and  the 
Kiowa  County  (Okla.)  Democrat,  both 
weeklies. 

The  daily  Mineral  Wells  (Tex.) 
Index  was  sold  to  Edmond  Publishing 
Co.,  publisher  of  the  daily  Edmond 
(Okla.)  Evening  Sun. 

All  the  newspapers  sold  were  Jef¬ 
ferson-Pilot  Corp.  newpapers  and 
John  A.  Park,  Jr.  and  Company  of 
Raleigh,  North  Carolina,  represented 
the  Jefferson-Pilot  chain  in  the  sale. 

it  4t 

Thomas  and  Judith  Holzknecht 
announce  the  purchase  of  The 
Messenger,  a  1 17-year-old  local  news¬ 
paper  in  Plainfield,  Ind. 

David  and  Cynthia  Breen  have  pub¬ 
lished  the  paper  for  the  last  four  years, 
latest  in  a  long  line  of  owners. 

The  Holzknechts  also  publish  the 
Hendricks  County  Flyer,  a  free- 
distribution  weekly  paper  with  a 
26,0(X)  circulation,  and  own  the  Plain- 
field  Press,  a  printing  company.  The 
Messenger  is  now  being  printed  on  the 
parent  company  presses. 

“Under  out-of-town  ownership  for 
the  last  20  years,  the  paper  had 
expanded  its  area  coverage  and  drop¬ 
ped  the  word  ‘Plainfield’  from  its 
name.  We’re  putting  it  back,  and  will 
emphasize  Plainfield  news  and 
sports.”  Holzknecht  said. 
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Atlantic  City . . .  The  Plus  Market 


By  Susan  Schumacher  Plage 

Once  it  was  the  Queen  of  Resorts. 
Once  there  was  opulence,  money  and 
tum-away  crowds.  But  long  before 
Atlantic  City’s  now  infamous 
transformation,  the  glitter  had  gone; 
so  had  the  people  and  the  money. 

Ten  years  ago,  growth  in  the  Atlan¬ 
tic  City  SMSA  was  slow  and  the  city 
of  Atlantic  City  was  suffering  from  the 
“great  flight.” 

Be  ye  retailer,  tourist  or  resident, 
there  were  few  good  reasons  for 
shouting  long-live-the-Queen! 

The  1973  Atlantic  City  SMSA  con¬ 
sisted  of  New  Jersey's  Atlantic  Coun¬ 
ty  and  was  bordered  by  the  Atlantic 
Ocean  and  tourism  communities  to 
the  North  as  well  as  the  south. 

It  held  the  lowest  average  house¬ 
hold  EBl  in  New  Jersey  ($1 1 .397),  the 
lowest  median  household  EBl 
($8,497)  and  the  second  lowest  rank 
for  households  with  an  income  of 
$25,000  or  more  (6.3%). 

Conditions  got  worse. 

Projected  increases  for  the  SMSA 
in  population,  households  and  retail 
sales  never  came  about  in  the  five- 
year  span  from  1973-1978. 

One  major  culprit  in  these  losses 
was  the  city  of  Atlantic  City  where 
population  and  household  decreases 
were  eating  away  at  SMSA  gains. 

Casino  gambling  was  approved  by 
the  New  Jersey  voters  in  November 
1976  for  the  city  of  Atlantic  City. 
What  has  transpired  since  then  and, 
more  significantly,  since  the  opening 
of  the  first  casino  hotel  (May  1978)  is  a 
kind  of  grow'th  that  is  usually 
attributed  to  fiction. 

I  The  1983  Atlantic  City  MSA  has 
jumped  ahead  since  1979  with 
increases  of  10%  in  population;  9%  in 
households;  44%  in  retail  sales  and 
43%  in  EBl.  Casino  hotel  investments 
in  new  construction  and 
improvements  stand  at  close  to  $3  bil¬ 
lion. 

What  with  all  the  activity  and 
growth,  it  comes  as  no  surprise  that 
the  Atlantic  City  MSA  has  had  its 
adjustment  periods. 

Perhaps  the  biggest  challenge 
brought  along  with  gaming  was  the 
displacement  of  the  MSA's  three-to- 
nine  month  business  orientation  by 

(Schumacher  Plage  is  research  mana¬ 
ger  at  the  Atlantic  City  (N.J.)  Press.) 


that  of  a  year-round  industry.  Before 
the  gambling  referendum,  the  old 
cliche  of  rolling-up-the-sidewalks  was 
not  far  from  truth  during  the  long  win¬ 
ter  months. 

By  May  1978  when  the  gaming 
industry  got  its  start  with  the  opening 
of  Resorts  International,  the  mood 
was  changing. 


Ten  years  ago,  growth 
in  the  Atlantic  City  SMSA 
was  slow  and  the  city  of 
Atlantic  City  was 
suffering  from  the  “great 
flight:’ 


At  first,  the  obvious  aspects  of  casi¬ 
nogambling  were  marketed  .  .  .  tour¬ 
ists.  Brochures,  booklets  and  most 
media  marketing  were  addressed  to 
tourist  counts,  bus/passenger 
increases  and  restaurant  openings. 

The  Atlantic  City  Press  developed 
its  1978  marketing  program  along  this 
line  of  thinking.  It  wasa  legitimate 
approach  because  casino  hotels  were 
the  first  big  industrial  group  to  hit  the 
shore  area  of  southern  New  Jersey  in 
many,  many  years. 


“Atlantic  City . . .  The 
Plus  Market”  was  born  of 
the  belief  that  the  Atlantic 
City  area  has  casino 
gaming  and  not 
gambling;  that  the 
gaming  industry  is  not 
just  another  shot  at 
tourism  but  rather  big 
business  with  related 
industrial/business 
growth  for  the  entire 
area. 


However,  it  wasn't  long  before  the 
gaming  industry  was  recognized  as 
something  more  than  the  typical  tour¬ 
ism  trade.  Once  again  the  things 
began  to  change. 

The.  Atlantic  City  Press’  first 


Belden  Continuing  Market  Study 
(CMS)  went  into  the  field  about  this 
time.  One  of  its  primary  objectives 
was  to  test  the  year-round  market¬ 
place. 

The  year  was  1980  and  the  results 
showed  little  variation  between  the 
characteristics  of  permanent  resi¬ 
dents  in  the  February-March  testing 
and  the  July-August  testing. 

There  was  a  viable  permanent  base 
for  the  Atlantic  City  area  just  two 
years  after  the  dice  first  rolled.  Com¬ 
munity  agencies,  the  Atlantic  City 
Press’  marketing  program  and  many 
economic  development  groups  began 
to  publicize  this  year-round  lifestyle. 

More  and  more,  those  elements 
that  were  missing  in  1973  .  .  .  the  glit¬ 
ter,  the  people,  the  money  .  .  .  were 
becoming  a  way  of  life. 

This  changed  the  focus  of  the  Atlan¬ 
tic  City  Press’  1982  Belden  CMS. 
Product  content  and  coverage  were 
emphasized  in  order  to  keep  up  with 
the  newspaper’s  growing  and  chang¬ 
ing  audience. 

What  continued  through  was  the 
Press’  marketing  theme  of  ‘  ‘ Market  of 
the  Move.”  It  was  just  as  fresh  and 
true,  since  what  started  with  “one”  in 
1978  has  grown  to  “nine”  by  year’s 
end  1981.  Atlantic  City  had  nine  casi¬ 
no  hotels  in  operation. 

What  needed  to  be  done  by  the 
Atlantic  City  Press  in  1982  was  sim¬ 
ple  ..  .  on  paper.  The  newspaper 
needed  to  market  its  coverage  of  the 
SMSA  as  well  as  its  circulation  radius 
and  it  needed  to  market  both  as 
intergral  to  coverage  of  the  Phi¬ 
ladelphia  ADI.  Most  media  buyers 
had  forgotten  that  aspect  of  the  Atlan¬ 
tic  City  Press  in  the  long  drought 
before  gaming. 

Here  at  the  Press  we  took  circula¬ 
tion  and  looked  at  household  cover¬ 
age  analyses  for  the  eight  county  re¬ 
gion;  we  looked  at  S&MM’s  Survey  of 
Baying  Power,  Data  Service  and  the 
now  defunct  Forecasting  Service  to 
draw  trend  comparisons  which  took 
into  play  the  pre-casino  years;  we 
looked  at  our  SMSA  rank  and  we 
I  looked  at  our  second  Belden  CMS  for 
household  income,  readership  cover- 
I  age,  shopping  traffic  trends.  We 
j  looked  at  a  lot  of  numbers  but  we  still 
had  trouble  getting  media  buyers  to 
look  at  us  beyond  casino  gambling. 

Then  some  really  significant 
changes  started  to  happen.  By  the 
summer  of  1983,  the  Atlantic  City 
!  market  was  no  longer  a  single  county 
SMSA.  Joined  together  to  form  the 
'  Atlantic  City  MSA  were  Atlantic  and 
I  Cape  May  Counties,  two  of  New 
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Jersey’s  fastest  growing  counties. 
Now  the  Atlantic  City  market  had 
some  muscle. 

Not  only  was  it  the  top  ranking 
growth  market  in  the  ADI,  it  was  now 
enriched  by  a  stronger  growth  base. 
Cape  May  County  was  gaining  by 
leaps  and  bounds  from  the  “ripple 
effect”  of  the  casino  gaming  industry. 
New  housing,  new  industry  and 
businesses  and  higher  household 
incomes  were  all  a  part  of  the  effect. 

Back  at  the  Atlantic  City  Press  we 
moved  toward  another  Belden  CMS 
and  some  changes  in  our  marketing 
approach  during  the  summer  of  1983. 
The  new  MSA  designation  gave  the 
Press  a  dynamic  metro  market  that 
covered  approximately  three-fourths 
of  its  Primary  Market  Area  (PMA) 
bounderies.  It  was  finally  possible  for 
the  newspaper  to  emphasize  its 
strength  using  an  MSA  and  the  subse¬ 
quent  market  conditions. 

And,  emphasize  it  Is  just  what  we 
did. 

The  Atlantic  City  Press  used  the 
MSA  data  available  and  the  “ripple 
effect”  line  of  thinking  to  change  from 
the  tourism,  fast  growth  marketing 
approach  of  “Market  on  the  Move” 
campaigns  to  a  new  approach. 

“Atlantic  City  .  .  .  The  Plus  Mar¬ 
ket”  was  born  of  the  belief  that  the 
Atlantic  City  area  has  casino  gaming 


and  not  gambling;  that  the  gaming 
industry  is  not  just  another  shot  at 
tourism  but  rather  big  business  with 
related  industrial/business  growth  for 
the  entire  area. 

While  the  Atlantic  City  Press’  cur- 


By  James  E.  Roper 

Ten  media  groups  have  filed  a  brief 
with  the  Supreme  Court  in  support  of 
Christopher  L.  Lowe,  publisher  of 
financial  newsletters  which  the 
Securities  and  Exchange  Commission 
has  sought  to  put  out  of  business. 

The  joint  brief  says  the  SEC  action 
is  in  violation  of  the  First  Amendment 
because  the  First  Amendment  per¬ 
mits  any  person  “freely  to  publish 
information  about  any  aspect  of  .  .  . 
social,  economic  or  political  life  .  .  . 
including  financial  trends,  and  stock 
market  predictions.” 

The  Supreme  Court  has  under  con¬ 
sideration  the  case  of  Lowe  v.  SEC, 
which  brings  into  conflict  the  con¬ 
stitutional  rights  of  a  free  press  with 
the  SEC’s  responsibilities  for  trying 
to  protect  the  investing  public. 

Signing  the  friend-of-the-court 
brief  in  support  of  Lowe  were: 
Reporters  Committee  for  Freedom  of 


rent  approach  to  market  conditions 
may  not  appear  to  be  novel,  it  is  the 
product  of  evolution.  An  evolution 
that  has  been  shockingly  quick  and 
counter  to  what  economic  as  well  as 
newspaper  industry  trends  predicted. 


newsletter  publisher 

the  Press;  American  Society  of 
Magazine  Editors;  American  Society 
of  Newspaper  Editors;  Associated 
Press  Managing  Editors;  Media 
Institute;  National  Newspaper  Asso¬ 
ciation;  Newsletter  Association; 
Newspaper  Guild;  New  York  Finan¬ 
cial  Writers  Association;  and  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi. 

Under  the  Investment  Advisers 
Act  of  1940,  the  SEC  routinely  re¬ 
quires  investment  advisers  to  register 
and  submit  to  monitoring  by  SEC, 
although  there  is  no  test  of  who  is 
eligible  to  be  an  adviser. 

Now  the  SEC  is  trying  to  use  this 
law  to  bar  Lowe  from  publishing  the 
financial  newsletters  unless  he  is  also 
registered  as  an  investment  adviser. 

SEC  already  has  canceled  Lowe’s 
registration  as  an  adviser,  so  the  SEC 
view,  if  it  prevails,  would  put  the 
newsletters  out  of  business. 

(Continued  on  pufte  33 f 


Media  groups  support 
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NEWSPEOPLE  IN  THE  NEWS 


Diane  Scott 


Richard  Manning 


James  A.  Engle 


Dianne  Scott  has  been  appointed 
to  the  new  position  of  manager  for 
human  resources  development  at  the 
San  Francisco  Newspaper  Agency. 

She  will  be  responsible  for  super¬ 
visory  and  management  skills  training 
and  development.  Most  recently 
director  of  personnel  for  Arthur 
Anderson  and  Company,  San  Fran¬ 
cisco,  Scott  also  served  as  manage¬ 
ment  development  manager  with  the 
Chicago  Sun-Times  and  worked  in 
personnel  and  merchandising  with 
Neiman-Marcus. 


Richard  Manning,  a  veteran  writ¬ 
er  and  editor  for  the  Louisville  Times, 
has  been  named  a  project  manager  for 
Data  Courier,  Inc.,  the  electronic 
publishing  subsidiary  of  the  Courier- 
Journal  and  Louisville  Times  Co. 

He  has  served  the  Times  as  high 
technology  writer,  assistant  city  edi¬ 
tor,  chief  of  the  Washington,  D.C., 
and  Indiana  bureaus,  and  political 
editor. 

*  *  * 

Two  new  reporters  are  joining  the 
Washington  bureau  of  the  Newhouse 
Newspapers. 

Paula  Schwed  will  cover  Con¬ 
gress  and  general  assignments.  She 
was  with  UPTs  Washington  bureau, 
where  she  covered  Congress  and  poli¬ 
tics.  Her  last  assignment  was  the  cam¬ 
paign  of  Democratic  vice  presidential 
candidate  Geraldine  Ferraro. 

Richard  Baber  joined  the  regional 
staff  as  one  of  the  three  Washington 
correspondents  for  the  New  Orleans 
Times-Picayune  and  States  Item.  The 
senior  correspondent,  Edgar  A.  PoE, 
is  the  dean  of  Washington  correspon¬ 
dents  in  terms  of  active  service. 

With  the  arrival  of  Raber,  the 
Times-Picayune’s  third  correspon¬ 
dent,  George  Hager,  will  spend 
more  than  half  his  time  covering  Latin 
America. 


James  A.  Engle  was  named  vice 
president  for  circulation  of  the  Chica¬ 
go  Sun-Times.  He  rejoined  the  Sun- 
Times  in  1983  after  serving  as  assis¬ 
tant  general  manager  of  the  San 
Antonio  Light. 

Engle  started  his  career  at  the  Sun- 
Times  in  1966  and  served  as  suburban 
and  country  circulation  manager 
before  joining  the  Washington  Post. 
He  also  previously  had  been  a  circula¬ 
tion  executive  at  the  Greensboro 
(N.C.)  News-Record. 

*  *  * 

Charles  W.  Goldsmith,  manager 
of  United  Press  International’s 
bureau  in  Pittsburgh,  has  been  named 
Northeast  Division  editor,  based  in 
Boston.  He  succeeded  Andrew  Dabi- 
Lis,  who  resigned. 

Goldsmith,  a  graduate  magna  cum 


laude  from  Tufts  University,  earned  a 
juris  doctorate  from  Georgetown  Uni¬ 
versity  Law  Center  in  1979  and  was 
admitted  to  the  Massachusetts  bar  in 
1980. 

While  at  Georgetown,  he  was  an 
editor  of  the  American  Criminal  Law 
Review  and  also  served  as  an  aide  to 
the  Senate  Judiciary  Committee’s 
Sub-Committee  on  the  Constitution. 
*  ♦  * 

Newly  elected  vice  presidents  of 
Paddock  Publications,  Arlington 
Heights,  111.,  publisher  of  the  Daily 
Herald,  are  DOUGLAS  K.  Ray,  vice 
president/executive  editor,  and 
James  F.  Walsh,  vice  pres¬ 
ident/advertising. 

Ray  has  been  with  the  newspaper 
since  1 970  as  a  reporter  and  city  editor 
and  then  managing  editor  before 
being  named  to  his  present  post  in 
1983. 

Walsh  joined  the  Daily  Herald  in 
1980  following  20  years  in  sales  and 
sales  management  at  the  Chicago  Tri¬ 
bune. 

*  ♦  * 

Marcel  P.  Dufresne  has  returned 
to  The  Day,  New  London,  Conn., 
after  a  year’s  journalism  fellowship 
with  the  Kiplinger  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Uni¬ 
versity,  Columbus. 

He  was  a  copy  editor  at  the  news¬ 
paper  when  he  was  selected  as  one  of 
the  nine  journalists  in  the  1983-84 
Kiplinger  group.  Dufresne  is  a  former 
assistant  editor  and  reporter  for  the 
Narragansett  Times,  Wakefield,  R.I. 


WORKING  TOGETHER 


More  and  more  independent  daily  newspapers 
are  turning  to  PAGE,  Publishers  Associated  to 
Gain  Economy.  PAGE  is  a  purchasing  cooperative 
with  the  power  to  negotiate  big  contracts  for 
small  dailies  and  newspaper  groups. 

Instead  of  trying  to  purchase  those  commonly 
used  production  supplies  independently,  join  with 
other  newspapers  to  purchase  what  you  need  at  a 
lower  cost.  PAGE  has  proven  the  way  for  papers 
to  profit  in  the  80s  and  help  independent 
newspapers  to  thrive  independently. 

I  i  'iT'ii  '■{ii} 


PUBLISHERS 
ASSOCIATED 
TO  GAIN 
ECONOMY 

900  East  Eighth  Avenue,  Suite  300 
King  of  Prussia,  PA  19406 
1-800-468-9568 

In  Pennsylvania;  (215)  337-8888 
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Mike  McGraw  joined  the  Hartford 
Courant  as  labor  editor  in  a  move 
from  the  Kansas  City  Star,  where  he 
worked  for  ten  years,  most  recently  as 
projects  editor. 

He  has  covered  labor-management 
disputes,  corruption  and  fraud  as  a 
labor  and  investigative  reporter  at  the 
Star  and  at  the  Des  Moines  Register. 


ai  Bruce  Sankey,  formerly  city  edi- 

\  Post-Dispatch, 

V  was  named  a  news  editor. 

I  Joe  Whittington  was  named  city 

\  ^  editor  and  Laszlo  Domjan,  night  city 

Larry  Letters  Mike  McGrow 

Donald  M.  Williams  has  joined 
tion  in  1981,  he  worked  two  years  on  the  Pine  Bluff  (Ark.)  Commercial 
special  projects  for  the  Redskins  and  a  Appeal  as  executive  editor,  a  newly 
year  as  editor  of  the  Redskin  Report.  created  position.  He  is  a  former  Texas 

During  that  time  he  was  a  consultant  reporter  and  city  editor  and  more  re- 

to  the  council.  cently  taught  journlism  at  Baylor  Uni- 

Guback  worked  for  the  Richmond  versity  and  elsewhere. 
Times-Dispatch  and  the  Winston-  Frank  F.  Lightfoot,  sports  editor 
5a/fAM7oHrn«/beforejoining  the  Star,  of  the  Commercial  since  1970,  was 
*  *  *  named  managing  editor,  succeeding 

Robert  R.  Reese,  who  recently  Tom  Parsons,  who  has  gone  to  the 
joined  the  Chicago  Tribune  advertis-  Little  Rock  AP  bureau.  Jim  Harris  in 

ing  department  as  special  projects  his  fifth  year  with  the  paper  is  Light- 
manager,  is  taking  on  additional  foot's  successor  in  sports, 
responsibilities  including  the  news-  Kathy  Rosebrook  has  been 
paper’s  magazine,  Sunday,  TV  Week  appointed  city  editor  after  five  years 
and  co-op  advertising.  on  the  copy  desk. 

Gannett  Newspaper  Company  it  Army  Times  Publishing  Company 
Boston  Globe  it  CBS  Publications  it  Commodity  News  Service 
Courier-Journal  and  Loui**'  Jones  and  Company 

Fort  Lauderdale  N'  Announcing 

Education  (Job  SJraw-HIII,  Inc. 

_ _ HOWARD  UNIVERSITY’S 


Bill  Sinkking,  general  advertising 
manager  of  the  Los  Angeles  Times,  is 
retiring  January  1  after  36  years  with 
the  newspaper  and  will  be  succeeded 
by  Larry  Letters,  presently  nation¬ 
al  advertising  sales  manager. 

Sinkking  joined  the  newspaper  as  a 
sales  representative  from  the  St. 
Joseph  (Mo.)  News  Press  &  Gazette 
and  subsequently  was  named  assis¬ 
tant  retail  advertising  manager  in  1955 
and  special  advertising  division  man¬ 
ager  in  1959.  For  the  past  20  years  he 
has  held  his  present  position. 

Letters,  with  the  Times  since  1959, 
was  appointed  Eastern  sales  manager 
in  1979  and  to  his  present  post  last 
July.  He  has  worked  as  a  sales  repre¬ 
sentative  in  both  the  classified  and 
display  advertising  departments. 

Also,  Tony  Lulich,  suburban 
division  manager  of  the  San  Fernando 
Valley  section  since  1980,  will  replace 
Letters  as  national  sales  manager; 
and  Robert  Balzer  will  move  to 
Lulich’s  present  post  from 
administrative  assistant  to  the  sub¬ 
urban  sales  manager,  Robert 
Christy. 


York  Times 
d,  Ohio) 
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Fourteenth  Annual 
Communications  Conference 

“COMMUNICATIONS  AND  DEVELOPMENT’ 

February  U-17, 1985 
on  the  main  campus^  Washington,  D.C. 


Steve  Guback,  a  former 
sportswriter  for  the  late  Washington 
Star,  joined  the  staff  of  the  Presi¬ 
dent’s  Council  on  Physical  Fitness 
and  Sports  as  director  of  information. 

During  20  years  at  the  Star,  Guback 
covered  the  Washington  Redskins 
and  the  National  Football  League. 
After  the  newspaper  ceased  publica- 


ate 
ing 
and 
jton, 
ilfETA- 
(Garden 
per  Group 
<erald)  it  St. 
on  Post  it  CBS 
,iies  Publishing  Company 
Boston  Globe  it  CBS  Publications  ★  Commodity  News  Service 
Courier-Journal  and  Louisville  Times  ★  Dow  Jones  and  Company 


Join  our  family  of  recruiters  and  exhibitors 


who  effectively  recruit  from  over  2000  of  the 
world’s  most  talented  minority  student 
and  professional  communicators. 

For  information,  contact: 

Howard  University  School  of  Communications 
.ff  ,  Washington,  D.  C.  20059 

(202)  636-7491 


Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

29  Years  Notlen-WIcle  Personal  Service 
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information  officer  in  the  War 
Department. 


4i  years,  died  October  6.  He  used  the 
pen  name  of  Gong  Fung. 


OBITUARIES 


William  F.  Homer  Jr.,  80,  finan¬ 
cial  editor  of  the  old  Boston  Herald- 
Traveler  and  a  retired  senior  lecturer 
in  journalism  at  Suffolk  University, 
died  October  8. 


Harold  Alvin  Fitzgerald,  88, 
publisher  of  the  Pontiac  (Mich.)  Press 
for  many  years,  died  October  15  at  his 
Pontiac  home. 

His  family  founded  the  Press, 
which  has  become  the  Oakland  Press, 
in  1914  after  purchasing  the  Pontiac 
Press  Gazette,  one  of  the  city’s  earlier 
newspapers.  He  served  as  telegraph 
editor  from  1919  to  192.1  and  suc¬ 
cessively  was  business  manager, 
general  manager  and  then  president 
and  publisher  until  1966. 


Bob  Case,  60,  political  writer  for 
the  Waterloo  (Iowa)  Courier,  died 
October  10  following  a  heart  attack. 

His  career  started  at  the  Cedar 
Falls  Record  and  he  joined  the 
Courier  shortly  thereafter.  In  1953,  he 
left  reporting  for  a  20- year  stint  as  top 
administrative  aide  for  longtime  3rd 
District  Rep.  H.R.  Gross. 

Case  worked  for  the  U.S. 
Department  of  Commerce  but  went 
back  into  politics  in  an  unsuccessful 
attempt  to  win  the  3rd  district  seat  and 
then  rejoined  the  Courier  in  1975, 
covering  state  and  national  politics. 

He  was  a  Marine  combat  veteran  of 
both  World  War  II  and  the  Korean 
War. 


Bruce  Rothwell,  61,  editorial 
page  editor  of  the  New  York  Post, 
died  October  16  in  his  Manhattan 
apartment  apparently  of  a  heart 
attack. 

A  former  war  and  foreign  corre¬ 
spondent,  his  career  spanned  four 
decades  and  five  continents  and 
included  a  long  stint  in  Washington. 

Rothwell  joined  the  Post  as  assis¬ 
tant  to  publisher  Rupert  Murdoch  in 
1977.  He  previously  had  worked  for 
Murdoch’s  News  International  as 
founding  editor  of  the  Sunday 
Australian.  He  next  was  appointed 
editor-in-chief  of  The  Australian  and 
the  Sunday  Australian. 

He  began  his  career  as  a  reporter  in 
Melbourne,  his  home  town,  at  the 
Sun-Pictorial  and  in  World  War  II, 
covered  the  Allied  forces  in  the  South 
Pacific  for  the  Melbourne  Age.  He 
later  was  a  correspondent  for  the  Lon¬ 
don  Daily  Express,  and  the  London 
Daily  Mail. 


Paul  Healy,  69,  a  reporter  and 
columnist  for  the  New  York  Daily 
News  and  former  president  of  the 
White  House  Correspondent’s 
Association,  died  October  14  of  a 
heart  attack  in  Georgetown  Univer¬ 
sity  Hospital. 

He  joined  the  News  in  1945  and  first 
covered  Congress.  He  became  White 
House  correspondent  during  the  John 
Kennedy  administration  and  served 
until  1977.  He  retired  in  1980. 

Healy  began  his  career  at  the  Chi¬ 
cago  Tribune,  and  then  was  in  the 
Chicago  bureau  of  Time  magazine 
before  wartime  service  as  a  civilian 


James  F.  Droney,  68,  former 
reporter  and  columnist  for  the  Boston 
Evening  American,  the  Boston 
Herald-Traveler  and  the  Herald- 
American,  died  at  his  home  in  Lowell, 
Mass.,  on  Oct.  5. 


Fook  Mun  Goon,  67,  a  founder  of 
the  China  Tribune,  the  first  Chinese- 
language  newspaper  in  New  York 
City  in  1943  and  its  editor-in-chief  for 


Donald  Parvin 
Laura  Putnam 
Karen  Raugust 
Michael  Rousseau 
Peter  Scott 
Durland  Stewart 

wish  you  the  best  of  the  holiday  season, 
and  a  very  happy  and  successful  1985. 
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A  good  newspaper 

draws  praise  for  its  graphics. 


The  Society  of  Newspaper  Design’s  Fifth  Edition 
honored  The  Seattle  Times  with  22  awards.  Only  The 
New  York  Times  won  more. 


And  in  a  recent  poll  conducted  by  Advertising  Age 
Magazine  and  the  Media  Research  Institute,  The  Times 
was  named  one  of  the  five  best-designed  newspapers 
in  the  country. 

We’re  very  pleased  with  our  success  in 
competitions  like  these.  But  we’re  not  really  surprised. 

The  Seattle  Times  has  always  recognized  that 
words  can  tell  only  part  of  the  story.  That’s  why  we’ve 
put  a  lot  of  time,  money  and  effort  into  our  graphics. 

Our  artists  include  top-notch  illustrators,  such  as 
Steve  McKinstry,  who  won  more  Fifth  Edition  awards 
than  any  other  artist.  Expert  engravers  and  makeup 
people  ensure  that  our  graphics  are  as  vivid  as  our 
artists’  imaginations. 

The  Times’  commitment  to  graphics  and  design  is 
rooted  in  a  basic  goal:  to  help  guarantee  our  readers 


the  best  picture  possible  of 
the  world  around  us. 


Che  Seattle  Cuncs 


Don  Bolles 

(Continued  from  pofte  7) 

not  been  vigorous  in  pursuing  the 
case,  he  contended. 

Attorney  General  Corbin  angrily 
denied  that  his  office  either  mis¬ 
handled  evidence  and  sources,  or  that 
it  does  not  want  to  get  to  the  bottom  of 
the  case. 

“That’s  not  true,  and  they  know 
that’s  not  true.  I  follow  up  everything 
.  .  .  We’ve  looked  every  place  we 
can  and  for  Devereux  or  the  Progress 
to  say  we  haven’t  .  .  .  That’s  a 
damned  lie,  and  you  can  quote  me,’’ 
Corbin  said. 

The  Progress  makes  the  same  sort 
of  charge  against  the  Republic. 

“The  people  who  don’t  live  in  the 
Phoenix,  Arizona,  area  know  more 
about  the  Don  Bolles  case  than  the 
people  there,’’  McElfresh  said. 

“The  Progress  would  love  to  think 
that  we  don’t  care,’’  Republic  manag¬ 
ing  editor  Alan  Moyer  responded. 
“But  we  do  care  about  getting  some¬ 
thing  credible.’’ 

Bolle’s  murder  is  one  of  the  regular 
priorities  of  the  Republic’s 
investigative  reporting  team.  Moyer 
said.  But  the  reporters  have  run  into 
the  same  problems  that  the  state 
investigators  have,  he  added. 


“Everything  that  they  (the  attorney 
general’s  office)  have  had  from 
Jonathan  Marshall  leads  have  gone 
sour,”  he  said. 

And  Moyer  said  he  thinks  Arizona 
newspapers  may  lose  credibility  with 
readers  with  frequent  stories,  which 
do  not  pan  out,  all  with  the  same  sub¬ 
ject  —  a  murdered  journalist. 


“The  Progress  would 
love  to  think  that  we 
don’t  care,”  Republic 
managing  editor  Alan 
Moyer  responded.  “But 
we  do  care  about  getting 
something  credible.’' 

“I  think  we  also  run  the  risk  if  we 
keep  pounding  away  (oO  our  readers 
saying,  ‘My  God,  how  come  you  get 
so  wound  up  in  something  that  is  so 
in-house?  Where’s  the  investigation 
for  (other  murder  victims)?”’  Moyer 
said. 

But  Arizona  journalists  should  be 
keeping  up  pressure  to  find  anyone 
else  responsible  for  the  murder,  says 
the  Long  Island  (N.Y.)  Newsday 
assistant  managing  editor  who 
directed  the  investigative  reporting 


team  that  converged  on  the  state  after 
the  bombing. 

“Anything  that  keeps  interest  alive 
in  the  Bolles  thing,  that  keeps  pres¬ 
sure  to  get  beyond  Robinson  is 
good,”  Robert  W.  Greene  said. 

He  added,  however,  that  since  he  is 
not  close  to  the  situation  he  has  no 
way  of  evaluating  the  reporting  by  the 
papers. 

Greene  and  Investigative  Report¬ 
ers  and  Editors  Inc.  stirred  some  bad 
feelings  among  Arizona  journalists 
when  they  conducted  the  “Arizona 
project,”  which  produced  a  23-part, 
80,000-word  series  of  articles  on  orga¬ 
nized  crime  in  the  state. 

The  Republic,  Bolles’  paper,  did 
not  participate  in  the  project  and  there 
was  a  feeling  among  other  area  jour¬ 
nalists  that  the  they  should  be  work¬ 
ing  on  the  case  without  out-of-state 
help. 

Republic  managing  editor  Moyer 
dismisses  Greene  as  “a  guy  who  has 
made  a  career  out  of  criticizing  Arizo¬ 
na  journalism.” 

For  all  their  differences,  the  attor¬ 
ney  general  and  the  newspaper  edi¬ 
tors  have  reached  remarkably  similar 
conclusions  about  the  final  outcome 
of  the  case. 

Asked  for  their  “gut  feeling”  about 
whether  other  conspirators  will  be 
found,  they  say  the  truth  will  be 


We’ve  got  a 


L 


Need  to  reach  the  who’s  who 
in  the  newspaper  world?  Use 
Editor  &  f^blisher’s 
proven  “hit”  list.  We  have 
the  names  and  titles  of 
newspaper  people  in  the  U.S. 
and  Canada  and  they  are 
now  available  for  list  rental. 
Call  Bill  Richards  at 
(212)  6754380. 
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learned  —  but  probably  not  for  some 
time. 

“We  have  a  conclusion  (about  who 
was  behind  the  Bolles  murder),  but 
we  just  can’t  publish  it,"  the  Pro¬ 
gress’  McElfresh  said.  Adamson,  fac¬ 
ing  the  gas  chamber,  may  eventually 
talk,  he  added. 

“The  general  feeling  is  that  Adam¬ 
son  is  going  to  say  something  at  the 
last  minute,”  the  Republic’s  Moyer 
said. 

But,  “he’s  got  himself  to  where 
he’s  not  very  credible  anymore.” 

“My  gut  feeling?  We  don’t  know,” 
Attorney  General  Corbin  said. 

While  Adamson  is  on  death  row,  he 
is  still  demanding  complete  freedom 
in  exchange  for  testimony  —  some¬ 
thing  Corbin  says  he  will  not  agree  to. 

Adamson  is  “number  one  on  the 
list”  to  be  the  first  Arizonan  convict 
executed,  Corbin  said. 

Though  a  date  has  been  set,  Adam¬ 
son  is  appealing  and  it  will  likely  be 
“two  years  or  so”  before  that  hap¬ 
pens,  Corbin  added. 

“I  would  hope  someday  we  get 
someone,  but  every  day  that  goes  by, 
witnesses’  memories  get  worse,  they 
grow  older,”  he  said. 

Corbin  added  that  he  “welcomes 
the  assistance  of  reporters.” 

“I  welcome  Don  Devereux  coming 
around  here  because  sometimes 


reporters  can  get  things  we  can’t.  Peo¬ 
ple  will  say  things  to  reporters  they 
won’t  say  to  the  police,”  Corbin  said. 

Metro  Sunday 

(Continued  from  page  9) 


and  said  all  three  are  now  “properly 
calling  ourselves  the  Sunday 
magazine  field.” 

The  three  Sunday  magazine  groups 
want  to  eliminate  the  term  “supple¬ 
ment”  which  they  feel  creates  nega¬ 
tive  connotations  in  the  minds  of 
advertisers  and  makes  selling  harder, 
Dimmitt  explained. 

MSN  is  also  developing  the  concept 
of  having  themed  sections  that  would 
be  carried  the  same  week  by  all  net¬ 
work  members. 

“Personal  Finance”  is  one  them.ed 
section  being  scheduled  for  this 
March.  Later  in  1985  the  network  is 
planning  a  themed  section  on 
“Health,  Fitness  and  Grooming.” 

The  idea  behind  devoting  part  of  the 
Sunday  magazines  to  a  specialized 
topic  is  to  “create  more  advertising 
opportunities,”  said  Larry  Bloom, 
who  is  chairman  of  the  editoral  com¬ 
mittee  devising  the  project.  Bloom  is 
also  editor  of  Northeast,  the  Hartford 
Courant's  Sunday  magazine. 

Each  magazine  editor  will  able  to 


make  the  themed  section  “look  the 
way  he  or  she  wants,”  Bloom  said.  At 
this  point  in  the  planning,  the  com¬ 
mittee  has  not  decided  if  the  themed 
sections  will  feature  shared  editorial 
material. 

Other  ideas  being  considered. 
Bloom  said,  is  to  have  all  the  maga¬ 
zines  in  the  network  run  their  spring 
and  fall  fashion  coverage  on  the  same 
Sundays. 

Six  years  of 
classified  color 

The  St.  Petersburg  Times  and  Eve¬ 
ning  independent  recently  marked  six 
years,  or  2,192  consecutive  days,  of 
color  advertising  in  its  classified  sec¬ 
tion. 

The  number  for  full-run  classified 
color  units  that  ran  during  the  streak 
amounted  to  3,987,  with  793  of  those 
sold  this  year. 

A  color  unit  is  a  one  color  ad 
appearing  by  itself  on  a  page. 

Color  ads  in  other  departments  at 
the  Times  and  Independent  are  also 
strong. 

Retail  advertising  ran  over  1 1 .4  mil¬ 
lion  color  lines  in  1983  and  national 
advertising  that  year  ran  335,944 
color  lines.  Total  color  advertising  in 
1983  was  over  14  million  lines. 
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SUBSCRIPTIONS:  Four  issues,  $20  (individ¬ 
uals)  and  $25  (libraries  and  institutions)  North, 
Central  and  South  America  (air  mail.) 


.  .  .  with  this  comprehensive  quarterly 
review  of  print  and  broadcast  journalism 
in  Great  Britain  and  around  the  world 
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Those  NCTJ  changes 
Proficiency  Test  papers 
The  press  we  deserve? 
Courses  in  radio  journalism 
The  Penn  Kimball  story 
Community  radio  decision 
Regional  press  divided 
Law  and  the  media 
More  English-language  papers 
That  new  Labour  daily 
PM’s  threat  against  ABC 
Good  feliowship  on  tour 
Ferment  among  the  pops 
Fleet  Street  rubbish  on  TV 
Warning  to  editors 
Press  Council  summaries 
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Here’s  the  rub 

Ink  companies  are  experimenting  with  low-rub  and  no-rub 
inks  for  newspapers,  but  the  price  is  high  and  do  they  work? 


By  George  Garneau 

The  bane  of  newspapers,  black  ink 
smudging  readers,  though  nut  cured, 
is  being  reduced  at  several  newspa¬ 
pers  using  new,  premium-priced  inks. 

Several  newspapers  have  switched 
and  more  are  encouraged  by  tests  on 
low-rub  and  no-rub  oil-based  offset 
inks,  which  cost  more  but  get  better 
mileage.  And  some  newspapers  find 
that  readers  notice  and  appreciate 
decreased  ruboff,  in  one  case  enough 
to  slow  subscription  cancellations. 

Several  major  ink  manufacturers 
say  that  their  low-rub  and  no-rub  inks 
are  ready  for  the  market  but  that 
newspapers  refuse  to  pay  the  higher 
prices  —  10%  to  150%  more. 

While  some  newspapers  are  taking 
a  “prove  it”  attitude  in  testing  re¬ 
duced  ruboff  inks,  tests  have  con¬ 
vinced  others  that  the  new  inks  are 
worth  the  extra  price. 

Several  major  ink 
manufacturers  say  that 
their  low-rub  and  no-rub 
inks  are  ready  for  the 
market  but  that 
newspapers  refuse  to  pay 
the  higher  prices  —  10% 
to  150%  more. 

Jim  Missett,  production  director 
for  Howard  Publications,  said  the 
Blade-Truhime  of  Oceanside,  Calif., 
has  been  using  for  a  year  an  ink  from 
Flint  Ink  Corp.  that  reduces  ruboff 
“somewhere  in  the  neighborhood  of 
60%“  while  maintaining  the  same 
density.  “You  really  have  to  press  on 
it  to  get  it  to  rub  off,”  he  said. 

“We  ended  up  paying  more,  but  we 
are  very  happy  with  it,”  Missett  said. 

Missett  said  that  cancellations 
attiibuted  to  ink  ruboff  have  dropped 
from  nearly  one  in  three  to  “negligi¬ 
ble,”  an  improvement  he  credited  to 
the  new  ink. 

Misset  said  the  low-rub  ink,  which 
sets  more  on  top  of  the  paper  because 
of  an  evaporating  chemical  vehicle. 


produces  a  sharper  image  than  stan¬ 
dard  oil-based  inks,  which  do  not  dry 
but  are  absorbed  into  the  paper. 

“We  not  only  get  less  ruboff  — 
depending  on  how  the  ink  is  con¬ 
trolled  —  but  we  get  a  crisper  prod¬ 
uct,”  he  said. 

Missett  said  the  30,0(K)-circulation 
P.M.  daily  discovered  through  surveys 
that  “30%  of  our  stops  were  directly 
attributable  to  ruboff.”  So  it  tried 
unsuccessfully  three  companies’  reg¬ 
ular-priced,  low-rub  inks  before  it  set¬ 
tled  on  a  30%  more  costly  formulation 
by  Flint. 

But  the  extra  cost,  he  said,  was  re¬ 
duced  by  80%  because  of  the  ink's 
increased  mileage  on  the  newspaper's 
eight-unit  Goss  Urbanite  press. 

Missett  added  that  the  Blade- 
Tribune,  which  uses  an  alkaline  foun¬ 
tain  solution,  lowered  ink  key  settings 
for  the  reduced-rub  ink.  He  said  there 
were  no  problems  with  the  ink  setting 
up  overnight  on  the  press. 

“It’s  worth  it”  Missett  said.  “It’s 
worked  fine  for  us.”  He  said  compet¬ 
ing  newspapers  noticed  the  change 
and  other  newspapers  in  the  Howard 
chain  were  considering  the  low-rub 
inks. 

Other  companies  including  the 
J.M.  Huber  Corp.  and  General  Print¬ 
ing  Ink,  a  division  of  the  Sun  Chemi¬ 
cal  Corp.,  are  testing  various  formula¬ 
tions  at  newspapers  around  the  coun¬ 
try  in  an  attempt  to  reach  a  solution, 
which  has  so  far  eluded  the  industry, 
to  the  problem  of  ruboff. 

Michael  W.  Mylett,  general  mana¬ 
ger  of  GPI,  said  that  selling  reduced 
rub  inks  to  newspapers  was  often  like 
asking  if  they  wanted  to  pay  double 
for  their  ink. 

“We  are  ready  to  sell  no-rub  inks  to 
the  market  any  time  they  want  it,” 
Mylett  said.  “It’s  just  a  question  of  do 
they  want  to  pay  for  it.  Can  we  reduce 
ruboff.’  Yes  we  can.” 

Andrew  McDonnell,  newspaper 
marketing  manager  for  Huber,  said 
the  challenge  for  ink  manufacturers  is 
to  bring  down  prices  on  reduced 
ruboff  inks  in  order  to  make  them 
acceptable  to  newspapers. 

Standard  offset  inks  cost  about  46(i 


a  pound  by  bulk.  Low  rub  inks  can 
cost  from  5  to  150  a  pound  more,  while 
no-rubs  can  cost  $1.30  a  pound. 

Manufacturers  say  they  can’t 
guarantee  less  ruboff  because  con¬ 
ditions  vary  so  widely.  That’s  the  rub, 
according  to  some  newspaper  people. 

At  the  New  York  Times,  a  news¬ 
paper  often  panned  for  its  ruboff,  J.  A. 
Riggs  Jr.,  senior  vice  president  for 
operations,  said,  “I’m  sick  and  tired 
of  everybody  in  the  country  telling  me 
our  ink  rubs  off,”  he  said.  “1  would 
pay  more  for  an  ink  that  runs  well, 
handles  well  and  won’t  set  up  in  the 
press  and  won’t  rub  off.  Give  me  an 
ink  that  won’t  rub  off  and  I’ll  pay  for 
it.” 

Though  Riggs  declined  to  say  how 

While  some 

newspapers  are  taking  a 
“prove  it”  attitude  in 
testing  reduced  ruboff 
inks,  tests  have 
convinced  others  that  the 
new  inks  are  worth  the 
extra  price. 

much  reduced  ruboff  was  worth,  he 
did  say  that  the  Times  had  conducted 
a  number  of  ink  tests.  Suggesting  that 
a  solution  to  ruboff  might  be  “down 
the  road”  with  the  development  of 
water-based  offset  inks,  Riggs  said, 
“My  personal  opinion  is  we  are  going 
to  stay  just  the  way  we  are.” 

AP  offers  stock 
quotes  by  phone 

The  Associated  Press  is  producing 
a  transmission  of  stock  market  data 
that  will  enable  its  member  newspa¬ 
pers  to  offer  stock  quotes  by  phone. 

The  service  is  called  Stockquote 
Hotline  and  is  a  joint  effort  of  AP  and 
Brite  Voice  Systems,  Inc.,  of  Wichi¬ 
ta,  Kans. 

AP  will  provide  the  constantly 
updated  .stock  information  and  Brite 
will  install  the  necessary  hardware 
and  software. 
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Washington  Times:  A  satisfied  premium-priced  ink  customer 


By  James  E.  Roper 

The  Washinfiton  (D.C.)  Times  has 
switched  to  new,  premium-priced 
black  and  colored  inks  that  reduce  the 
rub-off  on  readers’  hands. 

The  oil-based  inks  come  from  the 
United  States  Printing  Ink  Corp., 
which  developed  the  black  in  East 
Rutherford,  N.J.,  and  the  red,  blue 
and  yellow  in  the  District  of  Colum¬ 
bia. 

The  formulations  were  tested  in  the 
company  laboratories  and  on  produc¬ 
tion  runs  of  the  Baltimore  Sim  before 
going  into  the  Times  for  regular  use. 

Bob  Schmidt,  vice  president  of 
U.S.  Printing  Ink,  said  the  Times  is 
the  first  newspaper  to  use  its  new  inks 
on  a  regular  basis. 

Washington  Times  general  mana¬ 
ger  Paul  Rothenberg,  in  announcing 
the  change,  said  the  new  black  will 
produce  from  55%-to-60%  less  rub- 
off  than  previously-used  inks.  The 
colors,  too,  stick  to  the  paper  better, 
he  said. 

“We  obtained  the  best  results  with 
a  mix  U.S.  Ink  calls  the  ER  9426 
series  and  the  cost  increased  by  190 


per  pound  from  what  we  were  pre¬ 
viously  using,”  Rothenberg  related. 

“However,  we’re  getting  a  30% 
increase  in  mileage,  with  the  result 
that  it  becomes  only  about  a  50  per 
pound  increase.  I  feel  with  this  rich- 
looking  black  and  its  low-rub  charac¬ 
teristics,  it’s  well  worth  the  price.” 

Of  the  colors,  Rothenberg  said: 
“We  tested  two  types  of  their  (U.S. 
Ink’s)  color  low-rub  formulas,  one 
called  low-rub  and  the  other  called 
offset  low-rub.  The  offset  low-rub  for¬ 
mula  (which  the  Times  eventually 
adopted)  used  more  resin  which 
meant  it  dried  faster.  During  the  initial 
testing,  they  increased  the  red  pig¬ 
ment  and,  at  the  same  time  cut  down 
on  the  blue  and  yellow  pigments.  The 
result  is  the  new  red  costs  more  than 
our  standard  process  red,  but  the  blue 
and  yellow  cost  less  .  .  . 

“The  overall  increase  will  cost  130 
per  pound.  However,  the  red  is  so  rich 
when  we  use  it  on  the  press  the  foun¬ 
tains  have  to  be  cut  back,  thus 
increasing  the  mileage  we’ll  get  from 
the  red  and  the  increased  cost 
becomes  insignificant.” 

The  colors  being  used  by  the  Times 


are  known  as  U.S.  Ink’s  DC  2(X)  for 
the  red,  DC  201  for  blue  and  DC  202 
for  yellow. 

The  Times  also  has  ordered  four 
densitometers  to  measure  the  density 
of  the  ink  on  paper. 

“We  can  establish  a  standard  for 
the  black  as  well  as  for  the  colors,” 
Rothenberg  said.  “During  the  press 
run  all  inking  will  be  set  to  match  this 
standard,  giving  us  a  paper  with  uni¬ 
form  black  setting  throughout.  Pres¬ 
ently  it  is  done  by  just  eyeballing  the 
pages,  which  gives  us  inconsisten¬ 
cies.” 

J.D.  “Dave”  Roberts  of  U.S.  Ink’s 
technical  sales  in  the  Virginia- 
Maryland-D.C.  area,  said  the  the 
Baltimore  Sun  is  now  using  a  black 
ink  that  produces  40%  less  rub-off 
than  the  ink  it  used  six  months  ago. 
This  new  ink  is  priced  the  same  as  the 
previous  ink. 

Roberts  said  U.S.  Ink  is  testing  a 
more  expensive  black  premium  ink 
that  should  reduce  rub-off  85%  below 
standard  inks. 

“It  looks  very,  very  promising,”  he 
said,  “but  we  haven’t  sold  any  yet.” 


Study:  capacity  to  produce  newsprint  will  decline 


After  ten  years  of  growth,  the  na-  I 
tion’s  capacity  to  produce  newsprint 
will  shrink  slightly  over  the  next  three  i 
years,  according  to  a  paper  industry 
study.  I 

The  annual  study  by  the  American  I 
Paper  Institute  Inc.  of  U.S  paper  ' 
capacity  projects  continued 
expansion  of  production  capability  in 
the  industry  as  a  whole  through  1987. 

Overall  U.S.  paper  production 
capacity,  pushed  by  $7.5  billion  in 
capital  outlays,  is  expected  to  grow 
4.8%  through  1987,  while  newsprint 
capacity  is  expected  to  decline  by  .9% 
over  the  same  period  to  5.3  million 
metric  tons. 

The  most  recent  study  by  the  Cana¬ 
dian  Pulp  and  Paper  Association  anti¬ 
cipates  newsprint  production  capac¬ 
ity  in  Canada,  the  world’s  largest  pro¬ 
ducer,  will  remain  static  until  1986  at 
9.9  million  metric  tons. 

“The  rapid  growth  in  U.S.  news¬ 
print  capacity  of  recent  years  is  now 
ending,”  API  said  in  a  summary  of  the 
study.  “For  the  four-year  period  1984 
through  1987,  respondents  to  the  API 
survey  report  no  major  expansions. 

In  addition,  one  existing  machine  was 
shut  down  this  year  and  two  more  will 
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be  idled  in  1985,  removing  more  than 
3(K),(X)0  tons  from  newsprint  capac¬ 
ity.” 

James  L.  Hutchison,  API  vice  pres¬ 
ident,  paper,  attributed  the  decline  in 
newsprint  capacity  to  the  decision  by 
several  manufacturers  to  de- 
emphasize  newsprint  production  in 


favor  of  other  types  of  paper. 

Newsprint  was  one  of  three  paper 
types  to  see  a  decline  in  capacity  over 
the  period  of  the  study.  The  biggest 
increase  in  capacity  was  posted  by 
printing  and  writing  paper,  which  was 
expected  to  experience  expansion  of 
capacity  by  10.8%  by  1987. 
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Shop  Talk 

(Continued  from  page  44) 


dominance. 

The  district  judge  accepted  this 
opinion. 

The  analysis  that  led  to  the  defini¬ 
tion  of  product  market  required  a 
complete  study  of  all  media  serving 
the  Kansas  City  area.  This  included 
the  Times  and  Star  (city  and  state  edi- 


It  was  a  genuine 
pleasure  and  educational 
experience  then,  for  me, 
as  a  professional 
newsman,  editor  and 
journalism  professor,  to 
be  invited  into  my  first 
such  trial  as  a  consultant 
and  expert  witness. 


tions),  several  suburban  daily  and 
weekly  papers,  certain  national  news¬ 
papers  coming  into  the  area  in  reason¬ 
able  numbers  (the  Wall  Street  Jour¬ 
nal,  New  York  Times,  etc.),  national 
newsmagazines  (Time,  Newsweek, 
U.S.  News  &  World  Report),  all  in  the 
print  area. 

Further,  various  broadcast  offer¬ 
ings  were  analyzed  such  as  radio  and 
television  logs  in  daily  papers  as  well 
as  in  the  Kansas  City  edition  of  TV 
Guide. 

These  were  measured  minute  by 
minute  and  for  all  stations  serving 
Kansas  City.  The  end  result  indicated 
that  only  the  Times/Star  provided  all 
the  services,  information,  entertain¬ 
ment,  etc.  available  throughout  this 
market,  whereas  the  other  media  each 
provided  certain  portions  of  these 
offerings. 

The  defense  contended  that  compe¬ 
tition  was  present.  That  certainly  was 
a  valid  point.  However,  when  the 
court  understood  that,  for  example, 
one  may  buy  an  automobile  tire  or 
battery  at  S  e  a  r  s  -  Roe  b  u  c  k  , 
Montgomery-Ward,  the  local  filling 
station  or  an  automobile  dealership, 
therefore  putting  them  in  competition 
with  each  other;  the  entire  product  — 
the  automobile  —  could  be  bought 
only  at  the  dealership,  it  was  clear  that 
competition  alone  wasn't  the  issue. 
The  overall  product  was  under  con¬ 
sideration. 

The  district  judge  accepted  this 
explanation. 

The  former  employee-owned  Kan¬ 
sas  City  Times/Star  had  been  sold  rel¬ 
atively  recently  to  the  huge  Eastern 
conglomerate.  Capital  Cities  Com¬ 


munications.  Cap  Cities  had  bought 
the  papers  at  a  voluntarily 
exaggerated  value  and,  shortly 
thereafter,  appeared  to  be  trying  to 
recoup  its  excessive  investment,  at 
least  in  part,  by  increasing  advertising 
rates. 

The  next  step,  and  the  one  that 
brought  about  the  suit  in  question, 
was  a  summary  notification  of  the  dis- 
tributors  —  all  of  whom  were 
independent  business  people  with 
many  years  of  service  (often  multi¬ 
generation)  and  many  thousands  of 
dollars  invested  in  their  businesses  — 
that  their  services  no  longer  would  be 
needed  beyond  an  early  upcoming 
date.  The  distributors  banded 
together  and  sued. 

Offers  had  been  made  to  the  dis¬ 
tributors  to  purchase  their  businesses 
(including  circulation  rosters,  which 
the  Times  did  not  have  access  to).  The 
prices  offered,  the  distributors 
claimed,  were  unrealistically  low. 
Then  the  Times  began  advertising  for 
its  own  distribution  people. 

At  the  end  of  the  October  1978  trial, 
U.S.  District  Judge  Warren  K. 
Urbom  decided  in  favor  of  the  plain¬ 
tiffs  (distributors)  and  against  the 
defendant  newspaper  company.  A 
subsequent  appeal  reversed  his 
decision  on  the  basis  of  certain  legal 
technicalities.  The  opinions  accepted 


But  the  1977  case 
introduced  a  relatively 
new  element.  Instead  of 
bringing  one  newspaper 
publisher  into  court 
against  another,  we  now 
had  publishers, 
circulation  directors, 
circulation  practices, 
delivery  method  changes, 
business  economics  and 
other  related  topics 
under  the  spotlight. 


by  the  court  concerning  relevant  mar¬ 
kets,  however,  were  not  challenged 
and  did  not  suffer  by  the  reversal. 

On  the  East  Coast,  some  two  years 
later,  a  similar  case  arose  in  Prov¬ 
idence,  R.I.,  affecting  the  Providence 
Journal/Bulletin  (as  in  the  earlier 
case,  the  morning  and  evening  dailies 
owned  by  the  same  publisher)  and 
their  independent  distributors.  Again 
it  was  a  matter  of  economics  causing 
the  newspaper  to  attempt  a  less 
expensive  distribution  method  than 
the  wholesaler-retailer  relationship 
then  in  existence. 


In  both  cases,  the  newspaper  had 
announced  its  decision  to  refuse  to 
continue  selling  papers  to  the  dis¬ 
tributors  at  wholesale  prices,  thereby 
eliminating  their  major  product  for 
profitable  sale. 

As  in  the  Kansas  City  case,  the 
Rhode  Island  distributors  felt  their 
substantial  investments  were  worth 
more  than  they  had  been  offered  and 
that  they  were  being  driven  out  of 
business  unfairly.  In  this  case. 


On  the  East  Coast, 
some  two  years  later,  a 
similar  case  arose  in 
Providence,  R.I.,  affecting 
the  Providence 
Journal/ Bulletin  . . .  and 
their  independent 
distributors. 


however,  several  interesting  new  fac¬ 
tors  were  introduced. 

First,  most  of  the  distributors 
already  had  accepted  the  defendant's 
offer  to  continue  distribution  of  the 
papers  as  quasi-employees  rather 
than  as  independent  businessmen. 
They  were  to  receive  an  agreed  sale 
price  for  their  businesses  (including 
circulation  rosters). 

Another  distinction  in  Providence 
was  the  physical  geographic  fact  that 
the  entire  state  of  Rhode  Island  occu¬ 
pied  less  than  42%  of  the  area  of  met¬ 
ropolitan  Kansas  City.  This  changed 
the  definition  of  relevant  product  and 
geographic  markets  to  include 
"statewide  daily  newspaper  of  gener¬ 
al  circulation,”  and,  for  all  intents  and 
purposes,  making  every  other  news¬ 
paper  in  that  state  a  virtual  suburban 
publication. 

Still  another  major  difference 
existed  in  that  New  England  state. 
The  distributors  of  the  Providence 
dailies  also  delivered  four  out-of-state 
papers  —  the  New  York  Times,  the 
New  York  Daily  News,  the  Boston 
Globe  and  the  Boston  Herald- 
American.  If  the  plaintiffs  were  to 
lose  their  right  to  deliver  the  Prov¬ 
idence  papers  as  independent  busi¬ 
ness  people,  they  contended,  they 
could  not  survive  exclusively  on  the 
income  from  the  four  “foreign” 
newspapers  alone.  Therefore,  they 
would  be  forced  out  of  business.  In 
the  process,  the  Boston  and  New 
York  papers  would  lose  their  delivery 
facilities  in  Rhode  Island.  Restraint  of 
trade  began  surfacing  as  a  possible 
additional  issue  in  this  case. 

The  Providence  papers'  manage¬ 
ment  assured  continued  delivery  of 
the  Boston  and  New  York  papers,  and 
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the  plaintiffs'  counsel  indicated  dis¬ 
belief  of  this  offer,  contending  that  it 
was  simply  window  dressing  to  be  re¬ 
moved  after  the  trial,  should  the 
defense  prevail. 

Judge  Francis  J.  Boyle  decided  in 
favor  of  the  plaintiffs  in  the  granting  of 
a  temporary  injunction  against  the 
metro  dailies.  A  subsequent  appeal 
again  reversed  his  decision,  and  again 
on  the  basis  of  certain  legal  tech¬ 
nicalities. 

Once  more,  the  decision  concern¬ 
ing  relevant  markets  were  unaffected 
by  this  reversal. 


seems  to  be  toward  self-delivery  and 
away  from  contracted,  independent 
carriers. 

The  overwhelming  majority  of 
these  metro  dailies,  however,  main¬ 
tained  that  some  autonomy  is  granted 
the  distributors  in  their  self-delivery 
systems  in  matters  of  actual  route 
organization,  prices  and  other  fac¬ 
tors.  In  addition,  most  of  them  offered 
a  very  qualified  description  of  the 
employee  status.  Most  fringe  benefits 
and  other  perquisites  enjoyed  by  most 
employees  were  denied  delivery 
people. 


So.  in  most  instances  in  which  the 
delivery  switch  had  occurred  or  was 
occurring,  the  new  distributors 
appear  to  be  a  matter  of  convenience 
for  the  newspaper.  There  is  little 
doubt  that  there  also  is  an  economic 
advantage  as  well. 

Likewise,  both  sides  in  such  future 
disputes  should  find  value  in  the  use 
of  journalists  as  expert  witnesses,  a 
relatively  unaccustomed  practice, 
instead  of  the  former  exclusive  econ¬ 
omist/lawyer  concentration. 

Who  better  can  speak  to  the  issue  of 
what  the  media  should  be  and  are? 


Bennett  Foundation  honors  children 


It  is  apparent  from  these  cases,  as 
well  as  several  other  antitrust  suits 
concerning  newspapers,  that  testi¬ 
mony  could  be  enhanced  consider¬ 
ably  with  the  appropriate  use  of 
experts  with  journalistic  expertise. 

In  both  cases,  both  the  experts  in 
economics  and  law  were  unfamiliar 
with  many  facets  of  journalism  per¬ 
tinent  to  these  issues. 

A  final  point  needs  making  here. 
Research  conducted  in  1982, 1983  and 
1984,  among  metro  daily  papers  in 
Chicago,  Indianapolis,  Baltimore, 
Milwaukee,  Pittsburgh,  Denver,  Des 
Moines,  Philadelphia,  St.  Louis, 
Louisville,  Little  Rock.  Memphis  and 
Nashville,  indicates  that  the  trend 
throughout  much  of  the  country 


The  James  Gordon  Bennett  Memo-  i 
rial  Foundation  has  awarded  college  I 
scholarships  totaling  $90,(X)()  to  chil-  i 
dren  of  New  York  City  newspaper 
employees. 

Eighty  students  will  share  in  the 
awards  for  the  1984-85  academic 
year. 

The  awards  range  from  S2,(X)0  to 
$250,  with  a  median  award  of  $1  ,(XX). 

The  corporation,  named  for  the 
founder  of  the  New  York  Herald,  has 
awarded  a  total  of  $1.5  million  to  help 
1,376  children  of  New  York  City 
newspaper  employees  pay  for  their 
education. 


I  Samuel  G.  Blackman,  former 
I  general  news  editor  of  the  Associated 
I  Press,  is  chairman  of  the  sholarship 
i  committee.  Dr.  Elwood  C.  Kastncr, 
dean  emeritus/financial  aid  of  New 
York  University  is  administrator  of 
the  program. 

Trial  delayed 

Trial  has  been  delayed  until 
November,  1985  in  the  suit  brought  by 
Sports  Eye,  the  Long  Island,  N.Y., 
horse  racing  daily,  charging  that  the 
rival  Daily  Racing  Form  has 
attempted  to  monopolize  the  business 
of  providing  past  performance  charts 
for  thoroughbred  horses. 
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SYNDICATES 


Expert  on  ‘blood,  breasts,  and  beasts’ 

Drive-in  movie  critic  Joe  Bob  Briggs  stirs  iove  and  hate— but 
never  boredom— in  the  hearts  of  newspaper  readers 


By  David  Astor 

Dallas  Times  Herald  city  columnist 
John  Bloom  says  he  met  Joe  Bob 
Briggs  about  three  years  ago  at  a 
Texas  drive-in  showing  three  Charles 
Bronson  films. 

“I  saw  him  as  the  archetypal  drive- 
in  moviegoer,  and  asked  him  if  he 
would  write  for  the  Times  Herald,” 
recalled  3loom,  himself  a  former  film 
critic  for  the  newspaper.  “Joe  Bob 
responded  with  his  characteristic  re¬ 
sponse:  ‘what?’” 

Bloom  did  hot  get  another  word  out 
of  his  discovery  that  night,  but  he  did 
get  a  review  from  Briggs  soon  after — 
and  the  weekly  “Joe  Bob  Goes  to  the 
Drive-In”  feature  was  born. 

Briggs’  first  and  subsequent  sub¬ 
missions  were  not  ordinary  reviews, 
however.  The  columns  included 
humorous  social  commentary  and 
raucous  autobiographical  material 
along  with  crazed  critiques  of  drive-in 
pictures  such  as  Ten  Violent  Women 
and  Bloodsucking  Freaks.  In  assess¬ 
ing  the  former  movie,  Briggs  opined, 
“There’s  something  about  a  woman 
in  a  bikini  with  a  machine  gun  strap¬ 
ped  across  her  chest  that  says,  ‘Hey, 
women  are  people,  too.’”  And  in 
lovingly  describing  the  latter  flick  (the 
only  one  ever  filmed  in  “Ghoul-o- 
Vision”),  Joe  Bob  stated,  “We’re, 
talking  women  in  cages,  we’re  talking 
torture,  we’re  talking  body  mutila¬ 
tion,  we’re  talking  large  breast 
quantities,  large  breast  qualities,  and 
large  breasts,  we’re  talking  midget 
rape,  we’re  talking  bondage,  we’re 
talking  mad  doctors,  we’re  talking 
non-stop  death.” 

Writing  like  that  brought  Joe  Bob  to 
the  attention  of  the  National  Organi¬ 
zation  for  Women,  which  called  him 
sexist;  a  Texas  Baptist  minister 
named  David  E.  Hill,  who  said  Briggs 
had  a  “sick  mind”;  and  numerous 
other  people  who  swore  by  the  col¬ 
umnist.  The  extent  of  Joe  Bob’s 
following  became  apparent  when  the 
Times  Herald  got  its  biggest  response 
in  years — over  1,000  letters — after 
readers  were  asked  to  pick  the  best 
drive-in  movies  of  all  time. 


Graphic  by  Cathie  Bleck. 


Writing  like  that  also  brought  Joe 
Bob  to  the  attention  of  the  national 
media.  The  Wall  Street  Journal,  for 
instance,  wrote  in  November  1982 
that  his  column  was  “reactionary,  in 
bad  taste,  and  just  about  the  most 
popular  feature  in  either  of  this  city’s 
two  big,  fiercely  competitive  dailies.” 
And  American  Film  magazine  stated 
in  1983  that  Briggs  was  “a  populist 
critic,  a  democratic  commentator 
who  knows  the  heart  of  every  fan 
who’s  tossed  aside  Pauline  Kael’s  or 
John  Simon’s  criticism  of  a  beloved 
film  and  said,  ‘Well,  I  liked  it.’” 

And  writing  like  that  brought  Briggs 
to  the  attention  of  several  syndicates, 
with  the  Los  Angeles  Times  Syndicate 
winning  the  rights  to  distribute  him 
nationwide.  LATS  introduced  “Joe 
Bob  Goes  to  the  Drive-In”  this 
March,  and  it  now  appears  in  about  40 
papers — including  the  San  Francisco 
Chronicle,  Denver  Post,  Cleveland 
Plain  Dealer,  San  Antonio  Light,  and 
Seattle  Times. 

But  who  exactly  is  writing  the  col¬ 
umn  running  in  these  dailies?  No  one 
but  John  Bloom  has  ever  seen  Joe  Bob 
Briggs.  And  some  cynics  have  even 
dared  to  claim  that  Bloom — a  3 1  -year- 


old  Vanderbilt  University  graduate 
who  has  won  a  number  of  journalism 
awards — is  Briggs.  But  Bloom  said  he 
drives  a  Toyota  w'hile  adding  that  Joe 
Bob  despises  foreign  cars.  So  how,  he 
asked,  could  he  and  Briggs  be  the 
same  person? 

Bloom  does  serve  as  a  spokesman 
for  the  famous  yet  mysterious  drive- 
in  movie  critic — and  it  was  Bloom 
who  answered  E&P  questions  about 
Joe  Bob. 

One  query  that  immediately  came 
to  mind:  is  Briggs  really  a  beer- 
swilling  redneck  who  loves  gory 
drive-in  movies,  hates  “wimps” 
(including  “quiche-eaters”),  and 
thinks  women  are  “bimbos,”  or  is  he 
satirizing  this  whole  mentality? 
“Yes,”  is  Bloom’s  quick  and  firm 
answer. 

Bloom  said  the  uncertainty  about 
whether  Joe  Bob  is  “for  real”  is  one 
of  the  prime  reasons  why  readers  en¬ 
joy  the  column.  And  he  noted  that 
fans  of  the  feature — many  of  whom 
are  people  in  the  younger  age  catego¬ 
ries  that  newspapers  are  trying  to 
attract — include  those  who  take 
Briggs  seriously  and  those  who  don’t. 

Fans  of  both  types  are  so  loyal  that 
they  managed  to  save  Joe  Bob  on  a 
number  of  occasions  when  nervous 
newspaper  editors  tried  to  drop  him. 
The  Plain  Dealer,  for  instance,  rein¬ 
stated  Briggs  after  several  petitions 
came  in  and  2,325  of  2,400  readers 
responding  to  a  poll  demanded  him 
back  (see  E&P,  November  17). 

About  10  of  the  papers  carrying 
Briggs’  feature  tap  into  this  rabid 
reader  sentiment  by  running  “Joe 
Bob’s  Mailbag”  at  the  end  of  each 
column.  In  this  section,  Briggs  prints 
a  selection  of  bizarre  comments  cull¬ 
ed  from  the  hundreds  of  letters  he 
receives  each  week.  Then  he  offers 
his  humorous  replies. 

Speaking  of  funny  answers.  Bloom 
had  a  few  more  to  make  in  response  to 
questions  about  Briggs.  One  area  of 
curiosity  is  why  Joe  Bob  was  never 
spotted  while  covering  the  “’Publi¬ 
can”  convention  in  Dallas  this  sum¬ 
mer  (see  E&P,  September  22).  Bloom 
explained  that  Briggs  was  indeed  on 
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the  convention  floor — “face  down.” 

Bloom  was  also  asked  what  Joe 
Bob’s  salary  is.  “We  started  him  at 
$20  a  week,”  reported  the  Briggs 
spokesman.  “And  he  has  received 
two  raises  since.  I  think  he  got  almost 
10%  both  times.” 

Joe  Bob  was  so  upset  at  his  level  of 
pay  that  he  actually  incorporated  him¬ 
self  into  the  “Gimme  Some  Money” 


company  at  the  urging  of  his  friend 
Rhett  Beavers,  a  small-time  drug 
dealer  who  serves  as  a  sort  of  personal 
manager  to  Briggs.  But  it  didn’t  help. 

Beavers  is  not  the  only  Joe  Bob 
companion  regularly  receiving  men¬ 
tion  in  the  drive-in  column.  There  is 
the  300-pound  ex-professional  bowler 
Chubb  Fricke.  There  is  the  bleached 
blond  Wanda  Bodine,  who  runs  per- 


Dana  Summers  coming  to  WPWG 


Orlando  Sentinel  editorial  cartoon¬ 
ist  Dana  Summers  will  be  syndicated 
by  the  Washington  Post  Writers 
Group  starting  January  7. 

The  34-year-old  Art  Institute  of 
Boston  graduate,  who  was  formerly 
distributed  by  Copley  News  Service, 
worked  at  the  Dayton  Journal  Herald 
and  Fayetteville  (N.C.)  Times  before 
coming  to  the  Sentinel.  His  cartoons 
have  appeared  in  the  Washington 
Post,  New  York  Times,  Boston 
Globe,  Time,  Newsweek,  and  various 
other  publications.  He  has  won 
awards  from  the  Overseas  Press  Club 
and  other  organizations. 


A  running  joke. 

Summers,  in  describing  his  politics, 
said,  “I  lean  to  the  right,  but  not 
enough  to  lose  my  balance.” 


‘Your  Wheels’  car  care  column  starts 


A  weekly  automobile  care  column 
that  has  run  in  the  Los  Angeles  Times 
the  last  five  years  began  national  syn¬ 
dication  last  month. 

Initial  clients  for  “Your  Wheels” — 
which  used  to  be  available  via  the  Los 
Angeles  Times-Washington  Post 
News  Service — include  the  Buffalo 
News,  Idaho  Statesman,  Asbury 
Park  Press,  and  Hartford  Courant. 

The  600-word  question-and-answer 
column  is  aimed  at  motorists  who 
know  almost  nothing  about  how  cars 
work  and  feel  uneasy  when  dealing 
with  mechanics  and  service-station 
attendants. 

“Your  Wheels”  is  by  L.A.  Times 


business  writer  Patrick  Boyle,  who 
covered  the  auto  industry  for  the 
paper  for  three  years  and  opened  its 
Detroit  bureau  in  1981.  Boyle — based 
at  2040  Sinaloa  Ave.,  Altadena,  Calif. 
91001 — now  covers  the  energy 
industry. 


sonal  grooming  and  aerobic  dancing 
businesses  (“Joe  Bob  is  appalled  at 
aerobic  dancing,  which  he  once 
described  as  a  ‘forest  of  bobbing 
behinds,’”  stated  Bloom).  And  there 
is  Cherry  Dilday,  who  Briggs  has 
described  as  “dumber  than  a  box  of 
rocks”  and  whom  he  nominated  as 
Walter  Mondale’s  running  mate 
because  “there’s  never  been  a  slut  in 
the  White  House”  and  the  people  she 
has  “slept  with  in  Texas  alone  can 
deliver  the  South.” 

Joe  Bob  himself  has  four  ex-wives, 
though  he  claims  to  be  only  19  years 
old. 

If  this  age  is  to  be  believed,  Briggs 
was  only  three  when  he  first  saw  his 
all-time  favorite  drive-in  movie — 
Night  of  the  Living  Dead.  His  next 
best  is  Texas  Chain  Saw  Massacre, 
followed  by  Basket  Case  (“the  great¬ 
est  movie  ever  made  about  a 
deformed  Siamese  twin  who  looks 
like  a  squashed  octopus  and  lives  in  a 
picnic  basket”).  Other  flicks  dear  to 
his  heart  include  I  Dismember  Mama 
and  Mad  Monkey  Kung  Fu,  And  this 
fall,  Briggs  gave  a  rave  review  to  The 
Evil  That  Men  Do  with  Charles  Bron¬ 
son  (“when  it’s  time  to  kill  some  scum 
there’s  only  two  people  that  can  do  it. 
Big  Clint  and  Big  Chuck”). 

Briggs — who  rates  films  by  their 
“blood,  breast,  and  beast”  count — 
can  make  no  higher  recommendation 
than  “Joe  Bob  says  check  it  out.” 

The  drive-in  movie  critic  also  gives 
high  ratings  to  certain  newspaper 
executives,  reported  Bloom:  "Joe 
Bob  really  appreciates  the  editors 
who  have  been  brave  enough  to  print 
his  column.” 


Who  gets  quarters 
shoved  up  his  nose 
in  video  game  pariors? 


New  Mike  Peters  strip  I  ROBOTMAN  ” 

buiids  iarge  ciient  iist  Landing  soon  in  a  ranch  house  near  you 


“Mother  Goose  &  Grimm”  was 
picked  up  by  178  newspapers  during 
its  first  nine  weeks — making  it  the 
fastest-selling  new  Tribune  Media 
Services  comic  since  Jeff  MacNelly’s 
“Shoe,”  which  began  in  1977. 

The  strip  (see  E&P,  September  8)  is 
by  Pulitzer  Prize-winner  Mike  Peters, 
whose  editorial  cartoons  are  distrib¬ 
uted  to  over  275  papers  by  United  Fea¬ 
ture  Syndicate. 


wiS^M 


©  1965  United  Feature  Syridicate.Inc. 
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SYNDICATES 


Jehorek  is  out  and  Newcombe  is  in  as  head  of  NAS 

Erma  Bombeck’s  decision  to  ieave  the  soon-to-be-renamed 
syndicate  reportediy  ied  to  the  ieadership  shake-up 


By  David  Astor 

Steven  Jehorek  resigned  December 
10  as  president  and  chief  executive 
officer  of  News  America  Syndicate 
(NAS),  with  Los  Angeles  Times  Syn¬ 
dicate  (LATS)  vice  president  and 
general  manager  Richard  S.  New¬ 
combe  named  to  replace  him  effective 
December  19. 

Jehorek,  reached  at  home,  declined 
to  discuss  the  reasons  for  his 
resignation — including  whether  it  was 
voluntary  or  not.  But  Newcombe  told 
E&P  it  was  his  understanding  that  the 
leadership  shake-up  was  related  to  su¬ 
perstar  columnist  Erma  Bombeck’s 
recent  decision  to  leave  NAS  for 
LATS  (see  E«&P,  November  24). 

Newcombe  also  reported  that,  at 
his  suggestion,  Rupert  Murdoch  has 
agreed  to  change  the  name  of  NAS  to 
The  Times  Syndicate  (TTS)  by  early 
next  year.  Newcombe  said  The  Times 
of  London  is  the  most  prestigious 
paper  owned  by  Murdoch  and  thus 
should  have  the  syndicate  named 
after  it.  The  incoming  president  added 
that  TTS  will  begin  offering  a  “Times 
of  London  News  Service”  sometime 
during  1985. 

The  34-year-old  Newcombe  said  he 
twice  declined  overtures  from  NAS 
chairman  (and  Chicago  Sun-Times 
president  and  publisher)  Robert  E. 
Page  to  join  the  Murdoch-owned  syn¬ 
dicate.  But  when  Page  called  a  third 
time,  Newcombe  said  he  made  “such 
an  attractive  offer  that  it  would  have 
been  impossible  *o  turn  it  down.” 

While  expressing  happiness  with 
the  “compensation  package”  he  will 
be  receiving,  Newcombe  said  the 
main  reasons  he  took  the  job  involved 
the  “challenge”  it  holds,  “the  oppor¬ 
tunity  to  (head)  a  very  strong  syn¬ 
dicate,”  and  the  “commitment”  of 
Murdoch  and  Page  to  improving 
NAS.  He  emphasized  that  he  enjoyed 
working  at  LATS  (which  he  will  offi¬ 
cially  leave  December  18)  and 
expressed  admiration  for  its  president 
J.  Willard  Colston. 

Colston  said,  “I’m  sorry  to  see 
Rick  leave.  He  did  a  fine  job  here.  He 
is  a  young  syndicate  executive  of 
exceptional  talent.”  The  LATS  head 
added  that  no  replacement  for  New¬ 
combe  has  been  hired  yet. 


Richard  S.  Newcombe 


Page  said  Newcombe  was  pursued 
for  the  NAS  position  “with  gusto” 
and  that  he  “will  bring  strong  new 
dimensions  of  leadership”  to  the  syn¬ 
dicate. 

Newcombe  worked  as  a  reporter 
and  editor  for  UPl  (at  the  same  time 
that  Page  was  at  the  wire  service) 
before  joining  LATS  as  sales  director 
in  1978.  One  year  later  he  was  pro¬ 
moted  to  vice  president  and  general 
manager.  The  Georgetown  Univer¬ 
sity  graduate  was  instrumental  in 
bringing — among  other  things — 
various  news  services  to  LATS, 
including  the  Health  and  Fitness 
News  Service  and  Christian  Science 
Monitor  News  Service. 


Toles  receives  prize 

Tom  Toles  of  the  Buffalo  News  and 
Universal  Press  Syndicate  was  the 
winner  of  the  third  annual  John  Fis- 
chetti  Editorial  Cartoon  Competition. 


The  34-year-old  Jehorek  was  with 
NAS  (formerly  Field  Newspaper 
Syndicate)  for  16  years — the  last  five 
of  them  as  president.  Jehorek,  who 
said  he  currently  did  not  know  what 
his  next  job  would  be,  noted  that  he 
“thoroughly  enjoyed”  his  career  with 
the  syndicate  and  added  that  the  peo¬ 
ple  who  work  for  it  as  well  as  the 
creators  distributed  by  it  are  “really 
first  class.” 

Among  those  syndicated  by  NAS 
are  columnists  Carl  Rowan,  Evans 
and  Novak,  Ann  Landers,  and  Roger 
Ebert;  and  cartoonists  Herblock,  Bill 
Mauldin,  Hank  Ketcham  (“Dennis 
the  Menace”),  and  Johnny  Hart 
(“B.C.”  and,  with  Brant  Parker, 
“Wizard  of  Id”). 

In  a  related  matter,  financial  col¬ 
umnist  Dan  Dorfman  will  be  joining 
NAS  on  January  7.  His  feature  was 
formerly  distributed  by  Tribune 
Media  Services. 

Dorfman,  who  appears  in  over  160 
papers  (according  to  NAS),  has  also 
joined  News  America  Publishing’s 
New  York  magazine  as  a  contributing 
editor. 

The  columnist  wrote  the  “Heard  on 
the  Street”  column  for  the  Wall  Street 
Journal  from  1969  to  1973  and  has 
also  written  for  Esquire  magazine. 
Dorfman  appears  on  WCBS-TV  and 
Cable  News  Network’s  Money  Line. 


Toles,  32,  appears  in  about  125  pa¬ 
pers,  according  to  competition  spon¬ 
sor  Columbia  College  of  Chicago.  He 
draws  from  a  liberal  perspective. 

The  competition — named  for  the 
late  Pulitzer  Prize-winning  editorial 
cartoonist — offers  a  first-place  prize 
of  $2,500.  This  year's  second-place 
winner  was  Tom  Meyer  of  the  San 
Francisco  Chronicle  and  the  New 
York  Times  Syndication  Sales 
Corporation. 

SHNS  launches  poll 

Scripps-Howard  News  Service  has 
launched  a  weekly  “Top  T wenty  Col¬ 
lege  Basketball  Poll”  for  the  1984-85 
season.  The  poll  is  compiled  from  top 
20  lists  submitted  by  sportswriters  at 
17  dailies  around  the  country. 
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Support  newsletter 

(Continued  from  paf>e  17) 


SEC  moved  against  Lowe  because 
he  was  convicted  in  1977  of  two  mis¬ 
demeanors,  including  fraud,  and  in 
1978  of  two  felonies  —  grand  larceny 
and  tampering  with  evidence  in  a 
criminal  case. 

A  federal  district  court  found  that 
SEC’s  “lack  of  confidence  in  Lowe  is 
not  without  basis”  but  it  barred  Lowe 
only  from  rendering  personal 
investment  advice. 

An  appeals  court,  however,  upheld 
SEC’s  attempted  curbs  on  the  news¬ 
letters  themselves,  declaring  that 
they  are  “precisely  the  kind  of  regula¬ 
tion  of  commercial  activity  permissi¬ 
ble  under  the  First  Amendment.” 

While  awaiting  further  litigation, 
Lowe  continues  to  publish  his  $195-a- 
year  newsletters  —  Lowe  Investment 
&  Financial  Letter  and  Lowe  Stock 
Advisory. 

The  Supreme  Court  has  agreed  to 
rule  whether  the  SEC  can  apply  its 
restrictions  to  publication  of  the 
newsletters  when  no  personal  advice 
from  Lowe  is  involved. 

Pending  the  Supreme  Court’s 
decision,  SEC  is  attempting  in  at  least 
three  similar  cases  to  enjoin  financial 


publications  which  SEC  claimes  are 
not  bona  fide. 

The  ten  media  organizations,  in 
their  brief  filed  with  the  court,  said: 
“Taken  together,  these  cases  show'  a 


dangerous  new  pattern  of  government 
censorship  activity  designed  to  great¬ 
ly  increase  the  SEC’s  power  to  limit 
the  financial  news  which  the  media 
can  publish  and  the  public  can  read.” 


Cleveland  printers,  mailers  join  Teamsters 


Members  of  the  printers  and  mail¬ 
ers  unions  at  the  Cleveland  (Ohio) 
Plain  Dealer  voted  overwhelmingly 
on  December  4  for  representation  by 
the  Teamsters  Union. 

In  a  National  Labor  Relations 
Board  supervised  election. 
International  Typographical  Union 
Local  53  voted  100-16  for  Teamster 
representation.  Cleveland  Mailers 
Union  Local  12  opted  for  the  affilia¬ 
tion  122-9. 

The  ITU's  national  leadership  has 
been  pushing  for  a  merger  with  the 
Graphics  Communications 
International  Union,  AFL-CIO.  The 
Cleveland  vote  was  seen  as  giving 
Teamsters’  president  Jackie  Presser 
impetus  in  his  bid  for  a  foothold  in  the 
newspaper  and  graphics  fields. 

Carmen  Parise,  secretary-treasurer 
of  Teamsters  Local  473  in  Cleveland, 
said  the  election  “bears  out  what  we 
have  been  saying  all  along;  that  a  ma¬ 
jor  portion  of  the  active  rank-and-file 
of  the  ITU  desire  affiliation  with  the 
Teamsters.  They  recognize  the  need 


for  membership  in  a  strong,  effective 
and  responsible  union.” 

Judy  Robinson,  vice  president  of 
ITU  Local  53,  said  “we  are  not  sur¬ 
prised  by  the  outcome  (of  the  elec¬ 
tion.)  Ohio  is  the  heart  of  Teamster 
strength  and  it  is  where  they  were 
most  able  to  pressure  our  members.” 

She  added  that  “the  overwhelming 
majority  of  ITU  members  are  looking 
forward  to  the  chance  to  vote  to 
merge  with  GCIU.” 


Gannett  Foundation 
approves  grants 

The  Gannett  Foundation  has 
approved  328  new  local  grants  total¬ 
ing  $1.48  million. 

The  foundation  said  this  was  the 
largest  group  of  monthly  grants 
approved  in  its  history. 

The  Gannett  Foundation  was 
established  in  1935  by  Frank  E.  Gan¬ 
nett,  founder  of  Gannett  Co. 
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Rev.  Falwell  loses  libel  verdict,  but  wins  damages! 

Jury  verdict  may  pose  problem  for  the  media 


A  federal  jury  in  Roanoke,  Virginia 
found  that  Hustler  magazine  and  its 
owner,  Larry  Flynt,  did  not  libel  the 
Rev.  Jerry  Falwell  by  publishing  a 
parody  of  a  liquor  advertisement 
depicting  the  minister  as  a  drunkard 
who  had  an  incestuous  relationship 
with  his  mother. 

In  rejecting  Falwell’ s  $45  million 
claim,  the  jury  said  the  parody  was 
too  outrageous  to  be  believed  and 
could  not  form  the  basis  of  a  libel 
action  seeking  damages  for  the 
publication  of  false  statements. 

However,  the  jury  agreed  with  Fal- 
well’s  contention  that  the  parody 
caused  him  severe  emotional  distress 
and  awarded  him  $100,000  in  com¬ 
pensatory  damages  and  $100,000  in 
punitive  damages. 

Presiding  Judge  James  C.  Turk  had 
disallowed  Falwell’s  invasion  of 
privacy  claim. 

Though  he  lost  his  libel  claim,  Fal¬ 
well  expressed  some  satisfaction  with 

Whelan  settles 
contract  dispute 

James  Whelan  has  settled  his  con¬ 
tract  dispute  with  the  Washington 
(D.C.)  Times,  which  fired  him  as  edi¬ 
tor  and  publisher  last  July  when  his 
contract  still  had  more  than  two  years 
to  run. 

Both  Whelan  and  the  Times  said 
part  of  the  settlement  was  that  neither 
would  discuss  publicly  details  of  the 
agreement. 

Whelan,  who  had  threatened  to  sue 
the  paper  for  breach  of  contract,  said 
that  with  litigation  avoided  he  was 
glad  to  be  “getting  on  with  my  life, 
putting  the  past  behind  me.” 

In  the  last  quarter,  he  said,  he  had 
earned  more  money  than  ever  before 
doing  “all  sorts  of  consulting,  and 
developing  some  new  journalistic 
projects.” 

At  the  time  of  his  dismissal,  Whelan 
said  the  Times,  which  is  owned  by 
members  of  the  Unification  Church  of 
Rev.  Sun  Myung  Moon,  “has  become 
a  Moonie  newspaper.” 

The  new  editor-in-chief.  Smith 
Hempstone,  denied  a  church  takeov¬ 
er  of  editorial  control  and  said  Whelan 
was  “frantically  flailing  at  his  former 
colleagues.” 

Now  Whelan  and  Hempstone  don’t 
say  anything  bad  about  each  other. 
That,  too,  appears  to  be  part  of  the 
settlement  agreement. 


the  verdict  because  it  “punished” 
Flynt. 

Flynt’s  attorneys  said  they  intend 
to  file  an  appeal  on  grounds  that  the 
parody  was  “classic  speech  protected 
by  the  First  Amendment.” 

The  emotional  injury  verdict  raised 
concern  among  attorneys  for  libel 
defendants  who  said  it  may  enable 
public  figures  suing  news  media  to 
skirt  around  the  requirement  that  they 
must  either  show  a  statement  was 
published  with  knowing  falsity  or  in 
reckless  disregard  of  its  truth. 

They  questioned  whether  the  emo¬ 
tional  distress  standard  could  even¬ 
tually  be  applied  to  editorial  cartoons 
and  satires. 

“If  this  were  upheld,  Garry 
Trudeau  and  ‘Doonesbury’  could  be 
sued  by  George  Bush,”  said  A.P. 
Strickland,  one  of  Flynt’s  attorneys. 


“Bush  could  say  ‘Whenever  I  read 
Doonesbury  I’m  a  basket  case  for  the 
rest  of  the  day’  and  have  a  cause  for 
action.” 

Floyd  Abrams,  a  New  York  attor¬ 
ney  specializing  in  First  Amendment 
cases,  said  the  verdict  could  lead  “to 
an  end  run  around  constitutional  pro¬ 
tections  for  people  who  want  to  bring 
libel  suits  but  know  they  can’t  win. 

“Every  Larry  Flynt  case  tests  the 
outer  limits  of  the  First  Amend¬ 
ment,”  Abrams  continued,  “but  the 
legal  issue  ought  to  be  whether  he 
received  all  the  protections  of  the 
First  Amendment.” 

Abrams  said  the  “risk”  of  the  ver¬ 
dict  is  that  “we  could  find  embodied 
in  our  law  a  case  which  affords  fewer 
constitutional  protections  to  all  our 
citizens.” 


Survey:  media-produced  economic 
forecasts  not  very  reliable 


A  survey  by  the  Media  Institute 
finds  that  economic  forecasts  re¬ 
ported  by  three  sample  media  just 
before  the  1980  and  1982  elections 
were  no  better  than  you  could  get  with 
the  flip  of  a  coin. 

The  institute  studied  forecasts  re¬ 
ported  by  the  Los  Angeles  Times, 
NBC  News  and  Newsweek  magazine 
in  one-month  periods  before  the  elec¬ 
tions  of  1980,  1982  and  1984. 

On  balance,  the  institute  thought 
the  Los  Angeles  Times’  reporting 
produced  the  greatest  number  of 
accurate  forecasts,  with  NBC  second 
and  Newsweek  third. 

The  three  sample  media  attributed 
most  of  the  reported  forecasts  to  gov¬ 
ernment  or  private  economists,  with 
the  government  men  generally  more 
optimistic  and  thus  more  accurate 
when  the  economy  was  about  to  turn 
up,  and  private  forecasts  more 
accurate  when  the  economy  was 
about  to  sink. 

The  Institute  adds:  “Reporters, 
who  sometimes  made  predictions  in 
the  course  of  their  own  stories,  were 
less  accurate  on  the  average  than 
either  government  or  private 
forecasters.” 

The  institute  scrutinized  the  sample 
media  for  possible  political  bias  in 
their  selection  of  material  to  be  used 
about  the  economic  outlook. 

“Well  over  half  the  stories  we  re¬ 


viewed  —  64%  —  were  ‘politicized’  in 
that  they  discussed  political 
implications  in  addition  to  economic 
forecasts,”  the  Institute  said. 
“Among  these  politicized  stories,  we 
observed  a  peculiar  phenomenon  in 
which  Republicans  were  portayed  as 
benefiting  from  economic 
developments  far  less  than  might  be 
anticipated,  especially  in  the  reces¬ 
sion  during  the  Democratic 
administration  in  1980,  and  in  the 
recovery  during  the  Republican 
administration  in  1984  .  .  .” 

ANPA  board 
approves  budget 

The  board  of  directors  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  at  its  December  meeting 
approved  a  1985  expenditures  budget 
of  $10.9  million. 

This  figure  represents  a  10.2% 
increase  over  the  1984  budget. 

ANPA’s  anticipated  revenues  for 
1985  are  $1 1 .2  million,  an  increase  of 
10.6%  over  1984’s  revenues. 

The  board  said  the  $300,000  bal¬ 
ance  resulting  from  the  projected  sur¬ 
plus  will  be  used  for  reserves  and 
capital  expenditures. 

There  will  be  no  change  in  ANPA’s 
dues  formula  for  1985,  said  ANPA's 
information  office. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCf 


FEATURES  AVAILABLE 

COMPUTERS 

HEALTH 

??  CIRCULATION  UNDER  lOK  ?? 
Then  “Communications  &  Computers", 
the  general  interest  weekly  column  in 
this  area,  can  be  yours  for  about  $1  per 
week.  Pres  Childs,  PO  Box  308,  Three 
Bridges,  NJ  08887;  (201)  782-1134. 

"KEEPING  CHILDREN  HEALTHY"  by 
Kath  leen  Doheny  gives  the  latest  on  what 
health  professionals  are  saying  about 
taking  care  of  children.  It's  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  medications  for 
consumers,  healthful  travel,  fitness  and 
dental  care.  Plus  timely  news  and  fea¬ 
tures  on  health  and  medicine.  Our 
6,000  words  each  week  come  to  you  by 
mail  or  electronically  at  a  remarkably  low 
cost.  Send  for  a  sample  or  free  trial. 
Keith  H»lund,  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.,  NW,  Suite  700,  Wash¬ 
ington,  DC  20037. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
’hoto  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MONEY 

THE  WARY  CANARY-  Tips  &  Tricks  for 
ecolon-minded,  health-conscious  read¬ 
ers.  'Sensitive  birds,"  like  coal  mine 
canaries,  are  early  warning  systems  for 
"normals."  Learn  to  avoid  environmen¬ 
tal  pollutants,  synthetic  (and  natural) 
toxics,  prevent,  pinpoint  or  eliminate 
unsuspected  allergy  and  related  20th 
century  illness.  Be  a  wise  consumer  and 
a  human  ecologist.  Wary  Canary  Press, 
TO  Box  8820,  Ft.  Collins,  CO  80525. 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REUGION 

"ETHICS  &  RELIGION”  is  a  weekly  col¬ 
umn  by  Michael  J.  McManus  published 
by  90  papers  with  5  million  circulation.. 
"His  goal  is  to  report,  analyse  and  com¬ 
ment  on  problems  of  a  spiritual  nature 
and  to  suggest  answers  to  those  pro¬ 
blems,  "  said  the  Anchorage  Daily  News 
in  introducing  it.  For  samples  write  Mike 
McManus,  85  Halliwell  Dr.,  Stamford, 

CT  06902;  (203)  357-1114. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
}ne  said  "concise,  entertaining,  wealth 
3f  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

- 1 
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NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS  \ 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

Above  Average 

PERFORMANCE  ! 

SYD  S.  GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

1 

JAMES  W.  HALL,  JR. 

Newspaper  | 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc.  1 

408  Elm  St.  Troy  AL  36081  | 

(205)  566-7198 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

CRIBB  MEDIA  SERVICE  ' 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 

Robin  R.  Lind  (804)  784-3713 

Frank  L.  Thomas  (919)  563-3365 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  •Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers‘Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street.  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS. 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801 
Exposition  BIvcT,  Austin,  TX  78703, 
(5f2)  476-3950. 
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NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7.  Center.  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPERS  FOR  SALE 


CHAIN  OPERATION.  Three  good  weekl¬ 
ies.  production  plant,  all  or  separately, 
discount  for  all.  $1,825,000  total, less 
5%.  Owner  financing.  Associated  Texas 
Newspapers,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 
I  78703,(512)476-3950. 


ESTABLISHED  South  Florida  social  tab¬ 
loid  grossing  high  five  figures.  Ideal  for 
,  husband/wife  team.  Earnings  will 
I  exceed  $40,0(X).  Owner  will  carry  note 
for  responsible  purchasers.  (305)  334- 
2521,  TO  Box  584,  Jensen  Beach,  FL 
33457. 


FOR  THE  OUTDOOR  enthusiast.  3400 
paid  weekly  print  shop  in  Michigan’s 
Upper  Peninsula.  $230,000  gross. 
$170,000  with  terms.  $1C)0,00  cash. 
Box  8298,  Editor  &  Publisher. 


FOR  SALE: 

HIGH  PROFIT.  SOUTH  TEXAS  COUNTY 
SEAT  WEEKLY,  1984  Est.  Gross 
$240M,  Profit  $95M,  Selling  Price 
$325M,  Terms  1/3  oown,  balance  10 
years  at  11%.  ^rious  inquiries  only. 
Box  8329,  Editor  &  Publisher. 


WEEKLY-  Florida  coast  booming  market; 
equipped;  outright  sale,  investor  or 
working  partner.  (904)  824-9662 


EXCLUSIVE  COUNTY  SEAT  WEEKLY 
FOR  SALE.  $125,000  with  good  terms. 
Profitable,  $100,000  average  gross. 
Contact  confidentially:  Jackson,  Box  98, 
McCormick,  SC  29835.  (803)  465- 
2111. 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet — 

Buyers,  sellers,  employers,  job-seekers,  and  more, 
in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 
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EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

PUBLICATIONS  AVAILABLE  \ 

CAMERA  &  DARKROOM  \ 

NEWSPRINT 

MID-ATLANTIC  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina.  PENNSYL¬ 
VANIA,  two  weeklies,  owner  financing, 
less  than  gross. 

EDWIN  0.  MEYER,ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA  ' 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


NO.  CALIF.  WEEKLY,  isolated,  growing 
area.  $325,000,  25%  down.  Mel 
Hodell,  Bkr.  Box  2277,  Montclair,  CA 
91763.  (714)  626-6440. 

NORTH  DAKOTA;  Quality,  established 
shopper  in  a  good  market.  Includes 
interest  in  web  plant  and  has  excellent 

frowth  potential.  Gross  will  be 
1,000,000  plus  with  good  net. 
$950,000 with  $250,000  down,  terms. 
NORTH  CAROLINA:  Zoned,  carrier  dis¬ 
tribution  shopper  in  strong  market. 
Excellent  growth,  management  intact. 
$600,000  with  150,000  down,  terms. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend,  MT 
56944,  (406)  266-4223. 

SPECIALTY  WEEKLY  in  Florida  coastal 
city.  Same  publisher  more  than  20 
years.  Well  accepted  in  large,  growing 
market.  New  typesetting,  very  small 
debts  but  good  depreciation  and  cash 
flow.  Gross  $500,000  in  '84  and  grow¬ 
ing.  $170, OOO  profit  before  taxes,  sell 
for $350,000 cash.  Box 8318,  EditorA 
Publisher. 

MID-ATLANTIC  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina.  PENNSYL¬ 
VANIA.  two  weeklies,  owner  financing, 
less  than  gross. 

EDWIN  0.  MEYER,ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hernoitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713  i 

Frank  L.  Thomas . (919)  563-3365  1 


THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1. 
Grossing  $750,000.  Asking  1  times 
gross.  Box  8319,  Editor  &  Publisher. 

3  WEEKLY  NEWSPAPERS  as  a  I'nit. 
Paid  circulation  12,500.  Gross  this  year 
$1,500,000.  Monopoly  situations. 
(i;omputer’zed.  Management  in  place. 
Price  at  /  Jmes  cash  flow. 

Bob  Houk 

Box  1584,  Tubac,  Az.  85646 
_ 602-398-9112 _ i 

NEWSPAPERS  WANTED 

VETERAN  INDEPENDENT  Daily  news¬ 
paper  owner/publisher  looking  for  small/ 
medium  daily  publication.  Our  success¬ 
ful  track  record  is  one  of  quality  journal¬ 
ism,  community  service  and  effective 
management.  We  are  prepared  to  pay  | 
cash  and  are  receptive  to  any  reasonable 
sale  options  desired.  Your  response  will 
be  treated  in  strict  confidence  by  owner/ 
publisher  desiringacquisition.  Write  Box 
8335,  Editor  4  Publisher. 

PUBUCATIONS  FOR  SALE 

ESTABLISHED  first-class  MONTHLY 
CITY  MAGAZINE,  ideal  location  for  Mom 
■n  Pop.  $60,000  PO  Box  844,  New 
Bern,  NC  28560.  (919)  638-6737. 


FOR  CHRISTMAS,  give  yourself  the 
facts  to  buy  a  newspaper.  '^'How  to  Pur¬ 
chase  a  Newspaper  and  Succeed.” 
Inside  details,  appraisals,  tax  tips,  sam¬ 
ple  contracts,  by  Publisher,  Editor, 
Broker,  Jay  Brodell.  $22.50.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

VER-A-Fast’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  75  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland,  OH  44102. 
(216)  651-2000. 

CLASSIFIED  APTITUDE  TEST 

A  15  minute  aptitude  test  for  classified 
ad  takers  and  solicitors.  Helps  screen  for 
basic  skills-spelling,  arithmetic  and 
abili^  to  prepare  an  acceptable  ad.  Poor 
spelling  results  in  adjustments  and 
impairs  paper's  image.  Basic  arithmetic 
is  required  to  sell  multiple  insertions, 
contracts  and  against  competition.  Send 
$10  plus  stamped  10  envelope  to 
LEADERSHIP  ADVERTISING 
DEVELOPMENT  CO.  25  Azalea  Dr., 
Syosset,  NY  11791. 


TYPESETTING  SERVICES 

TYPESETTING;  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charact¬ 
ers.  Please  call;  (212)  242-9722. 


CONSULTANTS 

VIDEOTEX  or  TELETEXT  expertise,  plus 
hands-on  production  help;  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
with  two  NY  banks  and  AT4T.  For  more 
information  write  or  call;  Marci  Shatz- 
man,  president,  PROMPT,  109  Hilltop 
Ct.,  Langhorne,  PA  19047:  (215)  860- 
0138. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

CHEMCO  MARATHON 
Pulse  Xenon  Lights 
Los  Angeles  Times 
(213)  972-5186 

You  Can 
Bet  on 
E&P 

Classifieds 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SOHWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. _ 

SYSTEM  390 

Display  ad  scheduling  and  billing. 

Classified  ad  typesetting  and  . . . 

Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  'TM,  DEC  and  most  other 
microccinputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 


REMOTE  BUREAU  SYSTEM 
TELERAM  STAR  LINK 
Remote  store  and  forward  UNIX  based 
computer  systemizes  existing  terminals, 
P.C.'s  etc.,  to  be  under  the  control  of 
Bureau  Chiefs.  Enables  transmission  of 
day's  copy  to  be  received  on  a  timely  and 
efficient  basis.  Can  also  be  provided  -ith 
TELERAM  portable/desktop  compu  ers. 
Software  allows  compatability  with  vir¬ 
tually  am  phototypesetting  system.  For 
details:  Teleram  (Communications Corp. , 
2  Corporate  Park  Drive.  White  Plains,  NY 
10604.  (914)  694-9270.  Telex 
646658. 


_ COMPUTERS _ 

TEXAS  INST.  "Silent  700"  (model  765 
portable  data  terminal)  programmable 
for  publications.  Best  offer  (216)  524- 
0125. 

ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 

ELECTRONIC  LIBRARY 
TELERAM  STAR  LINK/ELS 
An  Economical  UNIX  based  turnkey 
computer  system  enables  you  to 
establish  you  own  database,  search  by 
word,  abbreviation,  etc.,  allow  access  to 
your  own  reporters,  editors  or  outside 
paying  subscribers.  Reliable, 
expandable,  affordable.  For  details: 
Teleram  Communications  Corp.,  2 
Corporate  Park  Drive,  White  Plains,  NY 
10604.  (914)  694-9270.  Telex 
646658. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler-Hammer,  I,  II,  III  stackers 

Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FOR  SALE:  4  Cutler-Hammer  Mark  III 
Stackers  with  in-put  conveyors  as  is.  Bill 
McLachlan,  The  Detroit  News,  (313) 
826-7012. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Helsley;  (800) 
527-1668  or  (214)  357-0196. 

•  24P-48P and  72P SHERIDAN  HARRIS 
stuf^ers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 


ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


PHOTOTYPESETTING 

AUTOLOGIC  APS-4,  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


INLAND  INTRODUCES 
MDC-350 

100%  MDT-350  compatible! 

A  new  terminal  offering  superior  features 
and  reasonable  price.  Call  us  at  (800) 
255-6746  for  more  information. 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 

TYPESETTER  AM  Compset  3510,  3 
years  old,  now  in  operation,  excellent 
condition,  10  type  discs  processor.  Take 
over  lease,  $552  month.  Perfect  for 
small  newspaper/print  shop.  (202)  887-, 
8657. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE  -  Two  Hendrix  6500  systems 
made  up  of  the  following  components: 
eight  DEC  1 1/35  processors,  two  VRC 
drum  drives,  four  CDC  29  MG  disc 
drives,  forty-two  5700  VDTs,  and  various 
other  peripherals.  Call  Larry  Barr  or  Mike 
Wehrenberg  (219)  461-8465,  Fort 
Wayne  Newspapers.  _ 

COMPUGRAPHIC  UNISETTER,  high 
range,  00040175,  complete  font 
library,  excellent  working  condition,  cur¬ 
rently  under  maintenance  contract. 
$7500  without  fonts,  $8000  with  fonts. 
Compugraphic  Unified  Composer  with 
typepunch,  excellent  working  condition, 
under  contract.  00000565,  $2900. 
Contact  Jewell  Crouch,  (314)  937- 
9811. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

TYPESETTERS;  Comp/Edit  5810  or! 
5900  $12,250,  5618  $5000,  Editwri- 
ter  7500  HR  $11,000,  Unisetter  HR 
$7950,  7200  with  display  $2500,  30 j 
day  warranty.  WSI  (216)  729-2858. 


EQUIPMENT  &  SUPPLIES  ! 

PHOTOTYPESETTING  ! 


TAQUI  PHD 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


PRESSES 


EQUIPMENT  WANTED;  We  are  a  high 
volume  yet  quality  oriented  insert  printer 
and  want  to  expand  our  Harris  845  press 
equipment.  We  are  looking  for  four  right 
hand  units  and  a  RBC-2  folder  with  22 
%"  cutoff.  We  are  interested  in  good 
used  equipment,  preferably  mid  1970's 
vintage.  Call  if  your  newspaper  is  con¬ 
sidering  a  change  or  if  you're  a  com¬ 
mercial  printer  and  have  some  good 
equipment  available  to  use  within  the 
next  7  months.  Contact:  Jon  Anderson, 
PRINTCO,  INC.,  (616)  754-3673. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Editor  &  Publisher 
We  Move 
Machinery 


EQUIPMENT  &  SUPPLIES 

PRESSES 

QOSS 

HEAbLINER 

PRESSES 

FOR  SALE 

INSTALLThe  Perfecta  Pre¬ 
cision  Slitter 

Skip  Silt  Full  Silt  and  Silence 
On  the  touch  of  a  button 

UPDATE 

Present  Skip  Slitters 

Eliminate  changeover  down¬ 
time 

and  Irregular  settings 

Improve  neatness  of  copy 

15  Assemblies  presently  In 
operation  at  the  Washln^on 
Post. 

Ask  their  opinion. 

Whatever  your  require* 
merits  over  90  units  In 
stock.  Turnkey  prices  on 
supply  and  Installation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani¬ 
cally  and  electrically.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 
USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 
Europe: 

^ller  St.  Factory 
Preston,  England 

Tel  0772-797050 

Telex  UK  67230 

Goss  Metro,  4  units,  1  half  deck 
Urbanite.  7  units 

Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 

SSC  Community.  9  units  ROP 

SC  Community,  4  units.  1979 

SC  Community,  7  units,  1971-75 

SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 

845,  5  units 

845,  add-on  units,  folders 

V25  add-on  units  and  folders 

VI 5A,  4  units,  1977 

V15A,  5  units.  1971-75 

News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)458-9351  Telex  700563 

1 

i 

1 

j 

8  -  unit  Hoe  Colormatic,  22  V«  cutoff 

3  -  Color  cylinders 

1  -  Single  3:2  folder 

8  -  Automatic  reels 

1  -  Goss  double  3:2  folder,  23  9/16 
cutoff 

1  -  Goss  double  2;  1  folder,  22  Vx  cutoff 
Goss  angle  bars  -  A80  &  A82 

Goss  single  and  double  portable  ink 
fountains 

4  -  Goss  digital  reels 

4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr.,  PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  Telex  4-2362 

EQUIPMENT  a.  SUPPLIES 


PRESSES 


4  unit  SC  Community  1971/74 
3  unit  11(X)  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  VI 5A  with  JF7  - 1971 

4  unit  Harris  V15  with  JF7  -  1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973'76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125  sheetfed  manufactured  1977 
Urbanite  add-on  units  and  folders 

Offered  exclusively  by:INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa.  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS 

Goss  Urbanite  7  units,  1972,  3  Cary's 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-onHARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A.  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  specialties  3  Web  Angle  Bar  Nest 
WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  Of  letterpress. 

6  units  Daily  King  with  KJ6  folder 
1  Hoe  colormatic  folder  3  to  2-22  V* 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Datsun  4000  pounds,  paperclarrptruck 
Goss  Urbanite  quarter  folder 
Paper  roll  dollies 
125w  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS  6  unit  I  folder  V-1 5A  1974-75 
can  be  seen  running. 

Harris  six  unit  V-15A  double  ended  2 
folders  clutches  running  daily. 

V-15A  add  on  units  and  components 
including  1  1984  unit  3  months  old. 
Rebuilt  104  Count-O-Veyors.  Please 
contact  John  (203)  264-1802. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Authorized  Signature.. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  address^  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks— ^.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks — $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  for  box  service.  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  available  on  request. 

DEAOLINE:Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

11  West  19th  Street,  New  York  NY  10011 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  95  per  line 

2  weeks— S4  45  per  line,  per  issue. 

3  weeks— S3  75  per  line  per  issue 

4  weeks— $3.00  per  line,  per  issue. 

Add  $5.00  per  insertion  for  pox  service, 
count  as  an  additional  line  in  copy. 


Effective  January  1 ,  1 985 

POSITIONS  WANTED 
1  week  —$3.30  per  line. 

issue.  2  weeks— $2.75  per  line,  per  issue 

issue  3  weeks— $2  40  per  line,  per  issue 

issue.  4  weeks— $2.20  per  line  per  issue. 


Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


Count  approximately  37  chaiacters  and  or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  tor  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 


_ PRESSES 

HARRIS 

845.  4-8  units,  1973,  1979. 
V-25-JF10-2  units,  1976. 
V-15A-6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (aod-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 
W 

1982-  8  units,  2  folders,  splicers,  21 
W 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer 
1981-  8  units,  2  folders, splicers 
1981-  12  units,  2  folders,  splicers 

Contact:Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 
700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463 


HEAT  SET  CONVERSIONS 
MECHANICAL  ELECTRICAL 
ENGINEERING 

PRESS  REBUILDING  AND 
RECONFIGURATING 

FOR  SALE-REBUILT  HARRIS  N845 

TURNKEY  INSTALLATION  SERVICE 

WEB  PRESS  SERVICE  CORPORATION 
CALL  US  1-800-WEB  PRESS 


Goss  Community  add-on  units,  1968- 
72,  4  web  folder.  2  to  4  unit  News  King. 
(803)585-3678. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  In  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelcpe  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


TWO  USED  Goss  Urbanite  press  units. 
22.77  cutoff.  Call  Steve  Jackson,  (916) 
877-4413. 


WANTED  TO  BUY: 

Used  color  separator  for  medium-si2ed 
daily.  Must  have  masking  capabilities. 
(^11  Ken  Cazalas,  Editor,  Collect:  (601) 
335-1155. 

HELP 

WANTED.  .  . 


ACADEMIC 


COMMUNICATION  DEPARTMENT 
CHAIRPERSON:  Illinois  State  Univer¬ 
sity  seeks  candidates  for  a  department 
chairperson  position  in  a  large  mass 
communication  and  speecn  com¬ 
munication  department.  Qualifications: 
Ph.D.,  university  administration,  teach¬ 
ing  and  research  experience  desirable. 
Duties  include  administration,  teaching 
and  research.  Rank  and  salary  open  . 
Position  available  August  16,  1985. 
Send  letter  of  interest  and  resume, 
including  names  and  addresses  of  refer¬ 
ences,  by  February  1,  1985  to  Dr.  Al 
Bowman.  Search  Committee  Chairper¬ 
son.  Department  of  Speech  Patholpgy 
and  Audiology,  Illinois  State  University, 
Normal.  IL«1761  (309)  438-5704. 
ISU  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


JOURNALISM-Assistant/Associate  Pro¬ 
fessor  to  teach  journalism  history  and 
undergraduate  research  course  in 
advertising  and  have  some  background 
in  communications  skills  area.  Ph.D.  re¬ 
quired.  All  candidates  must  submit  cur- 
riculum  vitae,  three  letters  of 
recommendation,  and  undergraduate 
and  graduate  transcripts  to  Office  of 
Academic  Affairs,  Journalism  Search. 
Western  Kentucky  University,  Bowling 
Green.  KY42101.  An  affirmative  action/ 
equal  opportunity  employer. 


PUBLIC  RELATIONS  PROFESSOR 
Assistant/associate  professor  of  public 
relations,  tenure-track  in  a  nationally- 
recognized,  well-established  degree  pro¬ 
ram.  Academic  year  includes  teaching 
asic  and  advanced  public  relations 
courses.  Small,  suburban  campus  wit¬ 
hin  large  university  complex;  liberal  arts 
college  with  career  undergraduate  pro¬ 
grams.  Position  begins  September, 
1985.  Salary  competitive;  excellent 
fringe  benefits.  Master's  plus  pro¬ 
fessional  experience  essential.  Letter, 
resume  to  John  C.  Behrens.  Utica  Col¬ 
lege  of  Syracuse  University,  Utica,  NY 
13502.  AA/EOE. 


BALDWIN  Count-O-Veyor  for  Goss  Urba¬ 
nite  press.  Call  Steve  Jackson.  (916) 
877-4413. 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av.  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


HARRIS  V-15A  press  or  add  on  units 
(317)  345-5133,  Ext.  102.  Mayhill 
Publications.  PO  Box  90,  Knightstown, 
IN  46148. 


TXT  DISCS-  No's.  1257,  953,  1024, 
988,  952.  Have  for  sale:  No's.  1587, 
1588,  1013,  1237,  916,  985, 

1157.  Z.  Hesler-  Phone  (414)  457- 
7711. 

EDITOR  &  PUBLISHER  for  Decer 


JOURNALISM  associate  or  assistant 
professorship,  depending  on  quali¬ 
fications,  to  begin  August  19,  1985  at 
the  University  of  Idaho.  Tenure  track,  10 
month  per  year  appointment.  Competi¬ 
tive  salary.  Teaching  assignments 
include  journalism  courses  and  courses 
in  candidate's  area  of  specialty.  Re¬ 
quired  master's  degree  and  experience 
in  professioal  journalism.  Prefer  Ph.D., 
evidence  of  effective  college  teaching 
and  expertise  in  a  specialized  area  of 
journalism  or  mass  communications. 
Send  letter,  vita,  samples  of  work, 
names  and  phone  numbers  of  three  re¬ 
ferences  to  Professor  Peter  Haggart, 
Chairman,  Journalism  Search  Com¬ 
mittee.  School  of  Communication,  Uni¬ 
versity  of  Idaho,  Moscow  ID  83843. 
Closing  date:  When  sufficient  qualified 
applications  are  received,  but  not  before 
February  1,  1985.  AA/EOE. 

ber  15,  1984 


HELP  WANTED 


ADMINISTRATIVE 


GROWING  MIDWEST  suburban  news¬ 
paper  group  seeks  top  flight  general 
manager/marketing  director.  Candidate 
must  aspire  to  publish  his  or  her  own 
paper  one  day,  have  proven  competitive 
sales  ability  and  be  able  to  inspire  loyal 
staff  of  13  to  30  employees.  Come  grow 
with  us  in  a  dynamic  Midwest  suburban 
market.  Send  detailed  resume,  salary  re¬ 
quirements  and  management  philoso¬ 
phy  to  Box  8288,  Editor  &  Publisher. 


TRADE  ASSOCIATION  EXECUTIVE 
needed  to  lead  state  newspaper  associa¬ 
tion.  Strong  background  in  organization- 
al  mangement  with  proven 
administrative  skills.  Newspaper  knowl¬ 
edge  and  experience  a  priority.  Legisla¬ 
tive  lobbying  experience  a  plus  as  would 
be  knoweldge  of  newspaper  advertising 
sales.  Association  background  preferred 
but  not  mandatory.  Salary  dependent  on 
qualifications.  Serious  applicants 
should  send  complete  resume  to  George 
Miller,  Publisher,  Plattsmouth  Journal, 
410  Main  St.,  Plattsmouth.  NE  68048. 
Please  include  personal  and  pro¬ 
fessional  references.  All  applications 
will  be  kept  confidential. 


WE  ARE  an  expanding  community  news¬ 
paper  and  shopper  publishing  company 
with  locations  in  both  the  midwest  and 
California.  At  several  of  these,  we  have 
immediate  openings  at  the  general  man¬ 
ager  level.  If  you  are  currently  a  general 
manager  or  experienced  department 
manager,  we  may  have  the  opportunity 
for  you.  In  complete  confidence,  please 
send  resume  including  pay  requirements 
and  references  to  General  Manager, 
Brehm  Communications  Inc.,  PO  Box 
28869,  San  Diego.  CA  92128. 


PUBLISHER  OF  COMMUNITY  WEEKLY 
NEWSPAPER:  Immediate  opening  for 
individual  with  solid  newspaper  advertis¬ 
ing  and/or  circulation  management 
experience  who  can  be  publisher  of 
small  weekly  newspaper.  Position  re¬ 
quires  imaginative,  self-starter  with 
demonstrate  newspaper  skills  who  has 
shown  ability  to  manage.  College  degree 
a  plus.  Position  located  in  attractive 
Ohio  college  town.  Reply  in  confidence 
to  Brown  Publishing  (Jompany,  10250 
Alliance  Rd.,  Cincinnati,  OH  45242. 


GENERAL  MANAGER 
Publisher  of  N  California  weekly  in  highly 
desirable  locale  seeking  GM  to  manage 
all  day-to-day  operations.  Excellent 
opportunity  for  individual  looking  to 
move  ahead  and  take  charge  of  a  3-year- 
old,  fast  moving  company.  Business, 
computer,  production,  advertising, 
circulation  and  mangement  experience 
with  weekly  in  $750K-plus  range 
desired.  Send  resume  or  detailed  letter 
with  salary  requirements  to  Box  8224, 
Editor  &  Publisher. 


OPERATIONS  DIRECTOR  wanted  for 
large  shopper  operations,  Chicago  mar¬ 
ket  place.  Must  be  experienced  in  all 
phases  of  distribution.  Our  ideal  can- 
didiate  would  also  possess  some  pre¬ 
press  production  experience.  We  offer  a 
competitive  salary  plus  bonus  opportuni¬ 
ties.  Send  resume  and  saia^  history  to 
Ray  Pike,  General  Manager,  Penny  Saver 
Publications,  6775  W.  174  St.,  Tinley 
Park.  II  60477. 


SMALL  SHOP  MANAGEMENT  Zone  9 
weekly  shopper  since  '7 1 ,  self-sustained 
with  6  unit  Goss.  Experience  in  all 
phases  helpful.  (801)  355-1975. 


HELP  WANTED 


ADMINISTRATIVE 


NEW  MEXICO  PRESS  ASSOCIATION 
manager.  Business  and  newspaper 
experience  required.  Clipping  Service 
experience  desirable.  Offices  in  Albu¬ 
querque.  State  salary  requirement.  Send 
resume  to: 

Marian  J.  Barber 
New  Mexico  Press  Association 
PO  Box  579 

Grants,  New  Mexico  87020 


ADVERTISING 


PHONEROOM  SUPERVISOR 
We  are  seeking  an  experienced 
phoneroom  supervisor  who  can  operate 
in  a  highly  competitive  market  for  the' 
largest  distribution  shopper  in  Illinois. 
The  right  candidate  must  be  strong  in 
motivating,  training,  promotions,  and 
have  front  end  system  experience.  Send 
your  resume  and  salary  history  to  Gene 
Juszczak,  Classified  Manager,  Penny 
Saver  Publications,  6775  W.  174th  St., 
Tinley  Park.  IL  60477. 


PRINT  MARKETING  CONCEPTS  is 
accepting  applications  from  pro¬ 
fessional,  career  minded  advertising 
people.  Extensive  travel,  top  salaries, 
commissions,  expenses  and  benefits. 
Exceptional  job  for  exceptional  people. 
Write  3100  Wilcrest,  197,  Houston,  TX 
77042  or  call  (713)  780  7055. 


ADVERTISING  MANAGER  for  a  fast 
growing  5  day  daily  in  Zone  6.  Prior 
experience  in  all  phases  of  advertising 
sales  and  support  areas  required.  Good 
salary,  fringes  and  bonus.  Send  resume 
with  salary  history  to:  David  Kramer,  The 
Herald-Zeitung,  PO  Box  361,  New 
Braunfels,  TX  78131.  No  phone  calls. 


RETAIL  ADVERTISING  MANAGER.  If 
you  want  to  grow  with  a  professional  daily 
newspaper  in  Zone  7,  then  consider  this 
opportunity.  We're  located  in  a  major 
university  community  with  ideal  living 
conditions.  Our  retail  manager  will 
receive  an  attractive  salary  and  benefit 
package.  In  addition  we  want  to  hire 
someone  who  can  become  our  advertis¬ 
ing  director.  Applicants  with  the  proven 
ability  to  manage  a  hard  working  sales 
team  will  be  considered.  Both  the  skill  to 
develop  our  sales  efforts  and  coordinate 
with  our  production  deoartment  are 
important  functions  of  this  position.  If 
you  want  to  work  hard  and  grow  with  a 
growing  newspaper  then  mail  your 
resume,  cover  letter,  salary  history,  and 
references  in  complete  confidence  to 
Box  8331,  Editor  &  Publisher.  Please 
respond  by  Saturday,  December  22, 
1984.  Equal  opportunity  employer. 


MIDWEST  GROUP  seeks  individual 
interested  in  workingwith  the  total  news¬ 
paper  concept.  Responsibility  includes 
advertising  sales,  commercial  printing, 
advertising  composing,  function  and 
marketing/promotion.  Up  to  $32,000 
depending  on  your  ability.  Box  8276, 
Editor  &  Publisher. 


ADVERTISING  SALES 
Versatile  salesperson  needed  for  growing 
ad  staff  at  busy  trade  journal  publishing 
house.  Looking  for  a  self-motivated 
individual  on  the  way  up.  Must  be  free  to 
travel  and  comfortable  with  direct  sales 
calls  and/or  phone  work.  Willing  to  train 
exceptional  person  with  good  track  rec¬ 
ord  of  sales  performance  and  gain.  Bet¬ 
ter  than  competitive  pay.  Very  desirable 
location  in  zone  5.  Send  resume  and 
salary  history  to  Box  82 1 5,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


AD  DIRECTOR  for  16,000  circulation 
South  Louisiana  daily.  Staff  of  15.  $24- 
28,000.  Send  resume  and  cover  letter  to 
The  Iberian,  PO  Box  1270,  New  Iberia, 
LA  70561. 


ADVERTISING  SALES 
Neighbors  in  Sacramento,  CA.  isseeking 
an  experienced  retail/classified  sales 
person  to  join  our  growing  team .  We  are  a 
150,000  weekly  that  is  part  of  the 
McClatchy  newspapers.  Successful  can- 
didiate  will  possess  a  strong  desire  to 
suceed,  be  a  good  communicator  and 
know  the  importance  of  organizational 
skills.  Send  resume  in  confidence  to 
Advertising  Manager,  Neighbors,  10 
Fullerton  Court,  Sacamento,  CA  95825. 


MAJOR  CHICAGO  suburban  chain  offers 
outstanding  Ad  Director  opportunity. 
Salary,  performance  bonus,  car,  will 
deliver  $40,000  first  year.  Unlimited 
career  growth  and  earnings  for  leader 
with  top  Display/Classified  'ecord  at 
competitive  weekly  or  shopper.  Must  be 
strong  on  promotions,  staff 
development.  Write  in  confidence  Box 
8219,  Editor  &  Publisher. 


OPENING  FOR 

CLASSIFIED  ADVERTISING  MANAGER 
On  dynamic,  small  Suburban  Daily 
Newspaper. 

Person  we  seek  will  have  classified 
advertising  experience  seeking  to  move 
into  management.  Must  be  shirt-sleeve 
manager,  able  to  input  computer  copy 
when  necessary  and  back  up  staff  when 
needed. 

Salary  is  open.  Commission  possibilit¬ 
ies.  Excellent  fringe  benefits.  Oppor¬ 
tunities  for  advancement.  Send  your 
resume  to:  Box  8310,  Editor  &  Pub¬ 
lisher.  Zone  5. 


E&P 

Classifieds 

212-675-4380 


ADVERTISING  SALES-On  the  "Texas 
Riveria"!  The  Caller-Times,  a  90,000 
circulation  Harte-Hanks daily,  isseeking 
experienced  candidates,  eager  to  be  a 
part  of  this  rapidly  expanding  market. 
Our  expansion  requires  the  addition  of  a 
Regional  Sales  account  executive,  sever¬ 
al  Major  Account  account  executives, 
and  Territory  account  executives,  ideal 
candidates  will  be  highly  motivated, 
strong  self-starters,  creative,  energetic, 
and  detail-oriented.  Competitive  salary, 
commissions,  and  full  benefit  package. 
Interested  candidates  please  call  Katie 
Biddle,  Retail  Sales  Manager,  as  well  as 
send  resume  and  salary  history  to:  The 
Caller-Times,  Personnel  Department, 
PO  Box  9136,  Corpus  Chritsi,  TX 
78469. 


ADVERTISING  MANAGER 
Zone  6  professional  weekly  newspaper 
(tabloid)  to  be  launched  4/85  seeks  self¬ 
starter  manager  not  afraid  to  set  up  the 
department  from  the  first  day.  Must  be 
able  to  start  no  later  than  early  February 
1985.  Experience  essential,  willingness 
to  work  hard,  especially  during  startup 
period  is  mandatory.  Resume  and  salary 
requirements  to  Box  8324,  Editor  & 
Publisher  no  later  than  January  7, 1985. 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-l.ANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Ed itor  &  Pub- 
lisher. 
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RETAIL  AD  SALESPERSON 
The  Fort  Lauderdale  News  and  Sun- 
Sentinel  Company  is  currently  looking 
for  bright,  a^ressive  individuals  who 
want  a  position  in  a  high  visibility 
environment. 

Grow  with  a  company  which  offers  stabil¬ 
ity,  support  and  challenge  in  addition  to 
excellent  starting  salaries,  benefits  and 
a  significant  grovrth  opportunity. 

Send  resume  in  confidence  to  News  and 
Sun-Sentinel  Company,  PO  Box  14430, 
Fort  Lauderdale,  FL  33302. 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  wiil  be 
retiring  in  February  1985.  We  are  seek- 
{  ing  an  individual  to  assume  man^e- 
ment  of  our  1 1  person  department,  i  he 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  Reporter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo- 
I  cated  in  a  dynamic  growth  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  survey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do"  attitude.  We  are 
building  the  Reporter-Telegram  as  "the" 
center  for  serving  marketing  needs  in  the 
Midland  area.  Qualified  individuals 
should  send  resume  and  salaiy  require¬ 
ments  to:  Dick  Hardin,  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 
79702. 


CLASSIFIED  MANAGER  needed  at  a 
large  Northwestern  daily  where  classi¬ 
fied  is  considered  vital  to  our  success. 
Volume  alone  runs  over  100,000  inches 
a  month.  We  are  ieading  in  a  highly  com¬ 
petitive  market.  Must  lead  staff  of  36 
I  with  an  eye  toward  results  and  high  mor- 
I  al.  Must  be  aggressive  and  innovative  in 
approach  to  sales.  We  offer  competitive 
salary  plus  bonus.  Manager  will  be  an 
active  member  of  operations  team. 
Experienced  managers  with  an  appetite 
for  vigorous  competition  should  respond 
to  Box  8316,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  for  our  8500  ABC  daily  with 
weekly  TMC  located  near  growing  metro 
area.  No  local  competition.  Weare  mem¬ 
ber  of  nation's  faster  growing  publicly 
I  traded  communication  companies.  We 
I  seek  quality  people  who  may  be  pro¬ 
moted.  Give  all  details  first  letter.  Write 
Box  8326,  Editor  &  Publisher. 


I  SHOPPER  group  in  Zone  5  seeks  to 
I  employ  person  who  wi  II  be  able  to  contin¬ 
ue  expansion  of  company  through  sales, 
if  you  are  first-rate,  have  administrative 
I  aptitude  and  a  proven  record  of  success, 
plus  enthusiasm  for  reaching  the  top, 
let's  hear  from  you  with  a  letter  and 
resume.  Nice  salary,  excellent  com¬ 
missions,  profit-sharing,  equity  pro¬ 
gram,  fringe  benefits.  Replies  held  con- 
'  fidential.  Write  Box 8273,  Editor  &Pub- 
I  lisher. 


j  SEEKING  an  experienced  manager  for 
I  our  42,500  circulation  West  Texas  AM/ 
;  PM  daily  newspaper.  The  successful 
I  candidate  will  possess  leadership  and 
training  skills  necessary  to  supervise  our 
!  retail  and  consumer  pubi  ications  staff  of 
1  12.  Management  experience  and  com- 
1  petitive  personalitya  must!  Send  resume 
i  with  salary  history  to  Scott  Whitley,  Ad 
Director,  Standard-Times,  PO  Box 
!  5111,  San  Angelo,  TX  76902. 


THE  ULTIMATE  JOB 
Semi-weekly  in  awesome  Jackson  Hole, 
WY,  needs  an  experienced  sales  mana¬ 
ger.  Earn  25K  or  more,  but  the  competi¬ 
tion  is  tough  and  the  pressures  great. 
Outdoor  life  style.  No  rookies.  Call  Rip 
(307)  733-2430. 


ADVERTISING  SALES  MANAGER  great 
opportunity  for  strong  take  charge 
individual  to  head  large  sales  force  for 
New  York  metro  area  publishing  group. 
Must  be  familiar  with  all  phases  of  news¬ 
paper  operation.  Send  resume  in  strict 
confidence  to  Box  8347,  Editor  6  Pub¬ 
lisher. 


EDITORIAL  CARTOONIST 


CARTOONIST 

Bright  opportunity  for  an  editorial  page 
cartoonist  with  deft  touch,  distinctive 
style,  and  sharp  sense  of  humor  for 
165,000  PM  daily,  215,000  Sunday. 
Minimum  of  two  years  experience  on  a 
I  daily  preferred.  Zone  5.  Send  resume 
I  and  ample  samples.  Box  8340,  Editor  & 
I  Publisher. 


ARTIGRAPHICS 


CIRCULATION  MANAGER  for  5000 
circulation  central  Iowa  daily.  Resumes 
should  be  addressed  to  Walter  L.  Handy 
or  R.C.  Schaub,  Boone  News- 
Republican,  Box  100,  Boone,  Iowa 
50036  or  call  (515)  432-1234. 


MAILROOM  SUPERVISOR-full  time/ 
nights-The  Princeton  Packet  has  an 
immediate  opening  for  an  experienced 
mailroom  supervisor  who  can  handie  a 
Chesire  mailing  machine  and  a  Muller 
Martini  inserter.  Must  be  able  to  repair 
and  maintain  equipment  and  supervise 
newspaper  mailroom  staff.  Good  com¬ 
pany  benefits;  salary  commensurate 
with  experience.  Send  resume,  salary 
history  and  requirements  to  R.  Denard, 
The  Princeton  Packet,  300  Whithers- 
poon  St.,  Princeton,  NJ  08542.  EOE. 

E&P  Classifieds 
you  can 
bet  on  them 


ARTIGRAPHICS 


Newspaper  Designer 

The  Los  Angeles  Times  editorial  art  department  has  a 
challenging  position  for  an  experienced  designer  with 
newspaper  or  print  media  background. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  innovative  gpraphics  and  layout  for  use 
with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copies,  tearsheets,  etc.)  to: 

Newspaper  Designer,  Employee  Relations 
Department,  Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  CA  90053 


£o0  (Ifttnefl 

An  Equal  Opportunity  Employer 


EDITORIAL  ILLUSTRATOR 
Must  have  a  minimum  of  three  years  of 
newspaper  art/illustrating  experience  or 
equivalent.  Skilled  in  a  variety  of  tech¬ 
niques  including  full  color  mechanicals. 
Must  be  able  to  perform  the  following: 
feature  page  design/layouts,  production, 
mats,  charts,  informational  ^aphics  and 
use  of  VOT  for  typesetting.  Please  send 
resume  to  Herb  Williams,  Graphics 
Director,  Fort  Worth  Star-Telegram,  PO 
Box  1870,  Fort  Worth,  TX  76101.  An 
EOE. 


PAGE  DESIGNER 
Only  The  Best  Please 

The  future  is  now,  and  we  want  the  four 
best  designers  in  the  country  to  join  our 
new  design  desk.  The  desk  will  use  new 
pagination  technology  to  design  every 
page  in  our  newspaper,  from  news  to 
sports  to  features-every  page.  Our  new 
technology  and  a  radical  newsroom 
structure  will  make  the  page  designer  an 
integral  part  of  the  news  process,  a  struc¬ 
ture  that  will  allow  you  to  make  a  differ¬ 
ence. 


I  SAN  FRANCISCO  EXAMINER  seeking 
!  full  time  illustrator/designer  for  a  grow- 
j  ing  editorial  art  department.  Please  send 
I  resume  to  LasloVespremi,  SF  Examiner, 

I  PO  Box  7260,  SF,  CA  94103. 


i  NEWSROOM  ARTIST.  The  Modesto  Bee 
I  is  looking  for  a  full  time  artisit/designer 
with  up  to  three  years  experience  for  the 
editorial  art  departmet.  Must  know  full 
color  techniques  and  be  able  to  design 
and  produce  informational  graphics, 
maps,  charts,  illustrations.  Excellent 
salary  and  benefits.  Send  samples  of 
workand  resume  by  December  18, 1984 
to  the  Modesto  Bee,  Personnel 
Department,  1325  H  Street,  PO  Box 
3928,  Modesto,  CA  95352.  EOE. 


We're  looking  for  four  energetic 
designers  with  demonstrated  news 
judgement,  ambitiious  ideas, 
exceptional  design  skills  and  a  critical 
eye. 

This  is  a  chance  to  be  in  on  the  ground 
floor  of  a  newspaper  revolution.  If  you 
think  you  are  the  best,  send  us  a  small 
portfolio  (slides  preferred,  clips 
acceptable),  resume  and  a  short 
introductory  letter.  Professional  refer¬ 
ences  essential.  Application  deadline 
January  31,  1985.  Jobs  begin  April 
1985.  Absolutely  no  phone  inquiries. 
Apply  to:  Graphics  Editor,  Press- 
Telegram,  PO  Box  230,  Long  Beach,  CA 
90844. 


EDITOR  &  PUBLISHER  for  December  15.  1984 


HELP  WANTED 


ARTIQRAPHICS 


CARTOONIST  to  ^host  successful 
Internationally  syndicated  comic.  Must 
be  experienced  and  top  notch.  For  art 
only.  Send  samples  with  S.A.R.E.  Box 
82§9,  Editor  &  Publisher. 


LARGE  MIDWEST  METROseeksa  multi¬ 
talented  journalist  with  good  visual 
sense  and  good  news  sense.  The  job 
involves  picuture  editingand  page  layout 
as  well  as  generating  and  editing  of 
graphics.  Excellent  opportunity  to  work 
m  all  visual  area-including  a  lot  of  color- 
and  to  have  a  major  impact  on  a  good 
visual  paper  looking  to  get  even  better. 
Please  send  resume  and  non  returnable 
examples  of  work  to  Box  8322,  Editor  & 
Publisher. 


ASSISTANT  CITY  EDITOR 
Mid-size  northern  New  England  daily 
seeks  news  desk  editor  with  1  or  more 
years  of  experience.  Must  have  strong 
word  editing  and  assignment  skills. 
Good  opportunity  for  advancement. 
ASSISTANT  FEATURES  EDITOR,  with 
strong  copy  editing,  layout  skills  and  the 
organizational  talent  to  coordinate  pro¬ 
duction  of  daily  lifestyles  section  and 
Sunday  magazine  Box  8327,  Editor  & 
Publisher. 


EXPERIENCED  COPY  EDITOR  for  Zone 
1  70,000  circulation  AM  daily.  If  not 
top-notch  in  layout,  headwriting,  gram¬ 
mar,  don’t  bother  us.  Minimum  5  years 
reporting,  3  years  daily  desk  experience. 
Must  work  well  with  others  and  meet 
deadlines.  EXCELLENT  pay,  benefits. 
Box  8302,  Editor  &  Publisher. 


HELP  WANTED 


ASSOCIATED  METRO  EDITOR.  Fully 
electronic  40,000  sunbelt  AM  needs  a 
person  with  reporting,  writing  and  orga¬ 
nizational  skills  to  help  teach,  direct  and 
edit  reporting-photography  staff.  Super¬ 
visory  experience  preferred,  but  will  con¬ 
sider  someone  desiring  to  move  from 
beat  to  desk.  Competitive  salary  and 
benefits,  quality  product.  Send  resume 
to:  Nelder  Dawson,  Personnel  Director, 
Alexandria  Daily  Town  Talk,  PO  Box 
7558,  Alexandria,  LA  71306. 


COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Try  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 


CITY  EDITOR  to  service  three  bureaus  of 
the  Sarasota  (Florida)  Herald-Tribune. 
Requires  managerial  experience  with  a 
daily.  Must  have  outstanding  editing 
skills.  Excellent  company  benefits. 
Please  phone  Mr.  Williams  at  (813) 
488-6767  Monday-Friday  9am  to  7pm. 
Sarasota  Herald-Tribune 
A  New  York  Times  Affiliate 
An  Equal  Opportunity  Employer 


HELP  WANTED 


ENTERTAINMENT  REPORTER:  Note 
use  of  word  "reporter"  instead  of  "writ¬ 
er".  Opening  in  three-person 
department  for  experienced  news  repor¬ 
ter  with  demonstrated  ability  to  cover 
TV/radio  as  a  news  beat,  plus  some  other 
entertainment  writing.  Not  for  would-be 
critic  or  those  without  daily  experience. 
We're  a  6-day  PM  in  a  media-heavy, 
competitive  area  with  six  local  TV  sta¬ 
tions,  several  dozen  radio  stations,  heavy 
cable  penetration,  several  newspapers. 
Resumes  and  clips  (absolutely  no  pnone 
calls)  to  William  M.  Dowd,  Managing 
Editor,  The  Knickerbocker  News,  Box 
15()00,  One  News  Plaza,  Albany,  NY 
12212. 


Newspaper  Jobs 
for 

Newspaper  People 


EXPERIENCED  EDITORIAL  WRIItR 
needed  by  Southern  morning/afternoon 
daily  newspaper.  Conservative,  political 
orientation.  Send  resume  and  writing 
samples  to  Box  8332,  Editor  &  Pub¬ 
lisher. 

QUALITY  CONSCIOUS  WEEKLY  in  west^ 
ern  New  England  seeks  sports  editor. 
Send  clips,  resume  to  Box  8313,  Editor 
&  Publisher. 


WANTED  managing  editor  for  17  year 
old  specialty  weekly  newspaper  about 
antiques,  preservation,  etc.  Paid 
circulation  35,000.  Write  Tom  Mayhill, 
Publisher,  AntiqueWeek/Tri-State  trad¬ 
er,  PO  Box  90,  Knightstown,  IN  46148. 


WANTED  NOW 
Copy  Editors 
Weekly  Editors 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
paper.  If  you  are  interested  write  to  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Debra  Bissin- 
ger  (609)  786-1910. 


EDITOR  tor  century  old  prize  winning 
weekly  in  lovely  semi-rural  community 
55  miies  outside  N.Y.C.  Report.  Re¬ 
write.  Edit.  Choose  and  crop 
photographs.  Recruit,  train  and  direct 
staff  of  correspondence.  Layout  paper. 
This  weekly,  at  4000  paid,  is  dominant 
paper  in  directly  competitive  market. 
Resident  owner-couple  will  insist  on 
hands-on  editor  who  will  produce  a  thor¬ 
ough,  consistently  superior,  totally  staff- 
produced  news  product.  Must  move  to 
community  and  have  solid  reporting¬ 
editing  experience  supported  by  refer¬ 
ences  from  working  news  people.  Con¬ 
fidentiality  respected.  Reply  Box  8295, 
Editor  &  Publisher. 


CHALLENGE 

Regional  daily  in  changing  economic 
cauldron  seeks  innovative,  creative  wri¬ 
ter-editor  who  can  set  a  blistering  pace 
for  meaningful,  in-depth,  authoritative 
business  coverage  team.  Highly  com¬ 
petitive  local/national/international 
field.  Replies  to  Box  8346,  Editor  & 
Publisher. 


CITY  EDITOR  for  24,000-circulation 
Zone  2  AM.  Best  candidate  is  a  person  in 
love  with  journalism  who  is  both  driven  to 
succeed  yet  can  take  time  out  to  develop 
a  young  staff,  who  can  beat  the  competi¬ 
tion  yet  step  back  and  see  and  develop 
big  picture  stories.  Willing  to  try  a  young 
editor  if  he  or  she  has  a  strong  daily 
reporting  background.  Send  resume  and 
clips  to  box  8337,  Editor  &  Publisher. 


COPY  EDITOR 

Experienced,  able,  ready  to  move  up. 
Send  resume  to  Bill  Donnellon,  Execu¬ 
tive  Editor,  The  Daily  Record,  55  Park 
Place,  Morristown,  NJ  07960.  No  phone 
calls  please. 

COPY  EDITOR 

Experienced  copy-layout  editor.  Flair 
with  headwriting.  Aggressive,  pro¬ 
gressive  70,000  PM  in  competitive  met¬ 
ro  area.  Zone  5.  Box  8341,  Editor  & 
Publisher. 


NEWS  EDITOR 

We  ask  a  lot:  expertise  in  design  and 
editing,  effectiveness  in  personnel  man¬ 
agement  and  budgeting,  imagination  in 
planning  and  product  improvement.  Our 
news  editor  has  complete  responsibility 
for  our  universal  copy  desk  and  is  a  vital 
member  of  our  newsroom  management 
team.  The  right  person  will  have  enough 
journalism  savvy  and  management  skill 
to  run  the  editorial  department  In  the 
executive  editors  absence.  We  are  a 
34,000  AM  in  Zone  3.  Send  resume, 
work  samples  and  references  to  Box 
8320,  Editor  &  Publisher. 


PROBABLE  OPENING  soon  com, bina¬ 
tion  copy  desk-writer  for  northwest  daily 
20,000  circulation.  80%  desk  work, 
20%  writing.  Need  ability  to  do  bright, 
imaginative  layout,  write  bright  heads 
and  turn  a  nice  phrase.  Experienced  re¬ 
quired.  Send  resume  to  Box  8305,  Edi¬ 
tor  &  Publisher. 


STAFF  WRITER  in  Tulsa,  OK  for  weekly 
petroleum  magazine.  At  least  2  years 
experience  in  business  reporting 
desirable.  Send  resume,  references,  sal¬ 
ary  requirements  and  samples  of  writing 
to  Personnel  Department,  PO  Box  1 260, 
Tulsa,  OK  74101.  No  phone  calls 
please. 

SPORTS  COPY  EDITOR  for  57,000  dai- 
ly,  71,000  Sunday  AM.  Solid  gramma¬ 
tical,  layout  and  headline  writing  skills. 
Resume  and  samples  of  work  (not  report¬ 
ing)  to  Sports  Editor,  Jim  Bowers,  The 
Idaho  Statesman,  PO  Box  40,  Boise,  ID 
83707.  A  Gannett  Newspaper. 

DESK  PERSON-We’re  looking  for  the 
right  person  to  join  our  desk  team.  If  you 
like  USA  Today's  look,  but  think  you  can 
do  it  better,  you  may  be  the  person  we're 
looking  for.  Sharp  editing,  headline  writ¬ 
ing  and  layout  skills  are  a  must.  We're  a 
3O,0OO  circulation  daily  in  North  Dako¬ 
ta's  capital  city.  Send  letter,  resume  and 
examples  of  your  work  to  George  W. 
Moore,  Managing  Editor,  707  East  Front 
Avenue,  Bismarck.  ND  58501. 


REPORTER/PHOTOGRAPHER  for  black 
community-East  Saint  Louis.  Illinois. 
Degree  required.  Send  resume,  non- 
returnable  clips  to  Editor,  Journal  News¬ 
papers.  Granite  City,  IL  62040.  I 

MANAGING  EDITOR  needed  for  a  quail-  i 
ty  conscious  weekly  in  Northwest  Geor¬ 
gia.  Editing,  reporting,  writing,  layout, 
photo  skills  preferred.  An  excellent 
opportunity  for  utilizing  your  talents. 
Salary  commensurate  with  experience. 
Send  resume,  clips  to  PO  Box  968, 
Calhoun,  GA  30701. 

MANAGING  EDITOR  the  Clovis  News- 
Journal  has  an  immediate  opening  on  its 
7  reporter  staff  for  an  assistant  manag¬ 
ing  editor  with  strong  news  judgement, 
copy  editing  and  lavout  skills.  Send 
resume  to  Priscilla  (J'Connor,  PO  Box 
1689,  Clovis,  NM  88101. 

MANAGING  EDITOR  for  5  person  staff, 
8500  ABC  daily.  This  is  a  hands  on  work¬ 
ing  position  requiring  good  writing  skills 
and  management  ability.  Enjoy  quality 
life  working  for  our  county  seat  daily  in 
Zone  6.  Our  parent  company  is  one  of  the 
faster  growing  communication  organiza¬ 
tions  in  the  nation.  Good  promotional 
possibilities.  Send  all  first  letter  to  Box 
8325,  Editor  &  Publisher. 

NEWS  OPPORTUNITIES  local  desk/ 
reporting  positions  with  aggressive  small 
PM  Zone  2.  Hard  work,  accuracy, 
initative  critical.  Good  spot  for  career 
development.  Send  resume  Box  8312, 
Editor  &  Publisher. 


HELP  WANTED 


LOOKING  FOR  A  PLACE  where  your 
Innovative  layout  ability  will  really  be 
allowed  to  sing?  What  better  place  than 
music  city?  The  Nashville  Banner  seeks 
an  assistant  lifestyle  editor  to  handle  all 
the  cover  design,  layout  and  production 
duties  for  the  dai  ly  feature  section .  Look¬ 
ing  for  someone  with  fresh,  creative 
ideas  above  and  beyond  solid,  modular 
newspaper  graphics.  Will  be  on  your  own 
to  turn  out  great  designs,  working  with 
full  color  capabilities  and  staff  artists. 
Must  have  layout  and  graphic  design 
experience,  preferably  in  features.  No 
writing  involved.  Must  work  well  with 
people  and  be  caoable  of  managing  in 
editoi  's  absence.  Please  send  resumes 
and  graphic  tearsheets  only  to  Beth 
Stein,  Lifestyle  Editor,  The  Nashville 
Baner,  1100  Broadway.  Nashville  TN 
37202. 

LARGE  MIDWEST  METRO  seeks 
talented  sports,  feature  and  news  copy 
editors.  Please  send  resume  and  non 
returnable  samples  of  work  to  Box  8323, 
Editor  &  Publisher. 


MAGAZINE  EDITOR-The  Lebanon  Pa.. 
Daily  News  seeks  an  editor  for  its  Sunday 
magazine.  The  position  requires  writing, 
pholo  and  page-layout  ability.  Send 
resume,  samples  and  salary  requirement 
to  Jim  J.  Burchik,  Managing  Editor,  PO 
Box  600,  Lebanon.  PA  17042. 


Experienced  sales  manager 
needed  immediately  for 
mid-west  shopper.  Salary, 
bonus,  benefits  and  poten¬ 
tial  to  become  general  man¬ 
ager  or  publisher  at  one  of 
our  40  shoppers  in  the  mid¬ 
west  and  California.  Send 
resume  and  salary  history 
to:  Marketing  Director, 
BCI,  PO  Box  28869,  San 
Diego,  CA  92128. 


EAR 

CLASSIFIEDS 

212-675-4380 


INK  SALES 
OPPORTUNITIES 

CHICA60-DALLAS- 

FLORIDA-MICHIGAN 

Excsptional  growth  and  mIm  por- 
lormance  havs  craatsd  aavaral  salat 
opportunitiaa  lor  individuals  axpa- 
riancad  in  naws  ink  salas.  Locations 
includa,  but  ara  not  limitad  to:  Chi¬ 
cago.  Dallas.  South  Florida  and 
Michigan  ragiont.  Pralar  naws  Ink 
salas  axparianca  with  knowladga  of 
wab  olftal  printing,  nawspapar  pub¬ 
lications  and  Ina  graphic  arta 
Industry. 

Wa  ara  a  leading  producer  ol  print¬ 
ing  inks.  Benefits  includa  attractive 
salary  commanturata  with  axpari- 
ance.  company  car,  paid  expanses, 
sales  incentive  programs  and  liberal 
banalits. 

Apply  in  confidence  to: 

Z-33.P.0.  Box  17182  , 

k  Phila..PA1910S  J 


EDITOR  &  PUBLISHER  for  December  15,  1984 


HELP  WANTED 


_ EDITORIAL _ 

FEATURES  EDITOR 
Northern  New  England  daily  seeks  crea¬ 
tive  editor  to  generate  ideas  for  lifestyle, 
magazine  sections,  supervise  five- 
person  staff.  Must  be  skilled  story  editor; 
expertise  in  arts,  reporting  a  plus.  Box 
8338,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HIGH  TECHNOLOGY  WRITERS 
Daily  business  newspaper  seeks  corre¬ 
spondents  to  cover  high  technology  news 
in  the  following  areas:  Bellvue,  Washing¬ 
ton;  Beaverton,  Oregon;  San  Jose,  Cali¬ 
fornia;  North  Carolina  and  Massachu¬ 
setts.  Send  resume  and  samples  of  busi¬ 
ness  or  technical  reporting  to  Box  8314, 
Editor  &  Publisher. 


IF  YOU’RE  EXPERIENCED  and  able  at| 
slot  or  editing  wire  copy,  the  El  Paso 
Herald-Post  wants  you.  Write  Jay 
Ambrose  Editor,  El  Paso  Herald-Post, 
PO  Box  20,  El  Paso  TX  79999.  | 

SAN  DIEGO  BUSINESS  JOURNAL' 
expanding-seeks  editor  and  reporter  for  | 
15M  circulation  weekly  newspaper.  I 
Both  positions  require  thorough  knowl¬ 
edge  of  business  and  finance.  Send  | 
resume,  references  and  clips  to  General , 
Manager,  SDBJ,  3444  Camino  Del  Rio ! 
North,  San  Diego,  CA  92108.  I 


SEASONED  EDITOR  for  Florida  city 
magazine.  We'll  expect  you  to  refine  and  | 
extend  new  editorial  focus  design  to  bal- : 
ance  hard-edged  reporting  with  a 
celebration  of  our  city's  diversity  and 
promise.  Position  also  open  for  staff  writ¬ 
er  with  strong  credentials  and  compell¬ 
ing  style.  Letter,  resume,  and  three  best 
samples  to:  John  Bancroft,  2502  Rocky 
Point  Road,  Suite  295,  Tampa,  FL 
33607. 


STAFF  PHOTOGRAPHER  wanted  for 
The  Times-News,  a  22,000  daily  in  Twin 
Falls,  Idaho.  Applicants  must  have  col¬ 
lege  degree  and  appropriate  experience, 
which  may  include  internship  and/or  col¬ 
lege  newspaper  work,  graphics  and  lay¬ 
out  skills.  Send  resume,  tearsheets  and/ 
or  slides  tO:  Stephen  Harlgen,  The 
Times-News,  Box  548,  Twin  Falls,  ID 
83301. 


SPORTS  COPY  EDITOR 
For  125,000  all  day  paper  wno  can 
evaluate  stories  for  proper  play;  edit  to 
meet  tough  standards  of  clarity,  concise¬ 
ness,  and  completeness;  produce  lively 
layout  with  up  to  the  minute  updating  for 
three  AM  editions.  College  degree  pre¬ 
ferred;  three  years  sportswriting 
experience  and  or  sports  desk 
experience.  Send  resume,  two  page 
autobiography  and  work  samples  to:  Bill 
Bern,  Sports  Editor,  Roanoke  Times  & 
World-News,  Box  2491,  Roanoke  VA 
24010.  An  Equal  Opportunity 
Employer. 


SMALL  SOUTHERN  ARERNOON  DAI¬ 
LY  seeks  aggressive  reporter  with  1-3 
years  experience.  Must  be  self-starter 
able  to  cover  government  and  health 
heat  better  than  reporter  for  competition 
10  times  our  size.  Send  resume  and 
clips  to  Executive  Editor,  The  Enquirer- 
Journal,  PO  Box  70,  Monroe,  NC 
28110.  No  calls. 


SPORTS 

Experienced  spprts  rep'orter-copy  desk 
person.  Aggressive  70,000  PM  in  com¬ 
petitive  region.  Night  shift.  Zone  5.  Box 
8342,  Editor  &  Publisher. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

MARKETING 

THE  NATCHEZ  DEMOCRAT  recently  fe¬ 
atured  in  ANPA  Presstime  Magazine  as 
one  of  the  best  small  daily  newspapers  in 
America  is  seeking  a  managing  editor. 
The  position  demands  leadership  and 
management  ability;  proven  planning, 
editingand  design  skills.  This  is  a  hands- 
on  position.  Send  resume  and  work  sam¬ 
ples  and  a  copy  of  your  present  product 
to  Jim  Morgan,  Editor,  PO  Box  1447, 
Natchez,  MS  39120.  Include  a  letter 
explaining  your  present  duties  and  why 
you  wish  to  relocate.  No  calls. 

PROMOTION  MANAGER  needed  for 
book  and  periodical  marketing,  and  out- 
feach  to  corporate  and  other  con¬ 
stituencies,  on  behalf  of  D.C. -based 
international  economic  policy  group.  For 
details,  send  resume  to  "Project  1 1,  PO 
Box  U,  Bedford,  MA  01730." 

PRESSROOM 

FOREMEN-AII  shifts-Urbanite-quality 
concious  person  with  minimum  of  3-5 
years  experience  on  Goss  single  width 
offset  presses.  Communication  with  all 
departments  a  must.  Excellent  salary 
and  benefits.  Send  resume  toJ.  Domeni- 
ci,  Somerset  Publishing  Company,  Inc., 
320  Campus  Drive,  Somerset,  NJ 
08873  Or  call  (201)  469-0400. 

WANT  TO  BE  NUMBER  TWO?  In  our 
newsroom  it's  a  key  position  as  city  edi¬ 
tor  waiting  to  be  filled  by  the  person 
who’s  a  step  ahead  of  the  news  parade, 
able  to  motivate  a  young  staff  and  sees 
stuff  beyond  the  fluff.  It  means  at  least 
three  to  five  years  of  news 
administration,  perhaps  as  an  assistant 
on  a  paper  larger  than  our  45,000-plus 
Southeast  all-day  product.  Beyond 
experience  and  excellence,  the  ability  to 
plan  and  execute  is  a  must  with 
emphasis  on  writing/editing  skills.  Tell 
us  why  you  think  you  can  do  the  job  we 
expect  and  include  your  salary 
expectations.  Write  Box  8307,  Editor  & 
Publisher. 

OFFSET  PRESSMAN 

3-5  years  experience  on  Goss  Urbanite 
preferred.  Must  be  able  to  do  quality 
work  and  handle  responsibility  well. 
Must  have  knowledge  of  maintenance 
procedure  to  assure  quality  and  longevity 
of  equipment.  Full  time  position  with 
company  benefits.  Send  resume  to  Daily 
News  Journal,  Attn:  Rick  Ellis,  PO  Box 
68,  Murfreesboro,  TN  37133-0068. 

PRESSROOM  SUPERINTENDENT-We 
are  looking  for  an  exceptional  person  to 
direct  our  pressroom  operations.  We  are 
a  growing  corporation,  running  3  shifts 
per  day,  printing  both  newspapers  and 
commercial  work  on  a  9  unit  Harris  V-15 
press.  We  are  located  in  the  heart  of  the 
suncoast  on  the  Gulf  of  Mexico.  If  you 
can  meet  production  standards  and 
maintain  quality  we  would  like  to  talk  to 
you.  Please  send  your  resume  to: 
VENICE  GONDOLIER,  200  East  Miami 
Ave.,  Venice,  FL  33595,  Attn;  Mike 
Poel.  EOE. 

MAILROOM 

MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  lnc.,h- 
as  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc., 
11  Main  Street,  Southboro,  MA01772. 

PRODUCTION 

PRODUCTION 

PRODUCTION  DIRECTOR 


I  The  WASHINGTON  TIMES,  the  up  and  coming 
newspaper  in  the  Nation's  Capital,  is  seeking  qualified 
candidates  for  the  position  of  Production  Director.  The  job 
requires  an  individual  with  a  solid  production  background 
and  a  proven  managerial  track  record;  with  emphasis  on 
planning,  budgeting,  and  quality  control.  You  will  be 
responsible  for  the  overall  production  operation: 
pressroom,  plate,  camera,  composing,  newsprint,  ad 
services,  mailroom,  and  an  established  commercial 
printing  business. 

Facilities  and  equipment  are  state  of  the  art  in  the 
newspaper  industry  But  we  are  not  standing  still.  The 
successful  candidate  must  be  fully  conversant  with  the 
next  generation  of  newspaper  production  equipment. 

This  is  an  opportunity  to  lead  a  department  that  has 
consistently  been  recognized  for  the  quality  of  its 
reproduction  work,  and  has  pioneered  in  satellite  facsimile 
transmission  for  The  Washington  Times  National  Edition. 

We  offer  an  excellent  salary  with  full  benefits 
and  exceptional  working  conditions. 

Send  resume  to:  Paul  Rothenburg 
General  Manager 
The  Washington  Times 
3600  New  York  Avenue,  N.E. 

Washington  D.C.  20002 


HELP  WANTED 
PRESSROOM 


PRESSROOM  FOREMAN  small  daily 
newspaper  in  Wisconsin  is  looking  for  an 
individual  experienced  on  a  Goss  com¬ 
munity  press.  Candidates  must  be  able 
to  meet  deadlines  and  manage  press 
department.  Quality  control  and  pre¬ 
ventive  maintenance  skills  also  a  must. 
Send  resume  to  Mike  Wilder,  Chippewa 
Herald-Telegram,  PO  Box  69,  Chippewa 
Falls,  Wl  54729  or  phone  (715)  723- 
5515. 


PRESSROOM  MANAGER  36,000 
circulation  daily  Monday-Friday  after¬ 
noon  Saturday  and  Sunday  morning.  We 
also  publish  a  weekly  TMC  product,  a 
monthly  entertainment  guide  and  com¬ 
mercially  print  a  weekly  newspaper.  The 
successful  candidate  will  have  strong 
leadership  and  training  abilities  in  addi¬ 
tion  to  extensive  press/plate  operation. 
Nine  unit  Goss  Urbanite.  Please  forward 
resume,  salary  expectations  and  a  cover 
letter  to  Personnel  Manager,  La  Crosse 
Tribune,  401  N.  Third  St.,  La  Crosse,  Wl 
54601. 


PRODUCTION 


AUTOMOTIVE  WRITER 
Boston  based  sales  training/consulting 
firm  requires  creative  versatile  writer 
with  solid  automotive  background  to 
work  on  a  variety  of  projects.  Must  be 
able  to  handle  technical  product  and 
sales  technique  topics.  Two  to  three 
years  experience  on  periodical,  and 
demonstrated  ability  to  work  accurately 
and  meet  deadlines  a  must.  Resume, 
salary  requirements  and  nonreturnable 
samples  to  Box  8301,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
Major  metropolitan  paper  is  seeking  an 
experienced  production  manager  to 
manage  the  production  departments 
including,  prepress,  pressroom  and  pro¬ 
duction  mailroom.  The  successful 
candidate  will  have  production  manage¬ 
ment  experience  with  a  daily  newspaper. 
College  degree  in  engineering,  business, 
or  production  management  is  preferred. 
Excellent  salary  and  benefit  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Employer. 


PRODUCTION  MANAGER 
Join  the  management  team  of  a  pro¬ 
gressive  California  daily  newspaper.  New 
state-of-the-art  technology,  plant  and 
equipment.  Candidate  must  possess 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must 
include  functional  working  knowledge  of 
offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of 
forecasting,  budgeting  and  reporting 
essential.  Degree  in  graphic  arts  and/or 
business  administration  preferred. 
Excellent  salary  and  benefits  program. 
All  inquiries  to  Box  8296,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  yea's  supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 


We're  looking  for  someone  to  manage  all 
production  departments  in  our  medium¬ 
sized  newspaper  and  commercial  web 
offset  plant.  Applicant  should  possess 
the  following  characteristics: 

•3-5  years  supervisory  experience, 
•strong,  people-oriented  manage¬ 
ment  skills. 

•good  planning  and  organizational 
skills. 

•knowldge  of  newspaper  production 
from  compo  to  mailroom. 

This  is  a  good  opportunity  for  a  person 
who  wants  to  develop  with  a  growing 
company.  Salary  commensurate  with 
experience  and  abilities.  Excellent 
benefits.  Send  resume,  references  and 
salary  history  to:  Tom  Schmidt,  Dela¬ 
ware  Printing  Company,  PO  Box  737, 
Dover,  DE  19903,  or  call  Mr  Schmidt 
(302)  674-2888.  An  EOE. 


PRODUCTION  MANAGER 

A  Zone  2  seven-day  afternoon  mid-size 
daily  seeks  a  prideful  work-aholic  to 
maintain  and  continue  to  improve  upon 
efficiencies  gained  in  dispatch/ad  serv¬ 
ice  department  through  distribution  with 
present  personnel  and  not  state-of-the- 
art  equipment. 

Pervasive  union  environment  with  well- 
desen/ed  reputation  for  old-line  think¬ 
ing. 

Starting  salary  commensurate  with 
experience.  Future  salary  based  on 
immediate  gains  and  efficient  timely 
production  schedule  and  orderly  transi¬ 
tion  of  authority  from  excellent  manager 
who  has  moved  up  and  out. 

We  don't  hire  resumes  we  hire  people. 
Tell  me  your  qualifications  and  why  this 
position  would  be  of  interest  to  you.  Rep¬ 
ly  to  Box  8339,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  for  graphically 
oriented  daily  in  middle  Georiga.  We  like 
color,  creativity  and  showy  art  on  our 
pages.  If  you  have  the  talent  we'll  give 
you  a  free  hand  to  exhibit  it.  Send 
resume  and  examples  to  Doug  Hall,  The 
Courier  Herald,  Drawer  8,  Dublin,  GA 
31040. 


SOUTHWESTERN  METRO  needs  an 
aggressive,  self-motivated  photographer 
with  a  creative  eye  for  both  color  and 
b&w  photos.  We  offer  new  facilities  and  a 
creative  atmosphere  at  a  home-owned 
newspaper  that  appreciates  and  displays 
quality  photojournalism.  Send  resume 
and  portfolio  to  Ray  Cary,  Photo  Editor, 
Albuquerque  Journal,  PO  Drawer  J, 
Albuquerque,  NM  87103. 


THE  BILLINGS  GAZETTE,  a  63M 
circulation  morning  daily  has  earned  its 
reputation  as  a  leader  in  photojournal¬ 
ism  and  in  the  use  of  color.  We  are  seek¬ 
ing  a  photographer  who  can  help  us  build 
on  that  reputation  and  maintain  our 
competitive  edge.  He  or  she  must  have  a 
minimum  of  three  years  experience  on  a 
daily  newspaper  and  must  excell  in  all 
phases  of  the  profession.  A  degree  in 
lournalism,  photojournalism  or  related 
field  would  be  a  plus.  If  interested, 
please  send  a  letter  of  application,  a 
complete  resume,  sample  of  your  best 
work  and  references  to  Lorretta  Breslin, 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette,  PO  Box  2507,  Billings,  MT 
59103.  Application  deadline  Monday, 
January  14,  1985.  Resumes  must  be 
postmarked  on  or  before  that  date.  EOE, 
M/F. 


POSITIONS 

WANTED 


ADMINISTRATIVE  | 

ADMINISTRATIVE,  sales,  marketing! 
experience.  Pragmatic.  People  oriented. 
Zones  2,  3,  4,  5.  Box  8297,  Editor  &  \ 
Publisher.  | 

ENERGETIC  PUBLISHER/General  Man- 1 
ager  seeks  new  challenge/opportunity.  { 
Weeklies  are  my  specialty.  Effective  cost  | 
cutter  and  proven  sales  builder  in  highly  i 
competitive  market.  Strong  on  pro¬ 
motions  and  people  management.  Dedi¬ 
cated.  Box  8306,  Editor  &  Publisher. 


FORMER  REPORTER  GETTING  MBA  in 
May.  Seek  position  in  newspaper  or  com¬ 
munications  firm.  D.F.  Stone,  2605B, 
Pecan  Ridge,  Bryan,  TX  77802. 


PUBLISHER  in  mid  40's  seeks  a 
challenging  opportunity.  A  professional 
with  sound  experience  in  all 
departments  on  dailies,  weeklies, 
shoppers  and  commercial  printing.  A 
people  person,  that's  budget  oriented 
and  attains  the  bottom  line.  Excellent 
references.  (714)  970-0710. 


_ ADVERTISING _ I 

ADVERTISING  DIRECTOR:  I  have  301 
years  of  solid  experience  in  all  phases  of  I 
Advertising.  Training,  motivation,  sales; 
development  strong  points.  Promotional 
minded.  Presently  (jeneral  Manager  of 
TMC  Shopper.  If  you  are  sincere  and 
seek  result  oriented  manager,  call 
Harold  E.  Chambers,  (501)  725-2064, 
or  (501)  862-5126  daytime.  Write  Box 
38,  Smackover,  Arkansas  71762. 


MR  CIRCULATION  MANAGER  ! 
Do  you  need  an  increase  in  circulation? 
Do  you  have  the  budget  for  permanent 
promotion?  Are  you  a  medium  to  large 
size  daily  newspaper?  Are  you  interested 
in  a  4,  8  or  13  week  pre-paid  order?  Can 
you  effectively  start  500-2,000  orders  a 
week?  If  your  answers  are  yes  to  the 
above  this  45  year  old  top  boy  crew  spe¬ 
cialist  would  consider  a  change  after  9 
years  with  same  newspaper.  Would  con¬ 
sider  an  in  house  position  but  prefer  out¬ 
side  sales  contract.  Box  825/,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting, 
interpersonal  relations,  TMC,  district 
manager  training,  and  applicable 
research  ability  to  market  the  daily  news¬ 
paper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 


DEPARTMENT  HEAD,  strong  orga¬ 
nizer, team  leader,  management  18 
years.  Proven  capable  building  circula¬ 
tion  and  revenue.  TMC  and  CIS.  Looking 
for  30  to  50M  circulation  situation. 
Zones  1,  2,  3,  4.  Available  early  1985. 
Box  8333,  Editor  &  Publisher. 


SALES 


SALES-MARKETING  PRO 
Solid  syndicate  experience.  Great  rec¬ 
ord,  and  top  references.  Looking  for  a 
superior  N.Y.C.  organization  that  needs 
a  winner.  Box  8294,  Editor  &  Publisher. 
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POSITIONS  WANTED 

CIRCULATION 

EDITORIAL 

CIRCULATION  DIRECTOR  No.  2 
position  sought  by  employed,  34  yr.  old, 
people  oriented  Circulation  Manager. 
Excellent  administrator  and  motivator. 
Top  references  from  3  top  papers.  Box 
8304,  Editor  &  Publisher. 

Stranded . . . 

What  does  a  principled  editor  do  when 
he  confronts  a  close-minded  community 
where  a  news/effer,  not  a  newspaper,  is 
preferred  and  where  freedom  of 
expression-thought-speech-press  is  a 
suppressed  foreign  concept  in  an  artifi¬ 
cial  environment-unreal  world?  Ha 
advertises  to  join  a  principled,  pro¬ 
fessional  news  organization,  that's 
what . .  .Details,  Box  8343,  Editor  t 
Publisher. 

SMALL  DAILY,  Circulation  Manager 
desires  change,  25  years  experience. 
Box  8281,  Editor  &  Publisher. 

EDITORIAL 

December  J-school  grad  looking  for  work 
on  a  daily  in  any  region.  Intern 
experience  on  a  N.Y.  metro  desk. 
Extensive  string  work  with  A.P.  Also  3 
years  college  paper  work.  For  resume 
and  clips  write  to  Michael  D.  Towle,  521 
Cadillac,  Toledo,  Ohio  43610,  phone 
(419)  472-4226. 

REPORTER  with  2  years  daily  news¬ 
paper,  1  year  trade  ^itor,  experience, 
seeks  general  assignment  position  in 
country  bureau  or  small  town  in  rural 
area.  Have  car  and  photography  skill. 
Will  relocate.  Kathy  Palmer  (215)  471- 
6853. 

EXPERIENCED  POP  MUSIC  WRITER 
seeks  full-time  position.  My  skills 
include  news  and  feature  writing,  edit¬ 
ing,  layout,  and  photography.  Karl  Byrn 
(602)  968-5593. 

RECENT  GRADUATE  with  BA  in  com¬ 
munications  seeks  full-time  position  in 
newspaper/magazine.  3  years 
experience  with  college  newspaper. 
Experienced  in  writing,  reporting,  copy 
editing,  proofreading,  layout  and  paste 
up.  References  and  writing  samples 
available.  Contact:  Randall  J.  Samost,  4 
Sheldon  Rd.,  Marblehead,  MA  01945. 
(617)  631-6772. 

EXPERIENCED  METRO  military  affairs 
and  travel  editor/writer/photographer 
available  April  1985.  Three  years  on  the 
copy  desk,  three  years  on  the  travel  desk 
and  ten  years  in  military  public  affairs 
(including  Grenada).  Box  83 1 1,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER,  30,  seeks 
political/government  reporting  positon 
with  metro  daily.  Eight  years  in  writing, 
layout, editing;  awards;  MA  Political  Sci¬ 
ence.  Will  consider  any  Zone.  Box  83 1 5, 
Editor  &  Publisher. 

REPORTER,  37,  major  beats  for  large 
daily  have  been  local  government,  con¬ 
sumer  affairs,  congress  and  White 
House.  Wants  something  new.  not 
necessarily  spot-oriented.  A  writer  with 
good  ear  for  handling  copy.  Box  8334, 
Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
seeks  responsible  No.  1  or  2  slot 
medium  daily  or  large  weekly.  Excellent 
track  record  as  GM  and  sales  manager. 
Age  45,  MBA,  available  30  days.  Box 
8284,  Editor  &  Publisher. 

SPORTS  EDITOR  with  5  years 
experience  on  40,000  suburban  daily 
and  Sunday  looking  to  move  up  to  new 
challenge  in  sports  or  news.  Proficient  in 
layout,  writing  and  editing.  Box  8265, 
Editor  &  Publisher. 

SPORTS  STAFF  need  a  leader? 
Deskman,  5  years  large  metro,  seeks  re¬ 
turn  to  mid-size  sports  editor  post.  Orga¬ 
nized,  energetic,  works  well  with  young 
writers.  Box  8345,  Editor  &  Publisher. 

FREELANCE 

CHICAGO  CORRESPONDENT:  Reporter 
-  feature  writer  for  Chicago  dailies  avail¬ 
able  for  part-time  contract  or  freelance 
work.  PO  Box  48922,  Chicago,  IL 
60648.  (312)  967-7666. 

PRIZE  WINNING  American  journalist- 
columnist,  editorial  writer,  editor-seeks 
a  challenging  senior  newspaper  position. 
Currently  working  in  Europe  as  a  consul¬ 
tant  to  a  major  international  news  organ¬ 
ization.  Top  skills  in  return  for  the  right 
situation.  All  locations  considered  Box 
8336,  Editor  &  Publisher. 

DATELINE:  MIAMI.  FORT  LAUDER¬ 
DALE  -  or  W.  PALM  BEACH... 
Experienced  Freelance  writer,  stringer 
seeks  challenge.  Contact  Box  8330, 
Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Journalists  as  monopoly  experts? 


By  Hal  Lister 

Communication  law  once  dealt  pri¬ 
marily  with  libel  and  privacy  matters. 
That  was  before  the  day  of  law  con¬ 
sciousness  and  the  million-dollar  anti¬ 
trust  suits  of  recent  years. 

To  be  sure,  there  are  attorneys  in 
profusion,  anxious  to  participate  in 
such  lucrative  ventures  as  the  dozens 
of  antitrust  cases  brought  over  the 
past  decade  and  one-half.  But  what  of 
laymen  who  should  be  involved  here? 

First  of  all,  any  lawsuit  brought  suc¬ 
cessfully  against  a  newspaper  has 
some  impact  throughout  the  organiza¬ 
tion.  If  the  paper  loses  huge  sums,  the 
fortunes  of  the  entire  organization  are 
forfeited. 

It  was  a  genuine  pleasure  and  edu¬ 
cational  exprience  then,  for  me,  as  a 
professional  newsman,  editor  and 
journalism  professor,  to  be  invited 
into  my  first  such  trial  as  a  consultant 
and  expert  witness. 

Before  that  September  1977  call, 
my  only  antitrust  experience  was 
doing  research  in  cases  involving  sub¬ 
urban  newspapers'  fights  against 
alleged  illegal  incursions  into  “their 
territory"  by  metropolitan  daily  pap¬ 
ers'  suburban  efforts. 

Such  cases  had  arisen  in  Mil¬ 
waukee,  Dallas,  Roanoke,  Va.,  Lake¬ 
land,  Fla.,  Cleveland,  Minneapolis 
and  Omaha. 

Unfortunately,  from  a  researcher's 
viewpoint,  none  of  these  ever  went 
through  the  full  appellate  process. 
They  were  all  settled  out  of  court.  The 
first  of  these  cases  that  ever  goes  to 
the  U.S.  Supreme  Court  will  result  in 
a  decision  that  affects  every  metro 
daily  and  suburban  paper  in  the 
country. 

But  the  1977  case  introduced  a  re¬ 
latively  new  element.  Instead  of 
bringing  one  newspaper  publisher 
into  court  against  another,  we  now 
had  publishers,  circulation  directors, 
circulation  practices,  delivery 
method  changes,  business  economics 
and  other  related  topics  under  the 
spotlight.  The  new  breed  of  case  con¬ 
cerned  changes  in  newspaper  dis¬ 
tribution  systems. 

The  plaintiffs  in  these  cases  were 
the  independent  businessmen  who 
had  been  the  distributors  for  the 


(Hal  Lister  is  a  former  suburban 
newspaper  editor  and  a  present  pro¬ 
fessor  at  the  School  of  Journalism,  Uni¬ 
versity  of  Missouri.) 


newspapers.  The  defendants  were  the 
metro  dailies  themselves,  all  of  which 
had  been  in  the  business  of  producing 
newspapers,  leaving  the  distribution 
to  contracting  independent  mer¬ 
chants. 

The  specific  case  that  introduced 
me  to  this  highly  specialized  area 
eventually  became  known  as  Paschal 
(one  of  the  plaintiff  distributors)  r.  the 
Kansas  City  Times  Co. 

Monopoly  power  is  defined  as  the 
power  to  control  prices  or  to  exclude 
competition.  This  suggests  that 
specific  markets  would  be  affected  by 
such  power.  Relevant  markets  need 
to  be  identified  before  further  legal 
involvement  may  proceed. 


It  is  apparent  from 
these  cases,  as  well  as 
several  other  antitrust 
suits  concerning 
newspapers,  that 
testimony  could  be 
enhanced  considerably 
with  the  appropriate  use 
of  experts  with 
journalistic  expertise. 


A  relevant  market  is  the  narrowest 
market  that  is  wide  enough  so  that 
products  from  adjacent  areas  or  from 
other  producers  in  the  same  area  can¬ 
not  compete  on  substantial  parity 
with  those  included  in  the  market. 
Market  power  is  the  strength  of  a  firm 
to  affect  prevailing  prices  on  the  mar¬ 
ket  in  which  the  firm  trades.  Whether 
a  firm  has  such  power  depends  on 
buyers'  reactions  to  price  changes  the 
seller  effects.  Buyer  reactions,  in 
turn,  depend  on  availability  of  sub¬ 
stitutes  for  the  seller's  product. 

This  leads  to  the  consideration  of 
substitutability.  For  example,  the 
classic  law  school  case  seems  to  be 
the  cornflakes  manufacturer  accused 
of  violating  antitrust  regulations. 

One  needs  to  analyze  if  the  relevant 
product  market  (the  appropriate,  non- 
substitutable  product  under  con¬ 
sideration)  is  cornflakes,  or  if  cold 
cereals  in  general,  or  ALL  cereals, 
hot  and  cold,  or  other,  non-cereal 
breakfast  foods  —  ham  and  eggs 
toast,  etc.  —  might  prove  substitutes 
for  the  cornflakes.  If  the  product  mar¬ 


ket  is  diluted  sufficiently,  this  might 
preclude  the  existence  of  a  monopoly. 

So  my  first  obligation  in  the  Kansas 
City  case  was  to  identify  the  relevant 
prodact  market.  My  participation  as  a 
journalist  in  a  case  involving  news¬ 
papers  was  considered  both  novel  and 
appropriate  by  the  plaintiffs'  counsel. 

The  defense  in  this  case  contended 
that  the  relevant  product  market 
should  be  any  dispenser  of  news  and 
advertising.  1  reasoned  that,  if  this 
definition  were  valid,  then  we  could 
reduce  the  market  to  such  entities  as 
church  bulletins  and  community  thea¬ 
ter  programs,  as  well  as  to  more  tradi- 
tional  and  recognizable  news¬ 
advertising  disseminators. 

After  a  10-month  study,  1  con¬ 
cluded  that,  because  it  was  unique, 
non-substitutable  for  or  by  other 
media  in  the  area,  and  did  things  no 
other  media  did.  the  daily  newspaper 
of  general  circulation  was  the  relevant 
product  market  here.  The  Kansas 
City  Times/Star  was  the  only  such 
product  in  Kansas  City. 

The  district  judge  accepted  this 
opinion. 

But  another  element  needs  analysis 
in  such  cases  —  the  relevant 
fieoftraphic  market. 

It  was  necessary  to  evaluate  the 
extent  of  power  wielded  within  a 
given  geographic  area  by  the 
defendant  Times.  A  primary  means  of 
doing  so  was  to  measure  the  degree  of 
concentration  within  that  market  — 
that  is,  the  percentage  of  all  transac¬ 
tions  on  the  market  which  are  con¬ 
trolled  by  the  Times  —  then  to  draw 
inferences  about  power  from  that 
degree  of  concentration. 

The  defense  maintained  that  the 
geographic  market  should  be  any 
place  in  which  the  Kansas  City  Times 
was  sold.  Since  1  had  puchased  copies 
of  that  excellent  newspaper  in  Chica¬ 
go,  Denver.  Phoenix  and  Washing¬ 
ton,  D.C.,  among  other  places,  this 
position  meant  that  all  media  dis¬ 
seminating  news  and  advertising  in  all 
of  those  and  other  markets  would  be 
included  in  the  mix.  In  such  a  case, 
the  Times  would  be  lucky  to  show  up 
with  a  minute  fraction  of  19f  of  the 
total  market,  let  alone  a  monopoly. 

Again,  my  research  led  me  to  the 
opinion  that  the  relevant  geographic 
market  in  this  case  should  be  the 
seven-county  metropolitan  Kansas 
City  area  as  defined  by  the  Audit 
Bureau  of  Circulation  and  Standard 
Rate  and  Data  Service.  This  was  the 
area,  after  all,  in  which  the  Kansas 
City  Times/Star  expended  nearly  909f 
of  its  effort  and  held  clear  market 
iContinaed  on  pane  2H) 
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...  with  EDITOR  &  PUBLISHER'S 
lead  off  issue  featuring  our  annual 
Newspaper  Business  Review 
and  Forecast  Section. 

Onvell's  1984  did  not  emerge. 

But,  we  will  tell  you  what  really  did  happen  in  newspapering.  By 
delving  into  the  news  business  and  providing  thorough  analyses, 
we  will  report  on  the  major  developments  in  the  weeklies  and 
the  dailies,  ownership  changes,  product  technologies,  industry 
trends  and  association  activities. 


We  will  also  offer  some  projections  for  the  newspaper  industry 
for  1985. 


This  January  5  issue  promises  excellent  selling  focus  with  an 
active,  inquiring  readership  seeking  new  business  direction. 
Opportune  time  to  sell  your  goods  and  services  to  our  customers 
and  yours  —  the  people  In  the  press. 

Act  now  to  kick  off  the  new  year  with  an  ad  in  the  pages  of  E&P's 
Review  &  Forecast  section  January  5. 

Deadlines:  Space  —  December  26 
Copy  —  December  28 


Editor  &  Publisher  •  11  West  19th  Street  •  New  York,  NY  10011  •  (212)  675-4380 


By  trying  to  answer  that  question  recently, 
Frank  Hunger  of  The  Knoxville  hews-Sentinel 
won  the  Malcom  Law  Memorial  Award  for 
investigative  reporting.  He  received  it  for  dig¬ 
ging  into  security  and  toxic  waste  problems  at 
Oak  Ridge,  the  nuclear  bomb  factory  20  miles 
from  Knoxville.  That 
series  also  earned 
him  the  John  W.  Finney 
Award  for  public 
service  journalism. 

Hunger's  probe  of 
the  Department  of 
Energy's  nuclear 
fission  armory  began 
with  a  lead  from  a 


D.O.E.  scientist  about  mercury  pollution  in 
the  creeks  around  Oak  Ridge.  His  articles 
got  the  government  to  admit  that  it  had 
spilled  two  million  pounds  of  mercury. 

He  also  revealed  that  27  classified 
inventory  tapes  had  been  altered  —  leaving 
1,700  pounds  of 
bomb-grade  uranium 
unaccounted  for. 

Frank's  findings 
triggered  the  govern¬ 
ment's  own  investiga¬ 
tion  which  resulted  in 
over  400  changes  in 
Oak  Ridge's  security 
system. 
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